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Abstract

As information technology has a great impacts on contemporary business environment, global electronic trade
is becoming a new paradigm in intemational trade transaction. The internet provides a fundamentally different
environment for international marketing and trade, it also requires a different approach to international business.
Now it is unrealistic to apply the same marketing strategies under global environment without making some

modifications to be appropriate to the electronic edge.

This paper attempts to investigate what kinds of factors influence the level of electronic trade utilization and
performance, and suggests some strategies for usage of electronic trade for small-medium enterprises in Korea.
According to the results of this research, the usage of electronic trade by small-medium enterprises is
fundamentally important for the diffusion of electronic trade. Therefore it is suggested that the government needs
to support small-medium enterprises by financing them to have system for electronic trade.
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F2719% d71dzel Juzte Rolg B [ 2 239 AYAFY F2AS) vag
St} WALGY A% E AT |

DEUULARHE FU7) FNE BYE AE Rol Bade <E 63 2L A% 2UE

283ud

231 F3EA ARG A HAAS, B QAR 27| FYsthn
(Measurement Weight) Aokt A

_?_
Y 2 7x 3L 28 19 d&& THFAEH HFA 5D TR ¥4

(Structural Covariance) &}

2y 3 &3 A

23 20]4 BAE AL £FHA A 239 At Ae ¢ 5Y
(Measurement Residual) g

FRAATRZNN A 2 A%xAS 283 UFILRATHEIL /1R TL7IUAREL
E TR 32 edid s T 2 <% >3 2.

39) AAF, TFEEEA Y £4,, 2007, p480
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Measurement 19 14007 | 783 004 004 004 -005
weights
tural
Structura 27 26242 | 505 007 008 004 -005
weights :
Structural 39 45407 | 23 012 014 -003 -004
covariances
Structural 4 52,977 166 014 017 -003 -004
residuals
Measurement 101 155385 | 000 041 049 003 004
residuals

HEHGRARHE o 814 2 F(Unconstrained Mode) 3t ZAHEH ) 3 AAF7H FYathe Ao
%% (Constrained Model)7He] Adf=19(202-183), A 7ol AlF= 14.007(982.906-868.899), p=0.7830]| L2 u]#|
} B AAATTE sdettte A olFde RFY AFPmE datHA] gn Y 3
: < QY 5 oloh £ uAGRY I} PR FUdTE TETRAR

% (Structural Covariance) ¥4 Z3, Adf=39(202-163), A 7}o] A F=45.407(914.306-868.899), p=0.223 o] =
2 HAEPe 29 3 FRAo] Fdshe Aol Fir Ry e daieA Yu Jd
LAETAHl FHE g AT F ok wHA TGS A7k 2YY APHL Fud A
S2AN T O Aot s gonz ATRYS FAA HET £ vk o] A=

o HEERLIEA S BAA ded FA719% g ARASE 4 <E 8>, <X P9 2T
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(B 8 27199 dEA+

22EAYLQ ge&5E 345 135 2.563 ’ 010 378
FUAHLY -> ge&5E 293 143 2.043 041 312
71958 -> ge5E 166 142 1.175 240 A7
AREAHLQ -> g45E 069 087 793 427 085

285E > A 54 3} 1.094 295 3713 ok 901
g45E -> 2447 827 228 3.628 Hhk 793
g&5e -> Z2A2A 1.250 324 3.851 b 1.005
$842 > | g AR 1.150 295 3.891 Kok 940

(=% F9)5E 0000)

22EAYLA g85E 275 126 2.190 028 .32
F2EAYLA | > g5 -219 160 1.364 173 -261
7195489 -> gerE 483 192 2515 012 606
719548 -> g&5E 345 121 2.857 004 537
g8TE -> A A= 1.210 345 3.508 wok 950
2&5E -> ggE 769 252 3.055 002 650
285E > | ZEAA AT 1492 407 3.667 Hhk 1.032
g4 > | SR A 1.008 298 3383 Hk 913

oj¢} & FAZAE TAR
2o

=
Ky

27193 drlgoz Fesel 43¢ A% ABE <E 1053
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