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How to Apply Ethnography Principles to Marketing Research in the Field
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This article challenges necessity for applications of ethnography principles to
marketing research in the field. Since ethnography collects in—depth data about
consumers' experiences and behavioral patterns, it can provide useful informations for
marketers' decision making. Therefore this study introduces ethnography principles that
need to be applied to marketing research, summarizes its usage values in the fields, and
introduces case projects that were conducted under the guideline of ethnography
principles. Finally, this study identifies the reasons why marketers hesitate using
ethnography when they conduct marketing research and provides suggestions for more
active applications of ethnography in the field.
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