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ABSTRACT

Domestic on-line game market is growing quickly, but game company doesn’t grasp
trial of users, and it is bent on to the contents service supply that it was lumped
together only. If cannot reflect mind of a user to game contents service, decrease of the
existing customer and influx of a new customer is difficult as a loyalty duty of company
is decreasingly market share drops, and this is large to company sales will beat it. I will
present marketing strategy regarding game contents service of game companys in this
study as detecting factors to affect to reuse intention of on-line game users.
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