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Abstract

This paper is to identify whether the mechanism of the real market as an off-line market developed from the
transaction cost theory from previous research is applied to on-line market, such as usiness to Business
e-marketplaces.

With three factors(parties, product, environments) selected from previous research, four cases picked up from
all B2B e-marketplace sites as of April 2007, in the view of Business to Business Matrix which presented by
Kaplan & Sawhney(2000), were studied. They were accompanied by interview with CEO and team manager, and
they explained their business and revenue model of the company.

From the interview, the relation between three factors and usiness to Business e-marketplace was observed by
taking sub-factors into consideration; parties -asset specificity, information asymmetry, product factors -
standardization, price stability, and environments factors - competition, market uncertainty.

The implications of this study are to analyze the relation of the transaction theory in offline and online. Also,
this is the first study that analyzed it. In the future, another research based on this research will be studied.

Key Words : e-Marketplace, Asset Specificity, Information Asymmetry, Standardization, Price Stability,
Competition, Market Uncertainty,
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1) Oliver E, Williamson, The Economic Institutions of Capitalism: Firms, Markets, Relational Contracting. Free Press,
New York, 1987, p. 129.
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2) Malone, T., Yates, J., & Benjamin, R. “Electronic markets and electronic hierarchies: Effects of information
technology on market structure and corporate strategies.” Communications of the ACM, Vol. 30, No. 6, 1987,
p.486.

3) Yannis, J. Bakos, "Reducing Buyer Search Costs: Implications for Electronic Marketplaces", Management Science,
Vol. 43, No. 12, 1997, p.1681.
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6) Michael E. Porter, Competitive Strategy: Techniques for Analyzing Industries and Competitors, New York, The
Free Press, 1980. p.4.
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7) Benjamin Klein, Robert G. Crawford & Armen A. Alchian, “Vertical Integration, Appropriable Rets and the Competitive
Contracting Process”, Journal of Law and Economics, Vol. 21, 1978. pp. 298—299.

8) M1, N9 AR Agu| o). THGTATF, | 17(2), =749 5}3], 1988, p.4.

9) Stefan W. Schmitz, “The Effects of Electronic Commerce on the Structure of Intermediation”, Journal of Computer—
Mediated Communication, Vol. 5, No. 3. 2000, p.45.
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13) Oliver E, Williamson, Markets and hierarchies: Analysis and antitrust implications, Free Press, New York. 1975.
pp. 212—213.
14) Yannis, J. Bakos, op, cit., pp. 1677—1678.
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