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The Character of Ethnic Make up by Observation of 21's Century Fashion Trend
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Abstract

The study has sought to explore how fashion emerges as a comprehensive tool of dress for increasing its brand appeal and
express one’s artistic sense and fashion by using everything from make-up to hair to trappings. Therefore, when it comes to
fashion trends reflected in collections, the study is designed to improve understanding of make-up as one of the elements of total
fashion and to help create diverse ideas in expressing creative and free make-up that can help perfect fashion concept in harmony
with all the other elements. The study has pondered upon collection, trends and fashion make-up through literature study, and
has gathered image data via the Internet. It also has conducted analysis of Ethnic style reconstructed combining past and the
future, East and the West, and futurism style using asymmetrical forms without no defined patterns and hi-tech textures, which
emerges as a result of post-modernism. The results of the study are as follows. Ethnic fashion that pursues strange and exotic
beauty is characterized by its simple and idyllic images of traditional costume in Asia or primitive clothes in Africa. Make-up
represent images of matt and pale skin, tarned yellow, glossy and thickly powered squeaky white skin. Point make-up highlighted
eye lines, red chick, small and voluptuous red lips. Hair and accessory seeks diversity combining various ethnic styles together
such as oriental, Indian, Islam and Africa. In addition, future-oriented fashion of the 21st century, twists in texture, various kinds
of materials and changes in technique help give impressions of freedom and bizarreness.
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