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Understanding of Intellectual Property Rights in Fashion Industry

and its Applications

-Focusing on Design copyright, Trademark, Counterfeit issues-

Byung-Sook Hong - Hyojung Suk

Dept. of Clothing & Textiles, Chung-Ang University
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A NOTE OF INFORMATION AND ENTREATY
TO FASHION EDITORS. ADVERTISERS,
COPYWRITERS AND OTHER
WELL-INTENTIONED MIS-USERS OF
our CHANEL NAME.

CHANEL was a designer. en extracrdinery woman who made
& timeless contribution to fashion.

CHANEL is » perfume.

CHANEL. is modem elsgance in covture, ready-to-wear,
accessortes, watches and fne jewetry.

CHANEL is awr registersd trademark for fragrance, cosmetics.
clothing, accessaries end cther lovely things.

Although our styla i justly femous, 8 jecket is not o CHANEL jecket” unless it s
ours, and somebody aise’s cardigans are not ‘CHANEL for now.”

And even f we are fistterad by such Uibutss to our feme as ‘Chaneblssia,
Chanek-ed, Chanets and Chanelzed'. PLEASE DON'T. Out lawyern positivaly
detest them.

We toke our trademark seriously.

Marci,

CHANEL. inc.
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