pERL T PSR
Vol. 8, No. 6, pp. 1655-1661, 2007

%5 u-Health A4 3413 oA A A
Stig”, @Aty

International Marketing Strategies for Chungbuk’s U-Health
Industry

Dae-Yong Ha' and Sang-Young Oh'

2 o HT guAHA 714 283 Tt Algle] SRSk gk 53 v Ao BAL BT e
Ro) A% BAL fEAHL ALdH RN FAT Ao FHL 9k o]F wHealthilolet Fek 2
Welde AgARAE] Treh o olde] W DEAEA A FEStd w2 d7E 38 Ao §
B} 41024 uHealth 49 Hobs ZH4stm, A HEH A 1YL AR vAY W A7silch oL
HFORL AA ARS WO 9 STP A%S AASErh A% T4 7L A F2 AUTe) w7 A%
3 meloh)o) golEr| e Bl ATSkch vhxutoE $8 xeo] uHealh HE 2A7E H4 g AL

oN

1bstol AE B4 F B8 vpAY v Hek ore AN

Abstract  Recently, various industries have appeared which are applied ubiquitous technology. Particularly,
health and medical fields, have been focused as future's industry, have been combined with ubiquitous system.
This is what we called 'u-Health industry.

Korean government has encouraged local governments to develop specialized high value-added industries along
each local's circumstance. According to the policy, I had an assumption that u-Health industry is Chungbuk
province's specialized high value-added industry and studied marketing strategy for the point of penetration into
markets. 1 presented STP strategy for international markets. This strategy referred to developed countries’ aging
index and based on Modigliani's life cycle hypothesis. Finally, considering none of u-Health has been released,
I presented strategies of marketing mix to be utilized when u-Health items march into the markets.
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