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Abstract : Fierce competition to attract the increasing container cargoes of north China in competitive ports has make port marketing
to be desperate necessity. In this situation, port marketing of Incheon container ports is requisite conditions to leap one step. Therefore,
this study aims to propose core factors for marketing strategy by the feasible marketing analysis. The major shows as follows. Incheon
is required to adjust port tariff and handling cost by incentive policy, enhance service coming alongside the berth, increase efficiency of
port handling service and inland transportation system.
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