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Development of Korean Style SPA of Fast Fashion for Consumer Needs
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Abstract

The consideration of the effective corresponding system is required to enhance expectation of consumers and satisfy consumer
needs in response to recent fashion market trend showing polarized phenomena. One of the solutions is to establish Korean style
SPA brand which not only utilizes traditional fashion markets and but also adopt a production system of the fast fashion. A
traditional market can provide some advantages such as low price, a variety of items in an integrated buildings, fast propagation
of fashion trends and a flexible production system reflecting consumer’s need immediately. The production system of fast fashion
has integrated system of planning, manufacturing and distributing to provide trendy products with low price on time. Therefore,
The Korean style SPA offers trendy, cheap and chic clothing to customers as quickly as possible.
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