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Abstract

The purpose of this paper is to evaluate usability quality through investigating the factors of
usability for internet shopping mall websites. For this study, previous studies were investigated
and experts discussions were held. In result, six characters of usability were chosen such as
content satisfaction, customer attraction satisfaction, price information satisfaction, public security
satisfaction, user interface satisfaction, and process of transaction satisfaction that affect usability
of shopping mall websites and the evaluation models of 72 detailed measure factors were
established. Since these 72 sub-factors include the key words of HTML, XML, JSP, and ASP from
the target websites, 33 measurable subfactors in the information were measured through usability
evaluation experiment. In addition, a questionnaire about usability measure factors was executed
after preferable websites and not preferable websites are selected. After that, we verified the
reasonability of usability measure model factors comparing the results of the evaluation experiment
with the result of the questionnaire. The time it takes to measure the usability of shopping mall
websites can be reduced by using this measurement supporting tool. Also, this tool may be used to
estimate the usability during the development of a shopping mall website.
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Table 18. The correlation analysis between the degree of
satisfaction about the customer absorption and the quality

of usability
**ARPE 0.015200 9l

TS| DIET AN EMDle) 1w
o e = A2le(Pearson)
HIPX|9f YHEME ZXi7to| 3iA|
7143y ks 0.804**
Hot aixe 0.713"

H 19, Hot 0ET AR EMuje| Mplabiles
Table 19. The correlation analysis between the degree of
satisfaction about the security and the quality of usability
¥ Aeee 0.01520iM Re

Hot QIET AN SAmo H|R
MEx|o} MEEME Zxizho| i ARAR(Pearson)
ALEX} ClEfHO|A TIET 0.786"*

ARZA) HAEME AN HrgE= 5
AEA £F2E SPSS VI2E &83i5ith -‘éﬁéaﬂr—t— I
17049} o] ez WEL EAY vlm A] zAF gt

5

FE U VIS, ABAVAACIL TFE 5 319 4
89 54 /1204 A% Aoz BaEgd E 18% &
190 2& 2359 Waolch BF 33 %o} e
2 2o slem B4439, ol B8 BAYYS A
2 =Rl AR Whede] S130] £33 YAko|es]

TRl $ES AL AT, W 2F
Syl solzalsloz A2 Rl

geel E 202 100 AllES) 4EZAG PHRdE
W7k AT vlme Aolth. AARNE WolATe A% A
84 2422471 wasle] YeA dA%g 2se] 03} 19)
gho= Verign 1 wivle] AREAeE 74 A8y &
Hane) BEEE 1~5 Aol groz e Hekd
#7h AR Hlme) e ABRAGN B A
2584 3k 0~ 14012 B8 ke B0l Aesiy,

Yrgel AeluE AAENE 240 Y47l 2L Aol
E7} BERA} 4T ¥ Ugen), ols 2e dike A}
84 348t 449 BURE weiFAd. e sule)
2 ol AoleE dgdel Aee, Py
A Aol dhue dalRa a3 WY, me gEs
Basol I R AEE FARAE FriHe

7zl

T 20, MRZAIR HAHREME HyHnet |
Table 20 . Comparison with guestionnaire and the resuit
of semi-automatic tool evaluation
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