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Abstract

Recently, the environmental problems have surfaced as serious social issues. More people become aware
of the environments and seek for new kinds of lifestyle Lohas. The purpose of this study was to
investigate the expressional characteristics of Lohas fashion design in ready-to-wear collection from 2000
till 2005. In the study, green design which was the base of Lohas fashion, was first examined, which was
followed by an analysis of Lohas styles to understand the green design-oriented characteristics of Lohas
fashion in the current fashion trends. The findings were as follows: First, the lifestyle of Lohas values
‘environment-friendliness’, ‘sustainability’, ‘importance of health’ and ‘sensitivity’. Second, the distinguishing
features of Lohas lifestyle categorize the Lohas fashion into five different looks: ‘Lohas Natural Look’,
‘Lohas Vintage Look’, ‘Lohas Redesign Look’, ‘Lohas Multi look’, and ‘Lohas Wellness Look’. This
study set out to provide useful results to be used as the basic data in studying design and related areas
where they would develop fashion products for the consumers with the latest tastes as well as to promote
environment protection.

Key words: Lohas fashion, Green design, Eco-friend, Sustainability; 232 {4, 2T, 374213}
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