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The Effect of Shopping Values and VM Information on Consumer Purchase Behavior
- Basis on a Under Wear Store -
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Abstract : This research is to explore relationship between the underwear shopping value and purchasing behaviors, as
well as to figure out how the underwear store VM information has influence on consumers' purchase behaviors. Focus
is placed on subdividing consumers into different groups according to underwear shopping value, and then verify whether
VM information influences the consumer groups differently or not. This study, based on systematic understanding of an
underwear consumption, will provide strategic suggestion to establish effective VM information of the underwear brand.
The results of this study show that VM information is being utilized by the important clue when the consumers go shop-
ping underwear. That's why the underwear brands should concentrate on developing VM by causing an interest and pur-
chasing of consumers through corresponding with store's individuality and image. Also, the manner of performance should
be related to brand image and theme reflected consumer's life style.
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Table 1. &% &£ 7FA] 214

aw Ang A7 wEA iR R A4 A8 e
v (&9l (£212) (£:213) (£.914) (£.215) e
& B FT Fue) BUS 755 681
&9 we} 7)ot PFol wety 815 718
FREAE H2 g A AN 793 734
di 295 wH FF 623 -580
HZ=o] UYHA oA YT 548 538
A% 9 gL &2 7 813 759
A wet &2 Hg A WE7o] E 840 765
o}kl 2Eld 2 4| 581 631
£29 9 oz HIH Jd& .585 S18
Zu Aol s A MAE 636 .563
%99 493 @ st AY Bd 548 706
&eo0m A ®E 738 678
2o 3L 9oz Py 719 590
5483 o2 MAARE 760 686
Eo] WE BAUE 558 503
&2ro] Hol: &2 HAuls 29 745 .566
e Eg B e FYA e 542 391
Sgo] oz Yok A Aty ®Y 1 671
£9e e 4 ook F 595 493
29 g A Wors 561 472
N ELRTE & 522 oY W By 751 625
Aol FHg Flo] golol AE 7Y 671 617
AL 712k 5 AR 71350 + 641 439
8- ZH(eigenvalue) 3373 3.343 3.127 2231 1.770
ESRec =] ‘j/ok(%) 14.665 14.534 13.595 10.057 7.696
2 (%) 14.665 29.200 42.795 52.851 60.548
Cronbach' « 832 .837 .840 480 706
Table 2. VM A HE 2}
T BEARE]D) ZERA FRQRI2) "W olnA(LRl3) R
o’ Hil:= FFES dviste WP 812 789
Az 4ES AT 86 P
Aol mE N2e FES AR 763 733
FEC] 7HAe] A AR 710 .689
AE o) 71he HAAA 522 667
WY FRE s=A dotns] s 605 373
A - S XA goedHy I 37 659
oW =W WAL AT 722 695
Aurz ol B9)7 786 774
Wt ol g3 vtk g 677 677
F2 o]lg3te 1= Fot .644 .609
AA A olm= wof 787 764
£33t 22 2l #E AR 731 .694
Azy olnx = uho} 709 .659
l%ﬁ(eigenva]ue) 3.710 3.514 2.401
AW (%) 26.499 25.097 17.148
2 W 2E(%) 26.499 51.596 68.744
Cronbach' a 897 778 899
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BAS A3 TH(Table 4). 443 AR R3LO) VM HE F FEYEI} oS- 03 Jugos zgsla
02152 21.5%2] A9ge /K& ZAoz Jeldon, Fitel UES ofmfeitt. WA falehe ZERdou A, Alo|=, 7]
Agolle BAH R Fo3t gez Yeht mde] ou|r} 9 T 5ol o|27 7] FEe o7 FHES VMe| dgoez g8
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Aelle G I v FoZ Yepon), 2893 4
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VMA R} gl mXe F3e 453 918t B2l st A Z=pol7t Y=AE AR Hd GUEAEA
T oonx], TRRAYE AEYRE ZHHERE o, 73 (ANOVA)S AA]SF3ATH Table 6).
TS FHHFE e dF 3 AEA (multiple regression A A AnX e, AR e, A7 A, g8,
analysis)yS A8 EH(Table 5). HIAEA T 2 FEsEoH, It fo)d 2folg B
A3 PRk Addls SARSE ot e g e} ATHTable 6). “FFHE= AR EFH, WA G AN 7
zde] oujrt 9l Aow dAdtEn gSIARY 23, £ Z F8AIBkE Zlos Yeigon, T2 v AR = AR
Table 3. 7vl &5 =4
77 T 8 5 54
dukFel 2 Ful A 95 AES B WY WE .855 731
dubE el 2 Ful A AES By WEIAL AW g WE 845 714
&9 Zul A AZLS By 2u) 797 636
&2 ol Al AZEA Y W] dEE By Tl .842 709
2%k (eigenvalue) 2.789
A7 ¥ (%) 69.732
FA aok(%) 69.732
Cronbach'al 854
Table 4. £ £ 7FX7} Fuja)Eo) v X = A&
B3 s £Z3¢ .
& =Y o g - t o3 g
o T % T E“E]—ﬂ]—/,: _"3 } E“E]—ﬂ]—/,: T ] =
A2 -8.948 0.63 .000 1.000
Aw] A4 295 0.63 257 4.671 .000
e 2} 7] 9k 286 0.63 286 4524 .000
ksl
T s A4 257 0.63 295 4.070 000
T .008 0.63 .008 134 0914
Aex .000 0.63 .000 .002 1.000
R?=0.215 FZk=11.772 p=0.000
Table 5. VM ®7} Fuj s Fo] vX= FF
I Z3E hya 1§]_E] _
Fous sgus ETHD pzes N t frol 28
[ e % e 31]5]'71]—/}: ]’ HﬂE}?ﬂ—’F T]’-/] =
AN 053 .000 1.000
) B =o]n x| 436 0.63 436 8.189 .000
T3 5 A
FER B 454 0.63 454 8.527 .000
TZRAAR 236 0.63 236 4.437 .000

R?=0.443 F3k = 53.157 p=0.000
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Table 6. %% &37kA0) e 2047 VMl FF Fol

VMA B AF1(n=71) A E2(n=45) A H3(n=42) A F4(n=24) HAE5(n=16) F3r
NERE 3.183AB 3.366C 2.970B 2.375A 2.875B 7.773
T2 AR 3.032A 2.733A 2.658A 2.111B 2.604A 6.036
Hal=o)n x| 3.047A 3.285A 3.284A 2.548B 2.645B 6.745
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279 %2 U8 20 101
29 A8H 110 55.6
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e 77 39.9
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A o 61 30.8
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