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A Study on the Promotion of Plaza in Underground Passage
Shopping Centers
Focused on underground shoppping center connecting with
subway station in Suwon

Hak—soo You!"
'Division of Global Business, GlobalcyberUniversity

AspEgArbe ANEE stol Ayl e dEds 344
st ol Skt 4 ot 9
93.1%, 178 63.2%) o= F
E e o)A nola Qi AOE ARSI mebd ol i B phelo] AlFE Aol

o FH0f AP, T UEE, A, Fepd

Abstract This study is find out the how promotion is handled by understanding the notion and the
characteristics of the underpass market in the underground space by comparing those of other ours.
However, the underpass market of suwon needs to remodeling. Most of all, there are problems on not

having enough ensured environment

e Key Words : Underground Passage Shopping Centers, Infrastructure, Satisfaction
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[Table 1] infrastructures customer satisfaction (1)

e W spgd A9z | HyER
FE | AA%(n) %(n) %(n) %(n)
A | 25.2(164) | 23.2(151) | 21.3(137) | 21.6(139)
HE 7.2(47) 9.2(60) 22.0(141) | 27.0(174)
F44 | 67.5(439) | 67.5(439) | 56.7(364) | 51.5(332)
total 100(650) 100(650) | 100(642) | 100(645)
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[Table 2] infrastructure, customer satisfaction (2)

S Az | #7148 | E/VEC | CCTV
P %(n) %(n) %(n) %(n)
=47 | 2040132 | 17.3(112) | 19.9128) | 21.7(141)
BE | 27.1(175) | 154(100) | 18.7(120) | 25.7(167)
FA42 | 525(339) | 67.3(436) | 61.4(394) | 52.5(341)
total 100(646) | 100(648) | 100(642) | 100(649)
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[Table 3] Customer satisfaction infrastructure (3)

<9 | HAgzt Kk ARIRE | g
FE | "Hol%(n) %(n) %(n) %(n)
FAA | 26.8(173) | 19.9(129) | 21.0(135) | 27.8(179)
R 25.1(162) | 21.0(136) | 20.8(134) | 28.1(181)
FA2 | 481(311) | 59.1(383) | 58.2(374) | 44.1(284)
total 100(646) | 100(648) | 100(643) | 100(644)
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[Table 4] infrastructure customer satisfaction (4)

9 | wEdE FaE | kAR | tARRI%
Eias %(n) %(n) %(n) (n)
A | 20.1(130) | 18.0(116) | 16.7(108) | 20.1(130)
HE | 189(122) | 14.7(95) | 19.7(127) | 15.9(103)
FA47 | 61.0(394) | 67.3(434) | 63.6(411) | 64.0(414)
total | 100(646) | 100(645) | 100(646) | 100(647)
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[Table 10] Satisfaction with proximity to shopping center A=A AAY FRE e gRde] F2o
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