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Abstract

This study examines the exposure effects of the brand of fashion manufacturers on the brand attitude of
consumers towards the private brand of fashion retailers. In addition, it investigates the exposure effects of
the brand of fashion manufacturers on the brand attitude of consumers towards the private brand of
fashion retailers based on the sensitivity of consumers as related to the brand. Data are analyzed by a
reliability analysis, a factor analysis, the correlation analysis, t-test, and one-way ANOVA. The main
results are summarized as follows. First, when the private brand of fashion retailers (Perry Jensen) was
shown to customers, three groups (‘PB without exposing the brands of fashion manufactures’, ‘PB with
exposing Galaxy’, and ‘PB with exposing Parkland’) revealed statistically significant differences in
consumer purchase intentions as well as brand preferences to the PB products of fashion retailers. The
group of ‘PB with exposing high-sensitive Galaxy group’ showed an overall higher brand attitude than the
other two groups-‘PB without exposing the fashion manufactures' brands’ and ‘PB with exposing low-
sensitive Parkland’. Second, in comparison with the effects of the brand sensitivity of each group, the
group with the higher brand sensitivity showed statistically significant browsing intension as well as
purchase intention on both brands of fashion manufactures (Galaxy and Parkland).
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4, 815 FE 0.5 O]%O]Eﬁ Cronbach's o L= 0.7
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PBE =0 3} AR|A}L] BHE X E % (F=8.015,
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4222, p<05)°l 2% Apol7} e Ao g kgl



IHMRITAC] 2 =022} AHIXICl BHAE NZE0| MRS PeAE BT HT NIXl= 28t 83

g5 JAFE PB HIAE 4ES YUY o Fo] st .
HA 4% PB A A& AEL ke vl Tol e =7t ek 847
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