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Abstract

The purpose of this study was to measure the effects of service quality mediating the linkage among food and beverage
price, restaurant image and value. A total of 273 questionnaires were completed. MANOVA, ANOVA and ANCOVA were
used to measure the mediating effect of service quality on the relationships among food and beverage price, restaurant
image, and value. The effects of food and beverage price and restaurant image on service quality and value were
statistically significant. As expected, when food and beverage price and service quality were regressed on the value, the
service quality was significant and the effect of the food and beverage price was reduced. Moreover, when restaurant
image and service quality were regressed on the value, the restaurant image and service quality had a significant effects
on value. The results demonstrated that service quality played a mediating role in the relationship between food and
beverage price and value, and between restaurant image and value.

Key words : Food and beverage price, restaurant image, service quality, value, mediating effect, MANOVA.
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Table 1o] ©J31H FA(51.6%)0] AA(48.4%)l ®I3f Bk
o} Aol A 30t](44.0%)7} 78 Bk, 2 theo] 20T
0] 3H(36.6%), 40t](16.5%), 50th ©]|4H2.9%)] %o|Uth A
dHdA el W(37.0%)0] 7 B3kal, L thge] S
(21.2%), F3(15.0%), AE21(12.8%), TF-(5.1%), A4
3} 71BH3.3%), §/5/014(2.2%)8] oAt W RlEolA]
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Table 1. General characteristics of subjects

Characteristic N(%)
Male 141(51.6)
Gender
Female 132(48.4)
Less or 20~29 yrs 100(36.6)
30~39 yrs 120(44.0)
Age
40~49 yrs 45(16.5)
50 yrs or more 8( 2.9)
Student 58(21.2)
Salary 101(37.0)
Executive 14( 5.1)
Professional 35(12.8)
Occupation
Self-employed 9( 3.3)
Farming/fishery 6( 2.2)
Housewife 41(15.0)
Other 9( 3.3)
Ist visit 167(61.2)
Visit 2nd visit 64(23.4)
frequency 3rd visit 24( 8.8)
4th or more visit 18( 6.6)
Low 167(61.2)
Image
High 106(38.8)
Low 60(22.0)
Price Medium 139(50.9)
High 74(27.1)
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T AR ErL Aty o g £33 0.79] 71FHT A el
Wl staA, 2 A7} AR 438 AT-E(Gilbert ef al
2004, Andreassen & Lindestad 1998)o4] A} 4@ Nun-
nually(1967)7} 2213 0.5 BlaiAd =4 Jebgth aglxn
T4 NE8e £% A2 =+ Bagozzi & Yi(1988)7} =33t

Table 2. Validity and reliability of constructs
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Table 32| MANOVA Z 3} 2]51d Box's M k2 4]+ t,a
7¥Z 0] 3.794, P 2EH o|u]| 7} 0.8902.2 F)3tx] A
vElgt e, Wilks gt 425 7140] 0921, HAEF O]‘ﬂ
A7} 091609 31, FELe& L5 712 0] 5638, HAEE o
A7} 12.4200.2 528 Ve tH(p<0.001). o] 2
e FEAF PHo] Tk shs MANOVAS] 718& o
ZA A FE= ABYTE ANOVA 2o oJabd Au| A 3
o A8 /M F5E Ae)7t fosA et (p<0.01),
H2EF oA £ Aolx Fosi YERGem(p<
0.001), 7Fx19] 2Z8 714 58 Apol7t FolskAl YEls:
(p<0.001), B ~EF on|x|e] 3 Afo| = FofstAl
EFTHp<0.001). o] A3} = Teas & Agarwal(2000)9] & tet
w28t 23t} ANCOVA Z 3o ¢]51 Levene's F 3
283 7470|0835, HAEZ olulR]7} 1.8200.8 §-9)31x]
2A UEbsi) olef gt Azl BRG] xR Bl
of k= ANCOVAS] 7FgE 1A & Z21sick ANCOVA
Aol AZ5 7HHo] 7R ol nlX| & J&L FoEtA v
BN 3(p<0.01), AH]2= FFo] 7HXdl vlAe YT Fo

Component
Mean SD

Quality Value
Overall value 3.066 .868 .148 .807
Overall ability to satisfy my wants 3.304 1.060 .091 .832
Overall quality 3.048 .959 851 071
Provide hight quality to its customers 3212 939 .847 154
Service quality met my expectations 3.095 .878 812 .143
Eigen value 1.393 2130
% of variance(70.472) 27.863 42.609
KMO 723
Bartlett's test of sphericity 321463
AVE .700 672
Composite reliability 875 .804
Cronbach's alpha .801 536

™ p<0.001.
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VA3 H 2B olu]R 9] FT 2HE-gto] 09690141, F 4k
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olu|z| 7} 44392 FL]3HA YENITE ANOVA Z A%
AMul 2 FHo] H2ER o]n|X] £FE Aolut fofdtA 1}
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o &HA] &A YERStTE. ANCOVA Z el o8t Levene's F
2 18612 frolatA] A JErET) ole g date 23
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Table 3. Mediating effects of quality on the relationships between price and value, and between price and value

MANOVA ANOVA ANCOVA
Treatment ' Quality Value '
Wilks daf F Box's F Levene's
F F F
Price 921 4,538 5.638"" 3.794 5.383" 8.319™" 5.914" 835
Image 916 2,270 12.420™ 890 18.243™ 12572 6.244" 1.820
. 18.484"™"
Quality (16.905™)
Mean square 3.196 5.062 6.895
explained (10.516) (7.733) (8.777)
Mean square 594 .608 571
residual (576) (615) (.581)
. 5.383" 8.319™" 12.066™"
(18243 (12572 (15.108™)

i p<0.05, " p<0.01, " p<0.001. () statistic of image.
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Table 4. Mediating effect of quality on the relationship between interaction term of price-by-image and value

MANOVA ANOVA ANCOVA
Treatment Wilks i F Bij;s Quality Value F Lev;ne‘s
F F
Price 968 4,532 2.157 1.245 2.826 3.079"
Image 968 2,266 4.439" 8.887" 722 024
Price*Image 969 4,532 2.129 18.027 228 4301 4,058 1.861
Quality 15265
M::;l:iqn‘ff 2.843 3.451 4297
M‘;Z‘S’I di‘;‘iare 571 589 559
F 49771 5864 76917
" p<0.05, T p<001, 7 p<0.001.
Table 5. Parameter estimates of price, image, and qua- 2 60 Image
lity A on
Parameter B SE t Sig. 240 ‘
Tntercept 2817 230 12245 000"
Quality 236 061 3907 .000"" 2 20- ‘
Low price -937 282 -3324 001" é .\.______‘
Medium price -385 154 2500 013" 7 a0
Low image 480 213 2251 025
Low price*Low image 1008 354 2848 005" 28]
Medium price*Low image 371 253 1464 144 - .
" p<0.05, 7 p<0.01, " -p<0.001. o — "
Price

afo] o] ERIX] 2k9)7] wEol, Baron & Kenny(1986)
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Fig. 1. Differences of value by price and image.
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