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A Study on the Relationship of Visual Aesthetics Design and Performance

in the Internet Web Site
Kim, Seung Kyung

{Abstract)

This study focuses on visual aesthetic factors in the apparel web site design. 103
undergraduates participated in the evaluation of six internet web sites. The evaluation
were recorded and analyzed by using the inspection method and a questionnaire.

Findings of this study can be summarized as follows: First, the result of SPSSactor
analysis shows that there are 2 distinct factors; ‘classical aesthetics’ and 'expressive
aesthetics’. ‘Classical aesthetics’ and ‘expressive aesthetics’ can be described by visual
aesthetic design. This conceptual confusion relating to 'visual aesthetic design’ can be
clarified by these findings. Second, as a result of multiple regression analyses, ‘classical
aesthetics’ and “expressive aesthetics’ have a positive influence on “interactivity’ and ‘web
site evaluation’. This research clarifies the concepts of ‘engagement’ of Rosen & Purinton
as the ‘interactivity’ between users and web sites. Finally, this study suggests that 'good
design’ for internet web sites depends on understanding how to attain the appropriate
balance between ’classical aesthetics’ and ‘expressive aesthetics’, based on the target

customer.
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A9 FH, 280 Au|x, AFYAlA, AAYEY A2 saoz At 218y
w2 A Eo] WA EE TA &3 - TH AR o] &3 oo Uiﬁai 9\)\9—‘33] Aol
Eo] Ak /S 913k vhol=glo] thtetAl AAE A 9loy 1 o] AT v E s}
o1, 2]

Mupo] HE=H o2 A ZHA (visual aesthetic) TIXFSlo] FQ 38l 7 A
A Eateia wekar AquH[3]. 2y Aol E YRl o H 7158 84
B o R 3y = Aol duh4]. ti=o] Al

2 mEe AHAAY, 45 L%*é(mteractivity)i}ﬂ !




CIEIS! RIAOIES] AIZS Ol Jurekel 2A 0 2bst A

JET IxtelE9l AIZFA Tizkel 84F  AZ-FFH S A-8-(Human-Computer
Interaction, ©]dt HCD ok, 7Y 7l °ld(communication) <&oF, <$1#4l 2] (cognitive
psychology) w°F % HAGAY ok TolM F=2 A5 AANE, A E yapglol
et iAoy SAYY T Vxd T B Aol 7, ARSAE SIE H o] 204 9
Aok A zke) ke Adss Asddel #d Wt ERE ob4 WEehA fu(5].
HCI 9= 7o a&4d3 asde

ZHE AL&AFe] Fod(engagement)® 1 FA4lo] W
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Kaplan & Kaplan®] w2 =34 Fcte] =3tE o]l o}, Kaplan et al.& ol& &4
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MR Rl o= G Ao RE Q%S AN Ao FI|HAA o] BE e 7
A mEot Basiths gle] A% meld9lz o] #e] mEE Helth o] o€ Kaplan &
Kaplan o]419] gHaito} AFAEe] o8 xebel AFolA olv] AZH v Yo, A
9 QA= B ebel Aol AFHoz ATH AlElE o47tA EF Adelt,

2 Rosen & Purinton[12] Kaplan & Kaplan®] A% Z# A4 AdS g9 4
AtelE Harlell &&3ak7] 9l ofF B AmlredA fAlE 1071E FRo® Hst
21179 e ds oz AT gAE 53 HArw A A, dBAA 29 6%
EoBxad go] 38E olaffolA Q0o 38E X 3909 123828 golRAMon &3
a1, o] ‘§IAOlE M $ 3 E(website preference scale, ©]3} WSPS)'#tal 1+ W33
thoo] Aol M= 2709 FEHUF(T A 1ol gk T A sl dial o
ey FAHEA S AAEY =, WSPSE 7 7H4 585 Z5d f94 JF&Fs 5= A
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Rosen & Purinton[12]¢] WSPSe| F+4&5ES HHH, Kaplan et al.o] AAE 471 22104
2Hd, B3, olsigolA, mlaHE)H oA zol7t Atk & B Y] &S FE AIAH
ojm|x] QAR ol goldE FE AHE3t aARE QYA Ut ol Aol el
el Zhe] Apo]l wiiEel ZejEl Aolgtal & 4 Qo 7 g FAERA, HAE AlF
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Lavie & Tractinsky® $1A}olE wglol] )3t Al&AE59] A7+S FA}sle], o5 A|ZtEo]
144 18 (classical aesthetics)'¥ ‘X&7% n|dh(expressive aesthetics) ¢|zt= F 7H
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ko] 7hEA F9 57 dEoE SA I
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A-gk Ak, 135709 A F 2270%ke] folHow vewtth MISTHA ] gt 430
Fojste] 50170 AAPEA Y oA o] wstd SWS Frksk Ay, Al g 4ef {84
9D g k] A FAARD 847 F3E, AA 7HA], FEGAE FAA] 5 187}
A (= Yepsth o] =il s dadAd e s o] 8ANHE, A2EEE, AR
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H Ao = Kaplan & Kaplan® A3 T#dYa 2A[10]S RYstsE d7+2deS T
Attt o] Rdd BEE ASH A5 B o Rl =R Eis

Rosen & Purinton[12]2 Kaplan & Kaplan®] 4 =l} 5
& Fdsta AEFoA AAEY AT AFdHS AaR2 AASHHA, ekl A ¢
22 AL g F 9= HEe gelow ‘HEFE(engagement) S F71 ZQU}
O Akt AT YR BAS AT Xiew 45248 o% 843 e
BAAASE §Y Ao WAd F des ASH o= Qg v AoH25]. HAAE
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Rosen & Purinton®] A4 3%+ ‘=35 (engagement) 2 SlEH o] 2o 2] Ay AHAE=
29lo|t}. Mohammed et al.[19]& SlEH o] 2o 9 Ady #AHFH= 245 AT AEA

(interactivity)’ o] 2}aL T4 sk},

‘AF R ‘HEYT Ul Wasln BuEstyE fojo|t) weta] E AT A= Kaplan
& Kaplan® A3 Z#919a wmdlo] A% 284 (interactivity) S 37Fste] 22 BA51a1
ZF Foh, oo A3 ndle AHylEd (23 1]3 gow, 1 A Ade gt

REERCED

> L Hn | AEded
(Classical H21 (Interactivity)
Aesthetics) :
&1 : K12 )
d A} E B
(Expressive HEET? YN YAt L—' 27}
Aesthetics) : (Evaluation)

Kaplan & Kaplan® A& ZH A9 oldlet ©3d 9¥9S x335l%, Rosen &
Puriton[12]2] WSPS &5 dHE FAHsIe] A&t WSPSe H3-4 2 o]d) 8] 9
TAWES BH AR TARRD om ol gk AR E O]E‘r upebA] 2 Aol A= WSPSE
354 (originality), 24 (creativity) & #1249} 7 Lavie & Tractinsky[13]2] w]s}
A 94 B oou A ARMES HUp TS EFeith of&e], 19 AFARE W, A4
OaRRls v el &V 2 FEste] ASATE T
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o] AFATE FAwL.
Shgel QI WAGIEe] e B} At olmu S(141e] AHARE BT WAo|E
of et AMA BAEE olvjshs HEst GatolEe] Ha AuHoE Pl FdY}
2 FAse] B A Auuse 28

3.2 A+ 7

BTl AWE <Y D>y g ATmde] oste] g} ol sHaE AR

FPRLHD) AR} At Este] FEatg el Ve e
AFAAMLD ¢ 2de)s gaatadel fo@ Fel 932 W2 Aotk
AFAAMLR) - BE S FEaeAel fo8 Ko 932 M2 Aot
FH2(H2) © AHEAe] St E Hobel v

AFFAMHZD) - AR YAl = Hobel fol@ 1o de WA Aol
AFFIAMH2) - BERE YAt E Hobel fol@ 1o dFe WA Aol

2AE GONE BY 55 0, A48 049 99 1083, 5484 473, 9ielE
B} 289, AL ANEA 4ES B F 499 208Fon TG agm Q7%
A weel MEHES ALlelie Likert 57 AEE ol gate] ZWath

3.3.1 A gl 15m]) SIS

Kaplan & Kaplan[10], Kaplan et al.[11]9] A5 Z#|dYPYa =LA ‘ola)'9} ‘@'
Lavie & Tractinsky [20]9] AlZbd Yx}RleA ] ‘mdn]’e} ‘iEv]’2 & 4 v} o}
A B Ao A Al ZbA (visual aesthetic) T]RFele] FASHE-2 Lavie & Tractinsky[13]7}F
ek 1070 #3885 FaE AASIT 1083 7k, ‘pleasant(fr#Asteh, whgol =t
Sito] teh’e= AREAF Blieo] #AHER AZA tzpel ol Alefstarl, fun(AH 9l
o, ST EES FUrekiTh

A, A Al 2AREE F 10 32 , XEH 7EES Ak
SHAE 2 el A sk Aol wet 53 ZiEi =748kt

o 71e A “ardv](classical aesthetics)¥h ALtHEFE 1847|744 Auf e w|gke] -5 4]
Mol &atH, demEstal dA7 e HAdS %—%O}L obEthE"o® sttt
28al “F & (expressive aesthetics)¥ &4 wdh A5 #o] Har, tate|fo] Fo
A =3l el FHeHA mdEE Yol dxd ]’EE]F%”—Q—E ZL—Z—}@ golE 3%l
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v AR SAFEE westn TUUsk glel ARsthes el ‘Bétsimple,
clean)’, B&sk WEF WHclear), 1T AA Y3 hFHelolA Y A ‘WY

2 A
A(symmetric)” 9o 3w=&om AASGtt. E3, ‘HEFU'= obFwal Bzl ‘mEH
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Foagde] MFEEE AN, X, JA2HE HAIX] 5 AFSAHIL )Tl o %
+ ‘U2U0 (User- to-User)’, 1A%} A7} A #dA -71‘"‘?* 2 A/SE Faut=
7]‘?31}-4 ‘U2FA A (User—to— Firml)’, g7 o]e|e] of &4 wholv} oA+

st U2F3H(User-to-Firm2)', 28l FHAPA 274 2 #H3a AEES
‘F2F(Firm-to-Firm)" 522 FA3}3lt}.
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3.3.3 APl E Hrt H JIQIEA A
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T8 shAte] Eof o gt

YAl E H7Hevaluation)= ©l&H] S[14]0] THMFE 283 <
Hes FFaste] 278 23, 53 == AAlstel SAsY AR £32 ol &k AlE
of g FAM2 sHEE SEate GAelEd tig BRE(EE) ek Aol E 9] HMnkd w7l

‘IApolEo et FEHNVE FAEA T

Aol EAL Ay vl ‘o]’ WIEY AMEAE (), ‘T CEYl ALEAY 5
3.4 ol A4 9 A54F]

3.4.1 FE HA

oAe] Ao ol%%_ AEY YAl Ex g A-oF A FolA FuUe} o] AlolE F

AN F, 73 A % 670 QAtelER FATT S Yol Ex PN wEY 2o
G BAYS HEel AEW, £AME AT 100hot ALl E0] ARAT AF A91e)

1) http://www.100hot.co.kr
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LB WolEE AAS. A §]9 Aol F HAE Mohammed et al.[19]7} 54
2 FH3 Aol EE Faste MAG HFHOoR oA s LGEA2I QUAY 2
1=

BEAN POLEY {1 AJo]EE tloz ZASIY L, 319 Aol EZ = DIESEL®, bluefly®
2 LANDS' END? A}o ]E% ﬂwgi A

adel 248 A Jmow Sl okl At 199 52 wu UAe FHHo
A7hshe Aolmm ol Abolm wulgte}l thE asEe] tiE A9
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AvbAow FHESS 919k o] 6719 A - 7 JAE AR
| hmi s stAY olafisy] ojef AEW&S FHst] AR 3
79 *e]fﬁ% AAEE HFH7E AXE SHE tie ASAdA o
Ao 93t AAFE (inspection method)S % -€3lo] 67 Ale|EE EH’E}
93l AT AEN A AR AHY Afo]E FA9) A
8 B S WA A8l ololA, fiAtelE W Ttel] kA ]
Aol A A 5243 AR dis) WS § 7F ) /‘}0 EZ HWA
ete] SHstes Qi Aol dnd $ AHE AR
24 Fgetd A FedEel AW IAEA g2 W&ol Us
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aste], AR W glol dE = == gl
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4.1 71=EA9 54

41.1 F¥o| EA

AFEL AAY BAY AP 2N 2ARG AR, HF AFRAAE 67 WAL
=Mz FPE 1039 AAS £ A5v} 1ojE A,

2) http://www.lgfashion.co.kr
3) http://www.qua.co.kr

4) http://www.beanpole.co.kr
5) http://www.diesel.com

6) http://www.bluefly.com
7) http://www.landsend.com
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oA SHALE digk AFEATHA EAS AHEY, $Ado] 46W(45%), Ao
578 (55%) 01 om, Hitdao 23 2148 204 3-E 28417h4] 2= Q).

A F7A &) QTH Yl AFR7|7He H 6.630 02 HA 4dolRE A 10d7HA] BEH o
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