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ABSTRACT

Media Mix for Webtoon Character Marketing
Focusing on {Hamataeng's Sincere Story>

In-Soo Choi, Ki-Heon Yoon

Similar to the other cultural contents, the character industry is based on the media which acts as the
technological background. In fact, the character industry is the process of that a created character accesses to
the consumers via media, builds its value and becomes licensed as a brand in the market. Therefore, it is
crucial to select the most effective media for the consistence of a character in the market, as well as for
construction of a higher brand quality of the character. Today, "Webtoon" might be considered as one of the
marketing means which utilizes the Internet media for raising the character as a brand. Webtoon has apparent
strength because it can be produced in shorter period and with less expense than through other media.
Furthermore, Webtoon can be simply featured by the easiness of two-way communication and transference to
another media through it. For these reasons, and according to the result of analyzing some Korean Webtoons,
it seems obvious that the most effective media in character marketing is the Internet. In addition to the
Internet, the strategic development in the media-mix is also important for establishing a brand of a character.
However, the effective media-mix is available only when the character’s external identity meets with the trait
of its media. For the purpose of learning how the media-mix works when a character reaches for the
consumers, a character "Hamataeng" was born and used in the experiment. This study will explain the
marketing process through the use of own-created Webtoon and other contents, and suggest the ways to build
a brand of a character. In addition, it is also indicated that a media-mixing strategy for transformation and
expansion of the character to other media.
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