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Research of Baekje Culture—Products about Chungnam Area National
Museum’’
Sang-Mi Lee™ - Chung-ho Kim™

ABSTRACT

What is culture-products? Culture-products contains identity of nation and region. French
critic Guy Sorman says “It is natural that buying culture-products when you travel any
countries”. Culture-products which contains our own cultural factors will give positive image
of country.

The research and development of grafting grudge experience culture-products was
advanced the characteristic of area-culture that necessary is prerequisite. We need to develop
culture-products which mixed regional culture and characteristicc. We would like to research
about Baekje culture and culture-products and sales products in museum. Museum is one of
the tourist’s attractions and great place to express regional factors. The culture-products are
specially limited in the products which reflects a Baekje culture with Muryeong’'s tomb in
Gong-ju and Baekje incense burner in Bu-Yeo it advanced. We hope that this research could
help to understand market of culture-products and development.

Keywords: Baekje, museum, culture-products, Gongju, Buyeo.
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1) Youn-mi kim, 2001, a study on the development of cultural product by traditional pattern, master, 1p.

2) A distinctive character or quality around a person or in a place.
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3) Ji-min surh, 2001, a study on the souvenir items design of silver desk ware, master, 7p.

4) Korean craft promotion foundation.
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5) Original table reorganize. Jang-won Han, 2006, a study on industrialization strategy for culture craft
works, master, 56pp.

6) Original table reorganize. union compilation. ministry of culture and tourism, KOCCA, 2004, Analysis
international competitive power of korea the culture industry, KOCCA, 181-187pp.
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7) Gongju museum, 2006, look into Gongju

http://www britishmuseum.co.uk
http://www.vanmuseum.bc.ca
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<Table 4> Culture—products in Gonju and Buyeo museum
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<Table 6> culture—products examples in Buyeo museum
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