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AU 29 A1) 2~(SNS: Social Network Service) 7], QIEIUS o] &3 Aw 53} F
HAM 76 TOo% st U AYstal 532 £APAAT 7 Z HetE o gt
A AA AT RuAs o]yt &k ts] AAIZF (Real-time), JH e} 42T HF
st (Reach), &A%k =355 A A TH(Reality)] "3R”E AT

AutEZEL slolgtol & FF RIE Y] 7hedt Folg MJAAFRELD7|EA A=
oA ER folsta AFHAAHA HEYATFE W5 Fuh AFHES AnfEEOS
2 A3E3, dE o], sk v =y Ay, JEYS 53 AR IS5 AR
social networks &3¢t #ATH T HEAA VS TS doH, 53] AHYS
ARE-gtell Qlol AlREa Ak o] ﬂl%Ol AARE 71E] HE
Al ot IEYl AHo]

o) ARED deladas pEdos B 4+ o

d

o

_‘l

Y

| 719] feature phone(¥] *E)S Blojy AREZ O Z O] o5 HIE

Al E718F olFol 7] il Aotk ol# g Aol digto] AntEES A€t F
718 d-ste] oy AF7F Ul gelA] HaEo] ghtk(Kim, 2008; Verkasalo et al.,
, ) 9 A1F3, 2010; A5 B, 2011). 1HAE B3t

Davis®] 7|&EF8&EYE o] &3 ofe] AFs dF AolHo] EAstgon o] F V&
TEEY 7HE a3 Mgl AZE {80 M E AR Es JIFFAT} ¢l
o] THHE A% 54 FokelA AU ol V&S HEIIE & FEAF
d o ATE YFHAY Ve g Yol AnEES] F&

okl A AgehA] k& TR UAHS HolFAr wt

f
o off
ol
52

Jm
o

3 EATFANA YERE EAF tiste] A F7kA] 2 EE A
U AMELE HFE AFEFe| F71sto] ArtEEZES] AR of FHato] FTAA 2
SRS B3 vz2S JAeystaab stk
I PR
2 G ZeFgrde] Bt e g AvlEE #d AYPYATES A
=

21 71e+-82¢Y

Davis(1986)= A5 o2 AFEA7E JEAAESE 583l QoA dFs vA= &
Qlof #alo] A Zte {84 (Perceived Usefulness)¥ #| Z}El AF8--8-9]4 (Perceived Ease
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ADIEE oIg5 10 ¥R ONE 2000 Mot A B

of Use)eti= 7+ 7HA W5 ARgsto] SAsgow <Oy 1>3 o] 7
(Technology Acceptance Model: TAM)S AAI3FSITE 758 R 2 &
o ApgAAL e AFE 7= AEAHEE obg Y AFRAE AW
HAo)la gukAQl 7458 09S djAlatel =t U Th(Davis, et al., 1989). 7]&F &
Yol HolF= npel o] AR A AR 5 8] S (Behavioral Intention)ell 2] 3|
AR E T, Fori= A A8 ARG Ot B E(Attitude toward Using)®} A ZHel
doll st AR Th gk AL AR gk BlEE A7E 8439 AR AF
E&olde F A 8l s A g T AR AREEolAS A4dE &

S w1 9 7 AAEe] MR TE 54 ot o RHSE
278 AT AR AFEEol el W vAE Aor AN QU 7
= ASta wrobZol=dl Qloj A AREAES] 399 o]
A

oy
o
o
td

2

—

9z ATEA o] F YHA AR BE ATEo|
243 geel ZHe g

&
JJ?‘-‘/

Perceived

Usefulness "
i & Attitude 2 IB:hath-im;l
b Toward Using [ ntention to
/ Use
rd
/
/

Perceived
Ease of Use

<3 1> 7|=+82Y (Davis et al., 1989)
22 ADIEE @ M7

ofZo] ofo]E Z7IRHS AEA 20085 AlAOE AvEES &3 3dR: ¢k ©
Ateloll wle] HE=FEAGE] o FAE AFga oy dgaEe] AHEAEe] At
EE Ao, ARG, who] #Es APE X3 sto] gkt

Kim(2008)> TAM E & AA g A2k {8433 A28 golAd &l Azt H]
4-A 7 (perceived cost savings)¥ 3|AFS] b A Y 2] X] (company’s willingness to fund)E
AUMEES o] &3k o] §o ket AntEES AAANE Y APy e SYHNTsE AAs
of My TAMEY S AAET 19 dAFelA 919 vl s3vlss BF ol&9%
oF Fofetr, o] &= AAl AHEI sttt Zlo] T Ith

AAN@2009)= 7EFEEGe] Iste] AvtEZS] F{3 A" ARSA AT,

[¢]
A7 ulg, MEAD A%, S8 04, 34 454, AT 494 59 v
b AZE F84 D AZE g BANCE RS FHsgon, of
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E 7EFERd Y AZdd F8A4Y A4E AFgEolAded dEFS nHE RS
B3k o o)),
QA3 AF3](2010)= WHE HEHA, Led/AIZ "], A A A 7HA]

il al s
QQlo] #82 A FAGHoR Fo8s AU o= 7|ES Halo g
Ao veERt #Eld AFE(ritualistic use) = S T4 AlE-(instrumental use)Z 2
st BAA FoAHE BAE A= gE A ANEA, AR o]F AWIEE
o Frhdel gste] oA AR W =g AR BF fode HojFE AEE

ZUPEE o] 8WE QP

o Hl
Ho

&)
ANAA, FY9/2349 5 oA Al <l 8
Q9 AME9O] 992 AAZA 2 T A 7FH] 295 FEaGTh
AT 2010 71ES] NEFERF A AR JFE v A= Qe st
Azt 8 AztE AREEolA el ekl 2 (Koufaris, 2002), €Eglo] =4
(Moon and Kim, 2001), 22}Q] A "j(Ahn et al., 2007) EokoA] e A3Pd+of &
Azt 1S AMEA Frrete] AFEAS AAste] o] Al 7R ®gTE B Ant

EZY AFEAES FoTEs TSI FAIC AREEAS A7d
3

Q1o g F=9o

HolFE Ageks AollA Alabge] ATt
Verkasalo et al.(2010)<> AF§-2]%o] A HA o7 JFS vx= 2

7l (behavioral control)2} AF2] A qfHo] A zbe 3|43} A ZbE F-gAd ol
m, ot A7E {3 A74E F84S vyt Abge e o

o] AvtEE AREARSL HIARE AL el dis] A7 AFEAS A Ao
2ot shEelA ARgARel BIARE A el 2 Aol A E A skt
Ayt AR A LE O A& A ARGOlA X7 F3A I A = Alolel Ak
7F dde MRS 714 ST T 9 HIARR A L E M e AE A HI A ARGell A A
7t F8A I AR Atole] Zhdo] ZIAHSIY. ol FHY VEFE&REA

BN

HolE Azbe F843 ARG Afolell et duaArE ST ol 23 A44

O gHEE ANRA, ol AvEES E3T mutd Au|aiofe] Slojd M=

ohE 543 Adoliol EAskaL glow, shhe] mYgo s HyHola AwkAl HAE

< dge A2 APsA gas BolFa Stk o] A7) JBE ot FAI sk

o & & 71 V&SP Azw Aol dial AdE fIdE ATR

Goll 2est e Hojuh W
) 1;]_
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EES =A Hol zel ol
25A AOIEES ALBSZ X|Zst= 7|&, 48, 2010; 2491 &, 2011,
e QMo HE Verkasalo et al., 2009
AVBIR| ot ADIEES| ALZO|| U0 Efol & ZM7H, 2009; 291 &, 2011,
- 5
eF AlE| 2RE = HE Verkasalo et al., 2009
AOIEES| ALZ0| AAMEO|LE S0 Kim, 2008; Z1447l, 2009; Z+&
x|}l =82 w3 92 4 9 584 52 | 2010 249l S, 2011, Verkasalo
s HEMAO| BHAb et al., 2009
x| ZtEl ADIEES| ALB2Z 0I5l YatMEo|L} ZIAMTH, 2009; Biolznt Al=S3],
Hz|y URNMoZ = Qt2te 3 ®Ho| Hx 2010
Kim, 2008; ZIA17H, 2009; Zl48,
ArgO| = AOIEES XHE2 2 ALESIAL = 2010; Z+o 5, 2011, Verkasalo
Rl e AlRE o|st et al., 2009

3.2 |otd
3.21 {34

1214 (enjoyment)©] & APFEZES ARGk Aol A AREAZE A7k V], @=
A, A7 B)7)time killing) 5& ZEaAdE oA ool AnEE A7} A
o] 7HA 7o ® Q1% dLmA A& F Uk AntEZES] hel TV, ASl, 59
2, ere, dEY & VesS oddele sty o] 717lE& ARgstelwt 7heskal
d Zlow, AnfEEC] ol WH|s 5 AlwFel wepd AREAES] HYde |
Z13] AnEPqet B vk webd FEAdS Ay dgd Aol o
_z:],:q)doﬂ Aol s w Kty AT 4 9tk
AutEZES] 7HAY F& I o ® /lgte] ARgAE] o3 EAwS 7HA
U} F AnfEEo] §438ta xztel= Zlo] b5tk 24 S2011)2 Aol A
A7E A Az AR T ARE Qe o] kol
Verkasalo et al.(2010) 2 A+ (2010)8 AFolA= A4H d
Abol el AR A QL dddtAlel tieto] FAHA = AdANE, Az4E {3 A 74d

L

Foox
(o rlo
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Q3% Wty 7Pgstal vk #HT Kim(2008), Verkasalo et al.(2010), 15
o V&R FY Wl dist vigtE Foto] AHEE
= | 7F AEE o] ghow, ol AwtEES 54 wet 7]
& ST EEGA AAE AF7E 7P A7dsk gQlo] ofd £k Qlage HoF
Ik AR AAT ARG B 101]’\1 2| A gt 3}5’4- o] /\“}EEO] t3Eske A
ZF (Real-time),
"IR7 A O
011;].

717370(2009)8] Aol Al AAIE AnfEES] &3 AHE Y E 43— SR, SA
EA AR ATHA S0 9BRM4 © Al x =t

g
smE o] AL e A8 BANE HAE Aol ¥ 4

l_moéi

O T, 1 L‘E_l‘]’]' _ICJ>—

Ao M AA wE HEJERAN B JEES), ZA BHQ AN ST A

A2 72 ARGARY Xlﬁ% AYAd S RoF= AFshd &ﬂolﬁ} s
ol

Hu: J>

B oot o m
rﬂa o

f‘l{hﬂr el AT BA ¢k 2 g dvke AHelA = 3h
dolgta & & Sk ole @ AFATE Tt ve 22 M-S s
H5: A zhe A Azdd F84 5449 dF= vE Aol
H6: A7 A g AFgo el T2 F3s wE ot
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129 ARg-gold B} AL
T HE A THWu & Wang,

9
&

2 op
N

go kol o w2 o] AUvk 5
2005, Wu et al., 2007). A~vFEZED} Fd® 7] TolA AZE FE8AdS A BE
AFoNA] AR el TR FEFE A= Ao ®E YEFRTHKIm, 2008; A5 T,
2011). 1#4} Verkasalo et al.(2010)%] AF-olA &= QAEY AH] A oo AufEE H|
AREAE gl el Aok AREAF W OHIAREA I ETolAd AZE F8A4 %
ARE- Qo AA ARl JB{TAATE A Oox YEHTH o] AvMEE ZA|S] S0
dato] AztE FEA] ALl skl ¥ W A7 BoFTS HolFilrh 1H
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sl AsFA Aol slel AP

AA o oh
E ztols A9 flvkal dekE o] A SATA ARl AL H 3l

>

AFEA oM o] 8H FARYL Az o7 AR, HFEFIA (convergent validity)
15 H(Hair et al., 1998).

K
[m
e
oft
o
—
=g
w2
e}
2.
2.
=3
o
=1
=3
<
=R
&
=
<
N
=2
1o
:Oé
M

. EHHEEY
324} Sehal =
VI AVE ALE _ X|Zt=l | X|ZE | AEA
Sa 2= o 74 | _ ~
o= HelM | R34 | dF
Agolz 0.872 0.920 0.794 0.891
R34y 0.729 0.847 0.650 0.222 | 0.806
XZE Held 0.861 0.915 0.784 0.487 | 0.354 | 0.885
xZE 84 0.721 0.842 0.641 0.327 | 0.402 | 0.405 | 0.800
ALS|A Ak 0.643 0.805 0.581 0.188 | 0.351 0.310 | 0469 | 0.762

PSE=E-13 20 S 35| A 2tEl A zE S|™ o5k
FTES E;% AI‘oBI—IE 'I'I'QElo Ha|A 224 AtZ| ;I S
= | @ | ® O i )

BI-1 0.9278 0.1948 0.6572 0.2974 0.1999
AlZol= (Bl BI-2 0.9178 0.2332 0.6843 0.3196 0.1539
BI-3 0.8245 0.1562 0.4574 0.2481 0.1476
E-1 0.2405 0.8928 0.3730 0.4750 0.1981
F35|M (E) E-2 0.1344 0.7928 0.1767 0.4171 0.3604
E-3 0.1444 0.7232 0.2847 0.3031 0.3339
PC-1 0.5902 0.3493 0.8952 0.5212 0.3075

xi2te Haly
PG PC-2 0.6535 0.3393 0.9376 0.4652 0.2673
(PC) PC-3 0.5812 0.2423 0.8187 0.3402 0.2471
PU-1 0.2867 0.3700 0.3494 0.7670 0.1953

x|2tsl 284
U PU-2 0.2354 0.4640 0.4094 0.8472 0.5297
(PU) PU-3 0.2725 0.3634 0.4488 0.7848 0.3584
SI-1 0.0445 0.2525 0.2124 0.4515 0.8128

NEEEE

(sl SI-2 0.2421 0.3013 0.3116 0.3241 0.7844
SI-3 0.1652 0.2535 0.1802 0.2729 0.6830
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of| 5] = PLS(Partial Least Squares) T 2& ol &3sto] A=A, AFEHSA
el diste] FAIA EA4S APsiglom 1 Ade <3dE 3> dERd bp
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H1 5|8 —X|2tE R8N 0.280 3.254 0.001 xHE
H2 SN X ZHE Ha o 0.296 3.184 0.001 R EY
H3 AtElA de-X|ZE RE8Y 0.701 2,618 0.008 R EH
H4 At dg-X[ZE Hely 0.317 2.035 0.042 X EH
H5 A 2E He|d-X24E 784 -0.027 3.254 0.001 Xl EH
H6 X|2t2l Ha|M AR 0.212 11.273 0.001 AHEH
H7 X|ZtEl REM-AEOE 0.266 0.080 0.936 7|2t
7Ha H13F H29l A7 Aol oot #F3d2 A28 F8A43 Azd A 7
FHABAANA 01% FFwedA FHAAN FFES A= AoE FAHAY. o=
= 04?011*1 7HQ s nps}h o] AmEE Ao 540 Qg s, 5of, T34,
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An Empirical Analysis on the Factors Affecting the
Adoption of Smartphone

Huang, Yunchu®, Chang, Seog-Ju™, Cho, Wan-Sup™

Abstract

Recently, along with, there is much interest and active studies related to users' intention
of adopting smartphone. The main purpose of this study is, based on previous literature
reviews related to mobile phone and smartphone, to apply modified Technology
Acceptance Model to test the factors including enjoyment, social influence, perceived
usefulness and perceived convenience that affect the adoption of smartphone. The results
show that enjoyment and social influence positively affect perceived usefulness and
perceived convenience, and perceived convenience also positively affects perceived
usefulness and intention to use. According to statistical results by PLS structural equation
analysis, we propose implications and limitations of this study and also briefly points out
future research direction. We hope this exploratory study would be beneficial to future

work in this area.

KeyWords:  smartphone,  social  influence, enjoyment,  perceived  usefulness,

perceived convenience, intention to use
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