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Abstract

The purpose of this empirical study is an index to usage of export assistance programs for korean small-medium
exporters. Build around the index make an analysis of SMEs internal or exterior factors have an effect on export
at present or in future export performance and the relative importance. Based on 128 surveys form korean SMEs
experienced export assistance programs, 8 hypotheses, which are set up each factor, were verified through the
practical analysis.

The main result of hypothesis drawn by empirical study are as follows : The more SMEs use the programs,
the more high export performance at present and in future. Export competitive factor reject at present export
performance, but it will affect future export performance. A size of the firm in the characteristics of SEMs will
affect export performance. Export rate of own brand will not affect performance. Another factors show adoption
partly concerned hypothesis. Classified exterior factors of SMEs, a intensity of market competition shows adoption
partly concerned hypothesis. Market growth rate will affect export performance at present and future strongly.

Finally the usage of assistance programs will affect between a consumption goods and an industrial goods

differently. From this study we found if we want to develop the export assistance programs that can actually in
phases help the SEMs

Key Words : SMEs. Export Assistance Programs. Exporting SMEs.
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