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Table 1. General characteristics of subjects (n=287)

characters division frequency(%)
male 160(55.7%)
sex

female 127(44.3%)

~19 13(4.5%)

20~29 239(83.3%)

age

30~39 25(8.7%)

40~ 10(3.5%)

the first grade 108(37.6%)

grade the second grade 88(30.7%)
the third grade 91(31.7%)

glasses 152(53.0%)

contact lens 48(16.7%)

correction of | Y¢S :
visual acuity refractive corneal 12(4.2%)
surgery

no 75(26.1%)

optician family yes 80(27.9%)
present no 207(72.1%)
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Fig. 1. The optical shop startup business plan of ophthalmic
optics students.

Fig. 2. The distribution of optical shop startup business plan of
ophthalmic optics students according to sex.
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Table 2. The startup timing according to ages (n=230)

age

division total
~19 20~29 | 30~39 40~

directly after | 7.7% | 15.4% | 38.5% | 38.5% 100%

graduation (1) 2) %) %) (13)

2~3yrs of 3.6% | 67.3% | 21.8% 7.3% 100%

employe 2 (37) (12) ) (55)

4~5yrs of 2.6% | 94.8% 2.6% 0.0% 100%

employe (2 (73) 2 0) 77

over 6yrs of | 3.5% | 91.8% | 3.5% 1.2% 100%

employe (3) (78) 3) Q) (85)

total 3.5% | 82.6% 9.6% 4.3% 100%
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Table 3. The startup timing according to optician family present (n=230)

optician family present optician family absent
division manager of employe of employe of employe of optician family total
optical shop optical shop other job series optical shop absent
directly after graduation 46.1%(6) 7.7%(1) 7.7%(1) 0.0%(0) 38.5%(5) 100%(13)
2~3yrs of employe 32.7%(18) 9.1%(5) 1.8%(1) 0.0%(0) 56.4%(31) 100%(55)
4~5yrs of employe 13.0%(10) 2.6%(2) 0.0%(0) 2.6%(2) 81.8%(63) 100%(77)
over 6yrs of employe 22.4%(19) 4.7%(4) 1.2%(1) 2.4%(2) 69.4%(59) 100%(85)
total 23.0%(53) 5.2%(12) 1.3%(3) 1.7%(4) 68.7%(158) 100%(230)
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Table 4. The startup type according to grades (n=230)

grade
division the first | the second | the third | total
grade grade grade

. 29.4% 27.1% 43.5% 100%

single startup type 25) (23) 37) (85)

business in 44.3% 29.5% 26.2% 100%

partnership type 27 (18) (16) (61)

franchise tvpe 45.3% 37.3% 17.3% 100%

Rl (34) 28) a3 | @5
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A Plan for Startup of Optical Shop by Ophthalmic Optics Students
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Purpose: To investigate optical shop startup awareness of ophthalmic optics students as a basic source for startup
education. Methods: Total of 287 students from three ophthalmic optics college in kyung-gi region was surveyed
and analyzed using SPSS analysis. Results: Optical shop startup business plan of ophthalmic optics students was
very high (80.1%). For startup timing, over 6yrs of employe (37.0%) was most and there was significant
difference according to age (p<.001) and optician family present (p<.05). For startup type, single startup type
(37%) was most and there was significant difference according to grade (p<.01). For startup unit of space, 30
pyong (43.5%) was most, Seoul metropolitan area and kyung-gi region (54.4%) was most for startup region, and
station area (40.8%) was most for startup location. The reason of non-startup was eye hospital and glass related
company employe (35.7%) was most and optical shop employe (35.7%) was most for non-startup planner's way.
Conclusions: Startup business plan was very high and need to have startup education for there startup provision.

Key words: Ophthalmic optics students, Optical shop, Startup business plan, Startup timing, Startup type
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