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The Influence of an Attractive Dining Space on Customers' Service
Quality Evaluation and Purchasing Intention

Eun-Sook Kang, Byumg-Gil Cum’
Dept. of Hotel & Tourism Management, Graduate School, Dongguk Um’versity1|

Abstract

This study investigates the influence of the attractive dining space on customers' restaurant evaluation,
using an experiment research method. It also examines whether the perceived risks in purchasing and the
affect intensity moderate the effect of the attractive dining space on the restanrant evaluation. Service quality
and purchasing intention are set up as a dependant variable in order to figure out the effect of the dining
space. The swumary of the research result is as follows. First, an attractive dining space induces more positive
evaluation of service quality and increases purchasing intention. Second, an attractive dining space has more
significant influence on the service quality and the purchasing intention of customers in the purchasing situation
of high level of perceived risk than in the purchasing situation of low level of perceived risk. Third, it is
shown that personal variable such as affect intensity moderates the effect of an attractive dining space on
the service quality perception and the purchasing intention.

Key words: dining space attractiveness, perceived risks on purchasing, affect intensity, anticipated service
quality, purchasing intention, experiment research.
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<Fig. 1> Research model.
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{Table 1> Experiment subject(total=200 persons)

Dining space attractiveness High Low
Perceived High 50 50
purchasing risk  Low 50 50
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{Table 2> The validity of variables

{Table 3> The effect of an atiractive dining space

AVE SD  tvalue p<
Perceived Hi 467 1.30
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{Table 4> The interaction effect of perceived purchasing risk and dining space attractiveness

AVE
High-attractive Low-attractive Fovalue p<
High risk Low risk High risk Low risk
Service quality 5.52:+1.04 5.16x1.39 3.20:1.49 3.98+1.49 8.74 0.003
Purchase intention 5.56+1.16 4.82+1.71 2.901.73 3.66+1.62 11.356 0.001




216 =22 &3R4 163 Al 55(2010)

M) 2 E2 HFgk 32080 EAZ o fol3)
A & Aoz Ve u|(p<0.010), o] & 9%
of M= EHE FelTEe] BT 3k3.66)°]
=S98 Feid e HEa2.90)2 0} tha w5te
H FAHLZE §231% thp<0.026).

4, 2 dFdMe AFt 429 wigAdd
R+ ol o) tfg WA (interaction) T2
Z3317] Y8 ol EAMEAE o] &3t 1
A7, odd Mulx F47 ol § o BF o3}
zHgo] BEAZHOR Foslgth

e Arl2 F2 daixde BAE 7R
wo] gk 2ol(5.52—-3.20=2.32)7} &P +
ujZeke] H gk 2}0](5.16—3.98=1.18) 2t} ) o
H(p<0.003), ] & =M= FAE el el
BT 20](5.56—2.90=2.66)7} (£ Q FuAk
o] B3t 2H0](4.82—-3.66=1.16)] H|&) & AL
2 YEHETHp<0.003).

21 g7ke] wlgA oo wE gtE Mulx
4 9 o] g 959 F3E KAR FulF g
vl B Feld el B} sk vehd,

1 s TC}
3 g purchasing risk A purchasing risk
A5 e i I b —tigh
- — g
[} iow f’
o] . 5
s [t}
R ~ 5=
& 3
=
= 45w g
3
=4
0 4
Jud 3
25 3
Jowd
B 1
"gh ic-lw Hch fow

attractiveness attractiveness

<Fig. 3> The interaction effect of perceived pur-
chasing risk and dining space attractiveness.

{Table 5> The interaction effect of affect intensity and dining space attractiveness
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{Fig. 4> The interaction effect of affect intensity
and dining space attractiveness.
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