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System Improvement Strategy by User Satisfaction Index Model
Development and Measurement of Information System

(Yong-Jae Park)*, (Sang-Hwan Lee)**, (Seung-Jin Kwak)***

Matrix

ABSTRACT

By measuring satisfaction index of the users of Information System, it is possible not only to
estimate ROI(Return on Investment) but also to draw the device for the efficiency and
improvement of the System. This study tries to give User Satisfaction Index Model for the System,
and present operators and managers of the system with the method for improving satisfaction and
efficiency by measuring the User Satisfaction Index of representative information systems. For
this, the survey was carried out for the representative information systems. On the basis of the analysis,
Satisfaction Index was drawn and through Matrix Analysis, the strategy for system improvement was
derived.
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