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Abstract

A Study on the Donor Development to utilize Internet Marketing

Choi, Jeong—Gui*

Today, the principle of competition is being applied to Non—profit sector also.
It is necessary for relevant persons in charge to learn the knowledge and
technique about marketing technique endlessly in connection with the
development of donor out of the development of social welfare resource which
1s being embossed as main pending problem at the point of time when the role
of private sector about welfare service increased and the criterion of
competition and evaluation among institutions was introduced.

Especially, as for the application of marketing technique to utilize internet to
have big marketing potential, the efforts for the realization and application of
positive marketing to be suitable for the real situation of each institution is
necessary in connection with the donor development of social welfare
institution.

In this study tried to examine the charge of method to develop donor which
is based on the development of information technique and the popularization of
internet from the viewpoint of internet marketing and suggest the basic data
about the present situation of donor marketing to use the effective scheme for

internet marketing.

Key Words : Donor Development, Social Welfare Institution

*Professor, Department of Social Welfare, Suncheon Cheongam College.





