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The Impacts of Artistic Creativity, Scientific Creativity, General
Creativity on Perceived Enjoyment and Intention to Reuse :
Focused on Role-Playing Game Players
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Dept. of Business and Administration, Baekseok Arts University

M AYS B/ A7t F43 Fhsm gon, ool met mre AY AgAEe
2743t Aol gowe] FFE WA= olE] Y wale] AEHL vk X ATl HE
o] Aol ool e v Folga A4E FAGoltE ok 2Pe wro Qs

A, AFATE AFRAL o FaAve] My AdRAE FHEE st

AR A Fold, Betd Fely, A Folgo] A7tw ZAGl FHA FFS
WAE Qe FASA B3 A48 A8 A Aol gowe] folF L wAE o
F2 st 593 Folye] FF FolA ded FoAgol AdH EAL A we 9%
2 AE g wAsg,

ABSTRACT

The increase in the use of video games is resulting in the perception of some
variables for video gamers. Therefore, it is necessary to identify the drivers for video
games and their effects on the users to lead the growth strategies for the video gaming
business. In this study, the drivers of video game play are creativities and enjoyment
which are based on previous studies. And an empirical analysis was performed to
determine the effect of these variables on intention to reuse.

First, the results showed that artistic, scientific, and general creativity affect perceived
enjoyment. Second, perceived enjoyment appeared to be a significant factor of intention
to reuse. Specially, the author confirmed that artistic creativity has a very significant
effect on enjoyment of video games.

Keywords : artistic, scientific, general creativity (<2} 782 duta] 2oAd),
perceived enjoyment(X]Z}¥l Z£7%), intention to reuse(A]o]&2]%)
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