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A Study on Consumer Characteristics in Foodservice according to University Students’ Lifestyles
- A Focus on Daegu - Gyeongbuk Province

Doo Ryon Yous

Department of Family Life Welfare and Housing, Catholic University of Daegu

Abstract

The purpose of this study was to investigate the consumer characteristics in foodservice according to university students’

lifestyles. The data were collected by the questionnaire survey of 520 university students from Daegu - Gyeongbuk Province.
The SPSS/Win 12.0 program was used to analyse the samples. The results are as follows: 1) Lifestyle was divided into 10
factors and 3 clusters, namely “Convenience Intention” (cluster I), “Health Information Intention” (cluster II), and “Gender

Equality Intention” (cluster IIl). 2) The differences in general characteristics between the three clusters were founded on

gender, frequency of visits, companion, information type, and the type of restaurant. 3) The characteristics of cluster I

(Convenience Intention) are explained by it consisting of the group with low averages in consumer dissatisfaction,

complaints, compensation, and repurchase intention, where as cluster Il was the high average group and cluster IIl the

middle average group. Based on these results, consumer characteristics in foodservice are discussed.

Key Words: Lifestyle, University Students, Consumer Characteristics in Foodservice, Consumer Dissatisfaction,

Complaint, Compensation
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<Table 1> General Characteristics of the Subjects

Variables N % Variables N %

Gender male 250 48.1 Friend 320 61.5
female 270 51.9 C . Family 107 20.6

ompanion 1L 75 144

20 165 317 colleagues

Age 21-25 244 46.9 Alone 18 3.5
>25 111 21.3 TV, Newspaper 101 19.4

) 3pers. 63 12.1 Information Friends 383 73.7
Family 4pers. 323 62.1 type Internet 17 3.3
number >5pers. 134 25.8 Cooking prog. 19 3.7
<5,000 won 110 21.4 Family Rest. 113 22.6
Spending <10,000 won 145 28.2 Rest Fast Food 101 20.2
money <20,000 won 147 28.5 est- type Korean style 115 23.0
>20,000 won 113 21.9 Korean Fast Food 171 34.2

F 1-2 324 62.3

req 3-5 156 30.0 Total 520 100.0

(per week) : ’

P >6 40 7.7
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<Table 2> Reliability and Validity of Lifestyle

Factor Variables Factpr Brpmte % of cum. Chronbach’s
name loading var. o
obesity concern for food 770
Health eating to consider the nutritional value 736
Intention a lot of health and natural food intake .661 4341 14.002 784
avoiding a lot of fat food 732
Inf . the use of the internet has become your daily life more convenient 755
Effr;c(t)rlr:;tlll(;ir; . need money to obtain the information, don't waste 775 3.360 24.842 795
by the use of the internet to increase the chance of the comments and the free speech  .787
Inf . before you start a business-related information will be collected .689
Seel?ir?rr;lr?ttfflgon need money to obtain the information, don’t waste 667 2.076 31.539 672
& usual get information you need from time to time .694
C ) more like western food than korean food 723
?;‘;IEZ?ICC eating breakfast with bread and milk .698 1.582 36.641 .666
enjoy to eat hamburgers and pizza 814
Activi frequently watching a movie and a play .547
Intcetgiligyn without entertainment life is very boring .688 1.528 41.569 554
vacation season, like most people want to go far to come out .685
gqua.lity of Fhe .th.ey dc§erve a char’lce. ata job, it will be equal to men and'women 754 1,306 45781 711
exes Intention it is desirable men’s side to help do housework and shopping .681
T be demanding taste 740
Inc as;e I feel the subtle difference in taste 624 1.217 49.707 393
htention I eat good food, searching the house .536
museum and exhibition is the favorite 459
Own Faithful it is often sing and play instruments myself 456
Intention if you don’t like, even if your childe can divorce 765 1.102 53.263 312
the only job this is not worth your own life 425
Tradition I don’t like her to smoke a cigarette 789
Intention getting married, a wedding is necessary .692 1.085 56.763 382
. . ajob will be to consider the exact choice, not to consider the salary 788
Self-will Intention leave it to the child that their talent makes their own 724 1.035 60.103 417
<Table 3> Lifestyle’s Cluster and its Factors (Mean=+SD)
Factor Health Intenti Information Effect Information Seeking ~ Convenience ~ Equality of the Sexes
Cluster calth Intention Intention Intention Intention Intention
I 157 2.80£0.59 3.38+0.62 3.06£0.50 3.00£0.75 3.24+0.61
II 184 3.244+0.72 4.52+0.50 4.14+0.49 2.84+0.92 4.46+0.58
111 179 2.46+0.69 4.20+0.65 3.13+£0.53 2.30+0.81 4.70+0.42

I: Convenience Intention II: HealthInformation Intention III: Equality of the Sexes Intention
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<Table 4> Pearson’s X2 between life style’s clusters and its factors
Cluster Convenience Healthformation Equality of the
Intention (I) Intention (II) Sexes Intention (III)
Variables S % v = % S %
Gend Male 106 20.4 84 16.2 60 11.5
ender Female 51 9.8 100 19.2 119 229
Pearson’s X*: 39.395, df: 2, p<.001
P Fuisi 1-2 115 22.1 117 22.5 92 17.7
(fzg;feeﬁl)s“s 3-5 29 5.6 57 11.0 70 135
P >6 13 2.5 10 1.9 17 33
Pearson’s X?: 20.494, df: 4, p<.001
Friend 74 14.2 125 24.0 121 23.3
C . Family 53 10.2 29 5.6 25 4.8
ompanion Colleagues 23 4.4 25 4.8 27 5.2
Alone 7 1.3 5 1.0 6 1.2
Pearson’s X?: 27.617, df: 6, p<.001
TV & Newspaper 31 6.0 39 7.5 31 6.0
Information Friends & Fam. 106 20.4 132 25. 4 145 27.9
type Internet 8 L5 6 1.2 3 0.6
Cooking prog. 12 2.3 7 1.3 0 0.0
Pearson’s X*: 19.305, df: 6, p<.01
Family Rest. 27 5.4 55 11.0 31 6.2
R Fast Food 30 6.0 43 8.6 28 5.6
oSt type Korean Style 41 8.2 33 6.6 41 8.2
Korean Fast Food 52 10.4 47 9.4 72 14.4
Pearson’s X*: 20.056, df: 6, p<.01
* 9% of total
<Table 5> ANOVA between life style’s cluster and components of service quality (Mean£SD)
Components Cluster I (N=157) Cluster IT (N=184) Cluster IIT (N=179) F-value*
tangibles 3.45+0.84¢ 3.96+0.74" 3.75+0.82° 17.657***
reliability 3.34+0.68¢ 3.87+0.69* 3.64%0.73 24,2287
responsiveness 3.43+0.74° 3.93+0.80° 3.70+£0.91° 15.302***
assurance 3.4240.79° 4.09+0.76* 3.76+0.89° 28.819***
empathy 3.18+0.89¢ 3.83+0.76° 3.48+0.79° 27.516%+
*p<.001, Duncan’s multiful range test: p<.05
I: Convenience Intention II: HealthInformation Intention III: Equality of the Sexes Intention
4, 2lO|ZAENYO| ME MHIAZE SRE A0 et Xt = 72 552 F#3F77F 2ol 94 7k
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<Table 6> ANOVA between life style's cluster and consumer dissatisfaction, complaint, compensation & repurchase intention

(Mean+SD)
Variables Cluster I (N=157) Cluster IT (N=184)  Cluster III (N=179) F-value
facilities 3.20+0.69¢ 3.58+0.85a 3.42+0.66b 10.960***
C employees 3.124+0.80ab 3.29£1.09a 2.93£0.95b 6.317*
di‘mst‘i“;leii . foods 3.49%0.77c 3.97+0.71a 3.75%0.69b 18.549%*
ssatistactio services 3.49+£0.67b 3.90+0.71a 3.81+0.61a 17.303%*
operating 3.34+0.82b 3.73+£1.18a 3.50+0.92b 6.384**
public behavior 2.45+0.98a 2.23+1.07b 1.89+0.81c 14.458***
Complaint private behavior 3.18+0.84b 3.56+0.86a 3.31+0.83b 9.245%**
no response 3.05£1.08 2.97+£1.27 3.22+1.29 2.053
C . emotional 3.75+0.82b 4.55+0.51a 4.43+0.54a 77.059%**
ompensation material 3.69+0.78b 4.010.88a 3.82+0.80b 6.611*
Repurchase intention 2.45+0.97 2.45+1.00 2.35+0.94 0.589

**p<.01, ***p<.001, Duncan’s multiful range test: p<.05

I: Convenience Intention II: HealthInformation Intention III: Equality of the Sexes Intention
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