J. Korean Oph. Opt. Soc.
Vol. 14, No. 1, pp. 23-29, March 2009

24X o5}

OO ™)

02Xl - AT * . HME** . 0|2S - SAEF* . ZIAD|

= Tod
FHEAWE Qg s, *AEANL I, #4583 QH g Shat, ks Aoy 8 913
F1420093 1€ 299), 42 (2009@ 29 254), A& L (20099 3€ 6Y)

B3 38 Ao Y FPus 87 =] B9 7|x ARE AuA AT W A= &4 37
tehe] b7 Bkt kA 287 % oz HE-s A SPSS BARAS sttt A R S
(94.4%)2 FRES Lol £ Fo] Y oz dehudth Y A STEE 89.9%= vl EA vet
wom el w2 foldh Zpol7t ek Thp<0.01). Fus SPARE sue] SAPH REFE 159
Fom dAdo] mE fogh Afo|7t YERETH(p<0.05). FH1S 5] FaEE UAFY FAAHE A A5 2
Agper 71 =A JEhth <P RS A A5 B AP <PAH|, dl=, FHEANZ FARPRY F

L& AHg] o (p<0.001, p<0.05)9F BARIAH FH5-(p<0.05, p<0.001)7] wHE Fo] 7 Zo]7} Hehyitt.
R nAE] B FERYPY] FoEE AlHuA] ool mE ol Aot HEhtH(p<0.05). 2E: B71A
o e S B Y AP S7EE e w%en o5 aTE WId FPuse] agH

FHl0f: sl S, 3 B o, A I

M B @ ARE Avsle] 34e BEE S S 277}
13 s 28 gelold miol olFol4 gk 5

2008 WA ¥ 184 o) 421 2 F 1 AEIb Sk AT
B EE FUENZE AEHE Qo2 Aol A A A7l QoPE FRN] B Arrke
o Ws) AAlel ofato] AEAT AT T We & PAgl TAB S BARART, hAf el

BUEY WiE 979 A9 S 2FEES o APEAIESHE AR QP el Ak AP T 3]
SIAZ1A H AL AR C] AR T M B %1‘%% oA ATA ATt S Holoja| 4, dHo
o7 Hdlv IS 7P F=3F Zdejolnt.

kA 90t ZHF A=A o2 207)ue) UG th webs A71A9 FBEt ASAES e E Y
sto] ehg3stal= 200800 = 407) 3L o F O E 2u[ 9] £ vRl=t FPAY 55 E3sE AAIZ o) AAA F
B2 A 7HASe ™ AT Fr STkt MY S-S WA ARE TS MY FHus &
AME 219 A7 Bujar bl o] gk A8l A T FPusol| E3tEojol & FEI} FREE 4
WdFe Ay Ee 3 Aol e B4 =3 F stod QP FAS S FHuF9] 7| ARE Qaxt
AAPE7} 80.1%= wi-%- A YERG AX AN HEF st}
7L e Aol d4dolnt.

ALY FAE AT Foll FA A B ZA oiTCHAt 2 HHY
a8 FEAEG7ES A8 F e FPuso] wsH
A oA & o] uksla AAZHozE AAE Pav) 9 1. 7o & 2y
O R AdF FHuFY T AsHAE 2 @?i 008d 10¢ AA} A7= 2A) 37H Host
FAuSol] et BT 72 A7) 32L& o] Foix|A] o A8} =91 34| orABsk} A 300S tdo =

gkeh, G AlhS] WEl] mE Felelelssh ARl B ARAS xw shes oo 27 Arsislet, 8 5

TAKAL OIEtA: OIS, 440-714 20| SN O FAKS 937 SEP2MSH o2 2St}
TEL: 031-249-6512, FAX: 031-249-6510, E-mail: leeoj@dongnam.ac.kr
*&2 Al-1= 2008ET nISISHIEE MEAIR SEMSINE 2 UAI—RO= AAEIQISLICH

23



24 o] . AR .

2
5 &
o

4 ssion] 71

28759 HE-AE SPSSE o]-&-3}

AEHYL olg3he] 7 1%

2. 7T

# AT AHSE HEAE HYE A7
A7AFEo] AT HERTE
Hged), Fmdol B 10297 4y
o] o] HAE FE Poln] gt
AR, AN AR S| AHARG sEGo]

Egwo) A=,

=
-~

£Q

Ir

iy

X

f

%t Hd
(e
o
2
>~
>,
odt

o,

1. APCide LA Y
AT 2878 T HILS 55.7%, AL 443%3
on AR zoxﬂ kel 4.5%, 20007k 83.3%, 30th7}
8.7%, 40t} o]’do] 3.5%tt. ehAHE R 181d0] 37.6%,
28hd0] 30.7%, 38hdo] 31.7%R}oH AlHwA R 4
s|ME P Ae] 53.0%, FHEM= W] 16.7%, =
Adugzetees w43 3971 42%= AlES nye
A o] =7} 73.9%RA 3L WASHA] 2 0] 26.1%%A
o O?m}{OJZiTrTOH HalM= FELE BFsh= &
o1 Z o] YE A7 21.7%, SHEQDl Z5-8hk= ¢t
73*}19_73101 A= 7357t 5.2%, AR B Al
SAkshE JdHo] = 497 1.0%, 73ARE o ARt
1915 0] Q= A7} 2.1%, SHAAKA

AR

2. otAE AYu|el Ly ¥ uKL=2

BA7AS R sHEe] e s 973
o tial ol (f78d) 5.6%(16%), P (F-EH) 94.4%
Q717%)= Hote] thige] shao] Fus-L ol & 4

o] Qe Ao =Z Yepton Al o= shd, A|lEwA
o5, FBARRIRIA frfol] mE Tor,]s} 2pol= YERIA
23kt

S FHus DG el el ol =2 @3k 169 7
3 ARe StuudAg W waEo] 6.3%(19), Sl
9] S o] 87%(3”1) QRHFA S B 0] 12.5%((2%),

2 53k 221°0] 62.5%(10)Z YE}
o *4‘*‘ 0432‘ Q}Lﬂ AlE g7 PAARRIRJIA
L‘rEMX] 23U
o] M=

Vol. 14, No. 1, March 2009

BAE - ol54

A &4 A

Table 1. The request for optical shop startup education
according to grades (n: 286, p<0.01)

Grade

Division | The first |The second | The third Total

grade grade grade
Request 40.5% 30.7% 28.2% 100%
q (104) (79) (74) (257)
No request 13.8% 31.8% 55.2% 100%
a “) ©) (16) (29)
37.8% 30.8% 31.5% 100%

Total

(108) (88) (90) (286)
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Table 2. The wish route for optical shop startup education
according to age (n: 257, p<0.05)

Age
Division Total
~19 | 20~29 [30~39| 40~

11.1% | 81.5% | 3.7% | 3.7% | 100%
G | @) | ) | ) | @7

A college curriculum

A new college 5.5% | 83.6% | 9.1% | 1.8% | 100%

curriculum 3) (46) ) (0 | (5%
A special lecture in | 3.1% | 87.7% | 4.6% | 4.6% | 100%
college ) (57) 3) 3) | 65

A special lecture in
glasses-related
companies

1.6% | 78.1% | 18.8% | 1.6% | 100%
M | GO | A2) | (1) | (64

A special lecture in
Korean Optometric
Association

0.0% | 89.1% | 2.2% | 8.7% | 100%
© | @h | @M | @ | (¢6)

3.5% | 84.0% | 8.6% | 3.9% | 100%

Total ©) (216) | (22) | (10) | (257)
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Table 3. The importance of select a site for optical shop
startup education according to correction of visual
acuity (n: 257, p<0.001)

Correction of visual acuity
Division Contact | Refractive Total
Glasses corneal No
lens
surgery
Very 52.5% | 14.1% 45% |28.8% | 100%
importance 93) (25) ®) Sy | (177)
Importance 52.2% | 23.2% 0.0% 24.6% | 100%
(36) (16) 0 a7 | ©9)
Commonness 77.8% | 11.1% 0.0% 11.1% | 100%
@) 1) 0) (ORNC)
. 50.0% | 0.0% 50.0% 0.0% | 100%
Little
) 0 ) | @
Total 53.3% | 42.0% 3.5% 26.8% | 100%
(137) (42) ©)] ©69) | (257)
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Table 4. The importance of select a site for optical shop startup education according to optician family present (n: 257, p<0.05)

Optician family present Optician family absent
Division Manager of Employe of Employe of other Employe of Optician family Total
optical shop optical shop job series optical shop absent
Very 25.4% 4.0% 1.1% 2.3% 67.2% 100%
importance (45) ™ ) “4) (119) 177)
Importance 17.4% 2.9% 1.4% 2.9% 75.4% 100%
(12) @ Q)] @ (52) (69)
Commonness 0.0% 22.2% 0.0% 0.0% 77.8% 100%
0 @ () (©) (M ®
Little 0.0% 50.0% 0.0% 0.0% 50.0% 100%
©0) (M 0) (0) (M @
Total 22.2% 4.7% 1.2% 2.3% 69.6% 100%
(57 (12) 3 (6) (179) 257

Table 5. The importance of purchasing information of frame,
lens, contact lens for optical shop startup education
according to correction of visual acuity (n: 257,

p<0.05)
Correction of visual acuity
Division Contact | Refractive Total
Glasses corneal No
lens
surgery

Very 46.7% | 17.8% 4.4% 31.1% | 100%
importance (42) (16) 4 (28) (90)
Importance 53.3% | 16.3% 3.0% 27.4% | 100%
P (72) 22) ()] 37 | (135)
Commonness 733% | 13.3% 0.0% 13.3% | 100%
(22) “) ©) @ | G0
Little 50.0% 0.0% 50.0% 0.0% | 100%
() 0 (M 0 2
Total 53.3% | 16.3% 3.5% 26.8% | 100%
(137) 42) 9 69) | (257)
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Table 6. The importance of purchasing and information of frame, lens, contact lens for optical shop startup education according to

optician family present (n: 257, p<0.001)

Optician family present Optician family absent
Division Manager of Employe of Employe of other Employe of Optician family Total
optical shop optical shop job series optical shop absent
Very 23.3% 6.7% 22% 1.1% 66.7% 100%
importance 21) 6) ) 1 (60) (90)
Importance 22.2% 3.7% 0.0% 3.0% 71.1% 100%
(30) ©) 0 “ (96) (135)
Commonness 20.0% 0.0% 3.3% 0.0% 76.7% 100%
(6) (©) (M (©) (23) (30)
Little 0.0% 50.0% 0.0% 50.0% 0.0% 100%
0) ) 0) Q)] 0) @)
Total 22.2% 4.7% 1.2% 2.3% 69.6% 100%
57 (12) 3) ©6) (179) 257)
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Table 7. The importance of customer management and
publicity activities for optical shop startup education
according to correction of visual acuity (n: 257,

p<0.05)
Correction of visual acuity
Division Contact | Refractive Total
Glasses corneal No
lens
surgery

Very 55.0% | 12.8% 4.7% 27.5% | 100%
importance (82) 19) 7 41) | (149)
Importance 50.0% | 23.4% 0.0% 26.6% | 100%
P (47) (22) ) (25 | 94
Commonness 54.5% 9.1% 9.1% 27.3% | 100%
Q) 6] )] (3) | an
Little 66.7% 0.0% 33.3% 0.0% | 100%
(@) ©) (M (©) (©))
Total 53.3% | 163% 3.5% 26.8% | 100%
(137) (42) ©) 69) | (257)
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A Request for Optical Shop Startup Education of
Ophthalmic Optics Students in Kyung-gi region

Ok-Jin Lee, Sang-Mo Kim™, Se-Hoon Jung®*, Seung-Won Lee, Kyoung-Han Yoon™** and Sang-Gee Kim

Department of Optometry and Vision Science, Dongnam Health College
*Sinchon Saevit Eye Hospital
**Department of Ophthalmic Optics, Shinheung College
***Department of Ophthalmic Optics, TaeKyeung College
(Received January 29, 2009: Revised February 25, 2009: Accepted March 6, 2009)

Purpose: To investigate request for optical shop startup education of ophthalmic optics students as a basic source
for startup education. Methods: Total of 287 students' from three ophthalmic optics college in Kyung-gi region
was surveyed and analyzed the data using SPSS analysis. Results: Most students didn't have experience of
optical shop startup business education (94.4%). However, the request of startup education was very high (89.9%)
and there was significant difference according to grade (p<0.01). The most wanted education for the student who
want to opening a shop was a lecture related to finding best place for the shop. For importances of select a site

and purchasing information of frame, lens, contact lens in startup education were significant difference according
to correction of visual acuity (p<0.001, p<0.05) and optician family present (p<0.05, p<0.001). For importance of
customer management and publicity activities was significant difference according to correction of visual acuity
(p<0.05). Conclusions: For request of optical shop startup education was very high and need to having startup

education.

Key words: ophthalmic optics students, request for optical shop startup education, item of startup education
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Appendix 1. The questionnaire for request of optical shop startup education
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