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Abstract

This study was surveyed by using seven variables with two stems of contents-wise aspect and
systematic aspect. entertainment, user-oriented contents supply. data up data, useful information
supply are the elements of contents-wise aspect and systematic stabilization, convenience of
access, promptness of response are for systematic aspect. Results : First, entertainment is the first
variable of interactive contents for user to choose IPTV and useful information supply is the
second. Also contents wise aspect is more related than the other. Second, The high quality of
entertainment, user-oriented contents supply, useful information supply, systematic stabilization,
convenience of access, promptness of response are required to enhance the satisfaction of IPTV
user. Among them, convenience of access is the most valuable factor for user to choose IPTV.
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Table 6. The influence of interactive contents to user’s
level of media satisfaction

o H|EES A BEs AlS
= B BE2A =
(&) .007 207 .036
e 224 .058 .209 3.864***
IHeIst 127 057 126 2.217*
Z|AM 053 053 055 1.006
B 1120 054 1200 2213
orEY 104 .047 121 2.213*
AR Hely 239 .073 219 3.288"*
gSsT 139 055 1562 2.505*
R2 = 525 F = 39.262***

*p¢.0B, ***pC.001



4.3.3. 1Icio] $8olAtel BIZEO| AT A

°f Z& ¥HEHE BEjz, 194} o] virfe] S5
Ape} wHELS AAWRAE EF R virio] FgolAld
= AT 7B 298 FoA EAo] kY 2 9k nixs
Aoz veton] AuAs ALg Peldo] Adsd. w
Frolde Ay, e, e o e 1

e Aew $A=gon ARAoR ALl ooty

& 71 9ol & axgo] FBHEUL. Gl mlclel
iHes e dden 4 FEIS URER o
ol 78 02 4EI0E AL ¢ 4 AT

08 4, $82Alet
Fig. 4. Correlation between user’s media selection &
user’s level of media satisfaction

STl oA

V. 248 ¥ &% o7
£ wBe) ugel 47 A3 thes) B
2, PP BHZ 3 2BAQ S| vjtiels) 54
Salel 71 2 98E vAE ee 2AE 48RS
& WEHel ZANE o3t HANS Hue) FlEee,
AZAR ZRAAE ALGH Y, R, THE 2o
o7

o2 Yet), e nldef -89Ale] Fee

T SRleme o FEAe] ¥ glo, 7l A
7 vte] F&ofrtele Agzde] JE Aos EMEY E
g i ez g4 S9ol A=A Sdr
oo gt o B S vAE AoR WAt

A, P FH2 5 AEA BAo] mto] s
ol 7V 2 9%E vIAE Aoz 2 A
LY, EE o e, o] nele] W

T AlZEIARl £10) 1 7oA Aeshe ALR Foldr,

AR, Fgeatet HEE RN = TEEIE SRR
ool EA AL Dﬂ ol PuErd Telzel dig s
52 UehiA, o] BEwsh WeA] 294 BolAE
gt Zlos B4t

olBlg AFEY ATE wio R, ¥ vlrie] Aol
Aol 71E0 2 ALY A AN Thet 2,

A, Az videle] Hele s oL et P
a3 T2 o] 7|83} A deko] W ot} olgkgolals
IPTV«] _Moﬂ gk ELFA ES ,} 7Hulo] y /\H ; A]._g_z],

% 788 de A4 aclo] € Aot ekl 2l
25 Jdska Belglel Adeile AL, IPTV AH|2 4k
o g 7L Wk opeh, UE AR AAle 233E

=

WS ol FRFRTHe Telzd Agolr, F7 4
A Buel 42 = e Pus Adn, 202} Sk
2 oW HuE FAANGE 1 BU2e Y2ehe 2ol A
0] 2wl Agels] Bgold

S, PR vIcielel 1Y 2 APl A1 B o
olebl vhe Abg B9 Aol Hek ol A w3
Wb AH§E 5 sl Al o] Baskd, ae 9%
o ARl FRE U B AR 59U
s ¥ Rl

o

tlo
oo -

WPy B Rl WA Z9s) Alae EEoE
A2 TR vt} $EoAS) BERE ATF A7
ge AP Aom YA 5 Uk

53] olA] 5 Fushe Hltel AHls 4G plce]
5ol Bl FERAS B o] 284 AHE 4
S1o] A2AA wlED AL A2k L A 5 ] 4§
g % Sithe ol o] w2 Fleie e Ak 2 % 9
o S8 AMe Welish esela: gl Fa% Row
AT A et A8, FF vitle] AN AE ATY YA
A o) viges tokg 22 J183 A7) 15 2
o}, A5 B =RE virje] AgAe a8 94 9US
% Aoz Aen

2 7ol GF A7 YRS AN a

35, IPTVe] AN AElze] Uit A2e 5834 95



108 #E AFEIFRES HLE2008. 1)

o gt vELE AuH i Flo] elgd Aolgla A}
E¥

it
o

i-_—ll?':'__

(1) 854(2006), IPTV Aulx =8)o] wtje} 2+ A4 #
AL ¥sldl] wixle % B4, ALitiga waret
He=E, 2006.

(2] Picard, R, Mobile Telephony and Broadcasting:
Are they Compatible for consumers. "4 DMB
A ALY, 7-21. ¥=A2E]. 2003,

(3) A, TP 29 22 543 AAMT KBL £
2=, 07-06(5d 253%), F=3494784, 2007.

[4) 1371, "UAE A0l dEe 2 o] i’ BA &,

P59 378, 2006.
(5) AEQ, "OAE A2} WwEEA2 vl LA R,

ot d
Hi
ol
ofy

0.

B dx1E9, 2006.

s, H47), slavdole) 82 A7, e AR
Aol AE~ 1999.

Weaverlll, Personality and Entertainment. Preferences.
"Media Entertainment” Lawrence Frlbaum Associates.
ch. 13. pp.235-248 2000.

A, deld ARER AR89 B4 47 3
3 AfFUACIA, F2E. 2000.

(9] Perse, Implication of Cognitive and Affective

(6

O

L o

7

8

Involvement for channel changing, Journal of
Communication, 48, pp.49~68. 1998.

(10} Durlacher, Mobile Commerce Report, technical
report of. Durlacher Research Ltd.,1999.

(11) Krecmar & Kean, Uses and Gratifications of
Media
Viewing and Liking Violent Genres,
Psychology, 7, pp.399~420, 2005.

(12) ZAL o, Al o)A IPTVY] §8-78%
D 71 A AT Hde] diAlE AR d=d
£3M1. 50(2), 5~32, 2006.

[13]) Davis, F. D., Bagozzi, R. P. and Warshaw, P.
R.. User Acceptance Of Computer Technology:

Violence—Personality  Correlates  of
Media

A Comparison Of Two Theoretical Models,
Management  Science, Vol. 35, No. 8,
pp.982-1003. 1999.

(14) Rubin, A. M. An examination of television viewing
motivations, Communication Research. 8,
pp.141-165. 1992.

(15) vtaz}, B84, “Aolg AN} A4 AlA AR
A HTEA o] AT, WFARIAE, A454 43,
p.285. 2001.

(16) Katz, Gurevitch, and Hall, “Audience Personality
and the Selection of Media and Genres”, Media
Psychology, 7, pp.377~398. 2005.

(17} Chan-Olmsted. S.M.,"The PBS brand versus cable
brands : assessing the brand image of public

television in a multichannel environment. Journal

Media, 46,

of Broadcasting & Electronic

300~320, 2002.
(18] A%, Heolt.

HEAk 1998,

'SPSSE 0|48 SARA, AE

ojd =

2001 dMieln AZETHE W
TP FAFEERNE D
20073 Mg AAAENE)
(A1)
1989 ~ &Al KBS MBC #4527,
SR S
2005 ~ @A) TV ==ia) oga} Ak}
(Fd =)o}l thFolA
(FEep CT, IPIV, culture
contents, Product (Entertainment
Management)

S

1983 ks 7 Alw S8l (FERD

20054 Kanazawa university(Z2ERD

2000-~2001 F7 ARF P (postToc.)

200249 ~2006  g=dEgal Al

Simail

A s WAREE g
(A EnEE 93

(FHEeh MAEgdedr, Auix

A, WA QAR A9




