International Commerce and Information Review =EE0UA: 2008. 2. 10, 117
Volume 10, Number 1, Mar, 2008: pp. 117~135 HAIEURL : 2008. 3. 20.
SAHRAT KMo 12 (20083 39 279)

bt U B M o o bl Bl R B e e
u|X| = Q3

The Influence of Online Experiential value on affect and Trust, and re-visit Intention.
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Abstract

It may be claimed that generating revisit intention is very important task in online marketing environment. The
purposes of this study were to investigate empirically the relationships among online experiential value, affect,
trust and re-visit intention in Internet Shopping store.

The results of this study suggest that the service experiential value and economic experiential value significantly
have influence on trust and affect. But playfulness experiential and aesthetic experiential values had not effect
trust. And trust and affect factors significantly influenced intention of re-visit. Based on major findings of this
study, both academic and practical issues were discussed and suggestions in this paper.
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221 AYAAE “2ed BEL Fa £uATE A%sHe ddel BE o] chMathwick et al. 200D).
A L) AAANE kel AWE FAN ©rh oAU 479 M achievement

experiential value), 97} Sr|E 12 SAYrt= Alv| 7 P 7FA|(playfulness experiential value), 479} H]S=3F
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S ARAAT, E9F 249 daRlold 44, 7let 24gd 7 AZA FZF ngAE
£ gnjgith Arjdd v A g FF9 A4S FaoiEEd 2002).

ZH)ZE o] 94 (consumer retum)S AF-H, MM, FFH, JNA 2Qe} FYo2RE Ao F
A F4E ougty Lulzt o]de AAH 542 F& FPsA Hed, 4L u¥S 5 o
Ae a8ty Utk Aquia $54L Azt £8ske Auzdgd g 78 ¢4
ERH UeE AW, 2 JHXE A& AFAE 289 R dEd d45g Ay 2 59
shevtol] W3t AR HIHE uked SoHZeithaml 1988).

Andrews 5(2007)2 JEY7]8E AW 2 E o] &3te Au|Ate AYAE 715 AR, AEATLA,
B3H 72 TR 282 7)%H /X Tl 443 JIXE Yuishs Ao 3gAHR A
A 74, AP, &340 SFAEE AT sk A AR EARGLZREY A
B FYRL oyt A AFE AHBEeEN FSHe Aotk AN E A9 AYE
dhgE uu OE AlgE A4S AR FEE ¢ Aok A8F e A8 FuA] AASHE 2
T g add A7 A9 Stk Ken 5007 2ujdseA e AEtNE QA€ AnA
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(Erevelles 1998).
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e st A v&Es Asty, 244 184E F7MIZITHChiles and McMackin 1996,
Bamey and Hansen 1994). =3 A1g/& SEU 4EX o) 71 2424 A9 A543 A7)
£ F7HAZITHMadhok 1995). 1 A A7 FAHW HEUE LS T8 A AA W
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24 : MH|I27HAE 2H A AR A+ 48E £ Aotk

A ofd gidEol te AZE ZAoY it AuRte] A 98 & £ Uk uaE A

A o A& T3 A Adol diF Gk T FAHE Folw, 5 diddl
Pt otz A AEL ¥ &slr] wFoltk. Reishheld$} Schefter(2000):
AZd Melx F2 97 349 AE ¥Y § Yo 9w, oj3s 52001)e HE ojn)z|
T AHls Ag g 3R 7lNde AL, AT £ e 984 dF gL wEew
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Lewiss} Weigert(1985)€ A& QXA Azie} 743 Az FREUN, 2827 EJUYIE)
da e 34 AR 33F AHE AL 4+ Jokm AT Laush Lee(1999) HA] AnH|A7}
574 EYEd g Foldke AL /M A$ ¢ A A9 Boim 9. Chaudhurish
Holbrook(2001)2 HA=o] td Z4o] HE FAE 2 Fo) A= A A gon, v
ARE 34 4TS Tohe AL wydh 223 A &3 FPA IR FAL ALE &
BAL 22E 344 ARE BAstn Aol &% 7137 24EE §F 4PN 43T dEE
A 7FRIHA &4, 7443 2002).

Age A7uielxe] ¥8& vlAiMorgan and Hunt 1994; Garbarino and Johnson 1999). £3] 2E]
A &3 B¢ 2HA A Prlgre] 9FE FE FQ WS THEAE, AT 2004). JEHU
BRG] A7 Avake] AZbE f8A4 ol AAIR o Ee 98- FrHSuh and Han 2002).

¥¥ Hirshman3} Holbrook(1982)& Atge] Fulag-e 2l Zw®st ohjzt A4 F7)d 9
SN o] Fold S glvkz dgich G 51998y A AR F717h AW E A)Ed HqF A
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ohd 3%hd 105(45.1%) s $3E 36(15.4%)
43hd 83(35.6%) 7€ 8(3.4%)

Al 234 7l 234

A =
) 149 55N Y9 L 5%

2 Ao A" H5rELS EE Likertt 54 A% "35]%113}. ztzbel MFEE APAT
oln| M= S FEFT A
st ALE-3FA T

229 A871x9] ZA o= Mathwick 5(2001)0] AHE3 Zid e A=rt o] &HA &, 2349 49
AN E el APS T8 At Adete ddge Axve JoEdon, Ard, K34, 3A
7kx), Mujastx 2 239 Ande 2g8 gy 79, 23 2 594 o HE wE onls
Aoz, R AZH 84EF Mula 3 o A7t AT e & 9 FHA F4
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Holbrook, 2001). A3 2.2 WAel=7t £, v1eo] 5, 712 5oz 23,
AgE "2 P W83 PAY) P DS Morgan and Hunt, 19992 ahe Ho2A,

ol U ol YAE, Au NYH, AlolEe] WE B, AN, AuA 237, WE, Adl U@

N3 S0z 24€,

BEAEE “AMATL olg¥ MuAE Tl olgEEduAE dre AE'E Y,

Zithamal $(1996)9) FFIE HE F ARE L A7) gol 2A £Hse] 2RV FAHoz

£ 434 APRAES B 33 4, A5H olgrheA Soz 2R

2L

IV. B4 2 o

23] BHE 98 Sps 1208 ol§stel 2HE WY NHYT BPIE Ao, Lisel
871 ol g3te] BAH 2Ry YA R A

T A= 24 R FAH 2Q8Y FIe <® 2o o) vl 802 R, )
As7t R 078 *Jil%}i fonz BAds Uy dadd EA7L gl Aoz gaddth
AR olf 2 “AfolEZF WA Y”, “HuA
Alglo] sjF A e £ %01 “ﬂl!ﬂﬁiﬂ} AR EFoE FAHH RIAGL o2 FHY I8
=A% 08 AA Sle X 7 F 2] AAHADG 43 B¥oz 339 BAF AHXE A
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AlolEJE M7 ES 829 | 236 | 074 096

AtOlEZ}F g 805 | 044 | 192 | 039

ﬁ;‘;‘ﬁ HAle] ¢8 794 | 039 | 181 | 041 0.856
AIES HRATHEI} B EE 793 | 213 | 050 | 128
AtelE7L obEThE 733 | 225 | 188 | -055
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APIEZL Aml & 127 | 843 | 037 | 091

s8a | AIE WEo] A 24 | 812 | 077 | .16l 0848
B 7 R 2 g 189 | 801 | 079 | 147
ApOlE HHE wiio] g d& 9 186 | 762 | 147 | 120
Helgt 166 | .163 | 845 | -006

AQA | ATHoR Horg 077 | 154 | 831 | 083 055
B guel Aol 28 143 | o | 56 | 070
FEAMH 29 7HA0] & 195 | 000 | 705 180
Aeba A 27} §53 023 | 110 | -002 | 842

H;L]i Q&A, e-mail 5 174G A2 092 | 239 | .089 838 0.786
HEA A S 064 | 115 | 224 ) 790
Eigen %t 5349 | 2248 | 2004 | 1478
FAEAT 33434 | 47482 | 60.007 | 69.245

Awae] Az B4 2 gan 2R Ade <X 3> gl o= High Zo] A 8]10=

257 72 AT gonz SAdN RFe

Aol E} o kg 824 224 145 0.816
Aol et 4154 808 261 019
A
ok o] AL 803 254 138
H o Az 781 020 219
A8 AE W 778 010 263
0.848
A AlEF} kgl & .162 877 093
A Aol EZ} & 218 825 177
T2 AlolEd vl o & 172 806 174
Ao s .168 154 887
g - 0799
% Ellel] FH oA} .196 174 856 7
A& o] &7HEA A11 1108 786
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Eigen 2t 5475 | 1852 | 1532
FA R 45627 | 61061 | 73828
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TFEEHY o M AFE A8 £97 208N AP A5 FAANRE Fb

B35 99 BHE 24957 wge} 43 AZERAS $AHCE B3atd £88 PHold
894 2ARNdE B4 AN E3Y BE 34 g0 RYuen, FU8 Az I
£ AR dstA K3E1) el A0 Aoz 2E FRRAGEE N, 199015

g5 2R ARE <E 49 2ok 37 712 29 AGHRte]l ARA Hle HFA Y
7et AR AF7t £EEVE FEH, Au2TEAE A RE LU FAFERC] 58 U3
1 genz AYERAE grd JeZ Bdd & gitkShama, 1996). HUFH SABHFHAA
Anld 7HX 1RFAEBATHE L 2] £8), A3 283¢(&uAY g wia, FEolgAgx)e] AA
At

A 5 4 485 | 2 | 08 | 9| 95 98 | .03 | 785 | 5101

3 4 4 | 199 | 2 0| 9| 79 | 57 | M | 801 | 543

A 4 4 84 | 2 | 024 98| 91 97 | 03 | 765 | 5015
LIS 3 3 . - - - . - - | 735 | 4995 | %3
A3 6 4 {147 | 2 | 0| 97| 8 97 | 044 | 798 | 5122

27 3 3 - - - - - - - | 813 | 5223 | %3}
A g 3 3 - - - - - - - 778 | 5036 | £3}
28 2 2

Y% X°=423.77, df=254, x*/df=1.67, NFI=94, NNFI=97, RMR=.061, GFI=92, AGFI=.89

* AEAI e = (rEE R/ (TEF L) + 25 AY
* DFBENZEZH(AVE) =2 8F B3152/[L8F B3+ 2&24 03}
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AR 0.29 0.50

e 0.36 0.39 0.51

A 2 043 0.25 0.19 0.49

A 0.48 0.49 044 0.39 0.52

WE) 0.40 0.36 0.41 0.46 0.42 051

A 0.37 0.20 024 025 0.38 0.32 50
2. WY A3

7Hd A5E 98 Listel 8718 o] &35t T2YAANRYS
T AN Hrieh 204 2R8NS o e 257 SANS FRAYHT $AEAH 9_6394
AREE AGE 25804 x*=429390|%lom, ojd xZ/df = 16640)2c}. 7|E} B
RMSEA = 0.054, NFI= 0.94, NNFI = 097, RMR = 0.065, GFI = 0.89, AGFI = 0.87 & %—E— 3 8
g FEolgtn & £ Atk FREYENY 9% MHAFY ARE 2ok <X 63 2

(B 6> 7MY A3 99
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