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Abstract The purpose of this study is to investigate the influence of market orientation and creativity on new
product performance and to examine whether these factors on new product performance between types of
technology innovation. Based on the literature reviews, this study employs five factors in two group of
influencing factors, market orientation characteristics and creativity characteristics as key determinants of new
product performance. The data have been collected from 136 enterprises and the respondents were person in
charge of new product development of each corporation. The results of hypotheses testing through multiple
regression analysis are summarized as follows. Firstly, all factors of market orientation and creativity have
positive influence upon new product performance. Secondly, in terms of the relationship between market
orientation and creativity and new product performance, the results showed significant differences between
continuous innovation and discontinuous innovation samples. Based on the findings, implications and directions

for future research are discussed.
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[Table 1] Operational Definition of Variables
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