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avl A WERAS TAEEs s uA - TR $8 U & FAASA
WoATE e A9 el BAF BAZ ATRe] ATEW} ARES A8k
a4 ATz odakeln

Ol2H HIZE

2.1 FOHAN ZEFE M AHF

TFujeAL AR o]EA WA =R oy A=l Engeldt
Blackwell(1995)2] % A] ‘Consumer Behavior’ U85
A A s T

SR Q14 chloF Bt )
=X TojEEE) ||| T F BIKEDY
(problem ‘ ‘ (alternative ‘
. (search) (choice) (outcomes)
recognition) evaluation)

<3 1> &H|Ate| FojolAl ZF kY

2.1.1 SHA BA

Engel, BlackwellZ} Miniard(1995)x= 4H|AFe] ol oJAF A 7p7go] AH| A7) A|F -
g B sidsior e EAANAY FAH] &FE A Zske EAIRIA S
(Problem recognition) el A1 H+-E] AlZH HTHFEIX, 2011; ©]FS, 2008). = AH| A
S5 e TAE AR HFY v Ade F=E F AKETE, o444,
2001).

2.1.2 JEEM A

287t BAE AdEd ol ddsy] 98 dRE @AsAl =l Engeld
Blackwell>- 2R 2H7F 1218 #A15 sfdetr] el M2 RS 3z} sk o=
ofe AAQ o] AAAL FAolz 4 olaArheE D, 2008). o AE 7]

AN oaf wAE WAstazt sh= Ae WA ©(internal search)©] 2}
b el A dlAS d8l SFEHE 24 AAS A ARE A Hied o]




2] 2] &M (external search)®] 2} SHCH(F A7), 2004; oA E, 2008).

it

2.1.3 HiAQt EIF A

A= ZpAlo]l A AL Qe S9E AAIA Qe dijkEel oiE A2 R
= B8t v sk A4 ARE FHAQ Aol s st Fste]l 24 o
QFe] F11 ¥ (alternative evaluation)S 3 7Fstoh(2F 2, 2008; 71371, 2011, Blackwell
& Miniard, 1993). =, &B|A}= AFAle] EA= s = & 2}
of W FJHE FHHOT oz H Z} HAo that FaH kol "J%—j‘% 714
Al AT FZ, 2008).

i
)

2.1.4 7of 28 =A

F7kste] 71 ASete dijbks FuliskAl kel

% vl (Purchase) &7l (1 3l %1, 2011)

, w8 sl s A HM Al A
3 1 3kS ol A ETH . F A, 2008).

Blackwell# Miniard(1993)= &2 A& AA gt Azl skl AAXRRA
A F/d el diste] WSt AY ENES o F-E % 7F(Post-purchase evaluation)sh Al ¥ Tk
(o17d=, 2008; A&, 2011). W52 A oAl HE, I AlE F°17] #5H]
I ATl diE Bop 22 ARE SNEAY U2 ARE duste] O AEE A%
ARE B WEESkE A5 ToE YEh Al vk e F 3, 2008; R. L. Day, 1984).

22 HTNERHEY M2=M2 2|

BE ARE wopdE Rt WHE v Melvil Dewey(1851~1931)2) A %l
% (decimal classification)©| T}, O] H & F2 =i THof|A] A]‘%QL RoRAM, L F
o] EAE TFEAl AT =AE ATtel midstr] flgh HRolth fEvEE o]
£ EdE =48 FHEKDC)S AHESka it o= 7311] EANE FFET T
Abe] B8t el 7] 8- of s - o] 8L RS- ALY 107FHA R UEQlom, tigkE

A
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2> fEMEel & ol

2003 20044 20054 20064 | I—
ne 204,719 235,358 278,114 330,441 2 8499, 1471 M oIH
s 115,887 111,310 114,411 124,493 2 209, 2074 A QIF
ge2 59,227 67,536 71,738 74,891 12703
MEggl1 39,077 43,507 56,513 64,891 2 309, 774 A oH
A 418,910 457,711 520,776 594,716

&, <EEHAT>SE SHAT XNEHIe d@Fa, MENE, 2008.10.8.
=@ MXSAA A (http:/ /dart.fss.or.kr)ol A HE|

<T¥ 2>oA Hzol 273 FHZel| Tle/Fe (A E I AR E, 2011)0] A8}
I3 o|RE FEEHE AFAeAe AXE SHES A AsAA, AEAto]
2, AT, AsAgy), AxAbd A, Ak Au)a Sow FHEEo] Kol
A3l Qe

 Jl/28t 2k

KYUB0 800K CENTRE

8 sk gInE
HE /0N
e/ oy
A UM/ H0| & -
ey fEA/RE
HER ST By
2HEH RERIE
‘ Teimy A Te » e
LRITES =3 . s
ey FHTE R RETEH
o i e AEAE )
ey . s TS FEHI A
o] i s
o gl ey
= o &
e
CHE T
—_ = - =
<O 2> WHEED AO|E & XSAF 2okel HAM

2009 SERE MY B¢ AFEHA T LA FRIEA A RAPE A G A
= A3k Zolth A “ATYH H S-S 43%EHA 19991 2] 39%K.TF 4% LS E =
Btk a8y v FAAE £ dA Ho A 99d e 1.4 A 2008

= il
o= 13P02A AR HtS 22 7|7 T 32WA 3.0PCR TarFAE Y
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RIS A e ?Jf& A TERE 25 stdel 99delE 2,99, 2008 %
T AT B gle 747 284, 1.99& Tl
ah=d] Z%i‘:‘r. o= z%—%*ﬁu&cﬂ g2 ws T = Aelr A9 108 F
a9t vjd 2 st@olgte FoistthE FlolthE 33l WA, 2008, pp.18).

11.9 12.1 11.9
9.6 91 9.3 10.0

954 9% 994 024 04 06 074 08

AE o HEHHO Sh=EEEATA, “2008 Z2USAM AHEfZ AL, 2008.7

<37 3> Meolof d"ad =AM

J

—c‘r(‘j&ﬂiﬂ%‘), 19 6515k 5,675% 2 UEbEt, @ T LTS 24710300
gAY Ak 1wk 21164, o Ao w2075 02 HAAHENG. Ad 22 7]
el mlEl FEE 49% SUEEFAAL, FEE 19.6%7F E0oW, B wgRSe

o Z%A7E, 2009, pp.121).
S 593F0] TaE o] HA o
yebsttl 20079 Bk 5.0%7F
T EWEIL Qe Foidle ¢

23.4% ZF22 3 Th(s
<E 3>oA =5

r°*‘

138 25(43,999%F) 71| 1.38%= A
S7 e Ak FrdE] ARES B
<
T

Aok RS = 769 1,324




7F o] A 1.38%F A Sl AHoR UEtHth 7SR EAE 2,754F
o7 AAEAMY 64%5 At Y Zow FAHJOW W= = 3647 1,274
71 e o] QA FAHEF] 64%F Ast ok dAd 22 73] wlE] T4
T 122%, T 21.5%7F A lvk(E=Ea3a i, 2009, pp.121)

O Al gha B 7|2k 2008.1.1~12.31(CH2: &, 2, 2, ™, %)
T = 20074 20081 SUE H¥Re
R A 565 593 5.0 138
7| & 1tst 3,135 2,754 -122 6.39

T =2 2007 2008 SHE H=E
4 1tst 797,308 761,324 -33 0.67
7|15t 4,637,466 3,641,274 -215 3.22
® g &= @ g7 g7t
T = 20074 2008 SHE T = 20074 2008 SHE
st 1,393 1,284 -79 el U Sy 19,219 22,960 19.5
7| atst 1,479 1,322 —10.6 Jlsatst 21,034 21,142 0.5

T = 2007'A 2008 SHUE

et 354 366 3.5

7| &atst 388 391 0.8

= A-HIUHL L = HA=HEFYT}
F:1) A BagEe = ST ETTEPN 2) AxE Bagot = S ECTE EPN

HEHEHS

3) AT HAwS = —o:

- T ELTE

4) 2 XME= (AhHHSHEEEstEso GRE ANBEE AR AE SHOIEER FAH EEAS dE

|

o
02
A
_O'h
2
4y

AlZ| B C

8 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.6 No.3



NSAMZNE 0eN T Mot BN 217

10~13% A== 2007 EFH T FAZE Yersth

<E 4> =2 1042 eV |sE M Sl S F0|
(= B)
Az 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
st 460 459 419 415 466 514 849 694 565 593

7| = 1pst 4,026| 4,186| 3,619| 3,677| 3,330| 2,891| 3,600 4,493| 3,135| 2,754

TH =M A 35,044 | 34,961 | 34,279 | 36,186 | 35,371 | 35,394 | 43,585| 45,521 | 41,094 | 43,099

HIE (%) 12.8 13.3 11.8 113 10.7 9.6 10.3 11.3 9.0 7.7

A2 SHEEESIE S, hitp://www.kpa2l.orkr &

U HelEEd HAuHE A2 Blas] B <F 5> 2ol T delA 1900
i A

o) FukRch o hal QAR o] vlE) FEE Bo] FF3) FE A Ao
7128t ol W2 vl s AkAsta Sl
2008 Lol AZF WYFEE AW EY QA /e T EHET 11,200
FOo g U vluwshd oF 388 AEY ZFo]lE Holu Utk =) vluwE ¢y
STl W AolE wolal Qo] AARH (=5 A 545150 FA oF 114]
A% Wy, FHFAEHEH] AL 5749F 02 A oF 48] FE] xfo]S Ko
Il Utk

<E 5> Yo WEIIZTM A7t wAES

TEATHH| (%)

= 2004 | 2005 | 2006 | 2007 | 2008 ;
(%) 2004 | 2005 | 2006 | 2007 | 2008

AALE | 5303 | 5218 | 5221 | 5123 | 5451 71 101.0 98.4 100.1 99.8 104.6

3/3™ | 5969 | 5835 | 5732 | 5919 | 5748 7.5 97.6 97.8 98.2 103.3 97.1

o Y | 3,064 | 3,018 | 3,035 | 2,989 | 3,094 41 101.7 | 985 100.6 98.5 103.5

AtE: (i) ZEIHREGE HARE SRR, <2009 HIRIEIE FH#>, 2009.4.25, pp.142 ~ 143.

HANZAAT M6H R3IZ (3A21R) 9



3.1 g7 =A

AT TS A AT QAT Aok ARAA Pl A8 Y e ol
WA oAt A Y ATh AT dEae setd 5 gl 19

AR QA muA FAG AFAPE ] % BA 2AE Eo)
@?— T,‘f'__;q]:'él A—]Z—];]_Oﬂ]:].

AR, AT B9 A, ATEA T SHS oW}

A, AFA ARAA FuiA AP S oW e}

A, T oA AT o] QATAESE Sy whek ol 7t vt

3.2 T A} CHA

=9 At A gh=Eeld 47 dfeka sl
FREREBEALAS 29T F 5007 A=A HAEAE 25
53], dub theks wiAR ol AA AE Ak ARl
A wlee] o] iAol FAE e dEo] therol”] wEolth
SAAOR et A3E i 4 A 5ol S
52478 o1A7t 27l =3E 0.7% % e
AEE7E 22 olfr2e A A viAUSS S5 o4 99 3a
olal HY FuAdeFAM Y B FEHE Ao FAHYRY ey

ol

b}

10 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.6 No.3



NSAMZNE 0eN T Mot BN 217

T o= Bl = BHEE (%)
e =28 417 99.3
O &t 2 0.7
20M| Ol st 99 23.6
oA 21M — 30A Oléf 234 55.7
31M — 40A| Ofst 57 13.6
41M ol 30 7.1
1= 302 71.07
st2y HEE 94 22.38
& 19 4.52
oH st 4 0.95
B 315 75.0
JHQIANY 24 5.7
e HEZ 29 6.9
CIPN e 27 6.4
S7H 25 6.0
5@ o|st 267 63.6
6H —104 O|st 36 8.6
=457 &35 114 -154 0|35t 23 55
163 0|4 37 8.8
48 g3 57 13.6
ME 199 473
24 47 11.2
ESS kS| 42 10.0
47|z 54 12.9
44 60 14.3
7| Ef 18 43
F: n=420
3.3 548 £+
AT Ao Fuejal A7 AdEl= JAJF.Engel)? &2 €(R.D. Blackwell)
o] AFAgA Tl F A FT JFS T+ 292 A2 (Problem recognition) —

B (search) — TthAIQF 3 7}(alternative evalnation) — —-vl(Choice) — 1] & 5
(outcomes) & STAE YEbATI AAT A& VxR sto] 197] FEHOE AT
AAan|zp A 24 doeThaEs ).

AEAE Jles AR, A W A Eo] AeEAg #dste] FoskAl A7tet
T 84Es s UAE HEWE A&t AT

=

NEYAaT Med M3 (3A21R) "



A4, A =AE Ful(dEhd u anxte] e BAY 3 BAHoRE FEste]
EAAER e

AA, AEEA FalREe] dvkE <l
B, AF A T& 71Y4sHA At

2 A7 dasE =Es] 98 F 419%9 AEAE AR F
SPSS Win Ver.13.0& ©]&3to] WIERA, 7| AE4], dAdAEs 58 A4 o}O*

.

-1
2
>
%
O]
el
R

41 HEEM T 5S4

s A A et BHE AYEAY] FulSAAS By 2 AT REES Ay e
A gl Al AS ] w sk ol 9] 3 A% U343y, HAITEAE T2 A
AAFEAAE, Fu)elA Fdstch3.36)y, A 7987 Y& @A 7+ WHS ol &
st Aol Th3.35), ‘FYs A= IAFY FECA =E7h BAY dEHS A5
7F Ah3.03)5°e o2 HA4rt =A JERY 18] ]l Al A EE sk A o)A
TFujgk AF3lo] Ba, FE iAoy FuUlA Pl st e, AT S
st Y% Qe Ao=x Rt olo] vlalcd g EAgte HAFNA ARES 97t g
H ool Ak Qlth2.69), Ao AES € 18] o] o] & th2.74y HFUF vjwA U
of A¥E=Ae] Ag HAFNA AFESEAY € 18] o] MRS o] &dt A5+ vl
A wke @olrk

<E 7> E29 MEEM FUIEA
2 = M SD
Mg PAUS o BHE oA Y B Mz Uk 343 1.08
HIBEME T2 MEOCEME, UM P 3.36 1.18
MA PG| Qs o LY S o|2FH Fo| Ut 3.35 1.18
FUS EME AT SEROA S2tH AU HSEE AT Uk 3.03 1.14
ZE M2 QY MEOIAM T B 292 1.21
Hao MAS 2 13 0|4 0| E38tC) 2.74 1.14
HI Mt SAIA ALEeH 27t gt 0|4 ULt 2.69 1.29
o] &&o v 54 AyeA YEld 43k T 7FE =4 UERdE A2 AT EA
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T W @ W ol BA FAT Aol 343024 staoleis wRlwo]7] wE
| AZEA T A AEY ARG g8 et T A
Fgrel WATF 0447 e R AweA Tl FEnch 4
10 Solg Holt). o] AU ¥ ATAs} d@HY AFEA
Jstel Ao wulgtel G0 gAY 7QETha 2

U
fn)

L @ o o
W
iy
=|
i
-
o
e
£l

i3
Sl Al AR AT S B Aol S
WAL G7E G Bl A o] Hesitar shAlvh g A
ol FAFeNA ARERE Adol At A AT =

%ol o} At

=T >
Mo

4.2 XArSA MEMY FOfeA 2F 2

#* 8> AsA MEMH FojolAL ZHH

ofj o] A

;,; 'a|+74: g 3 M SD
BHEAl Eestity 42tol £ o 3.96 1.05
gre e s TR A e N

0 Qe Mo L EOo| RAE ) .
=9 {7t MAS 3.00 121

Zn, R, T, OlEY, MA S EOY SoflA

EFAE CHA| TR QE-IEA%-IEI:} | he Sol 3.68 1.06
Mg Bt MAEStE MZeE #=Ct 3.41 1.05
L AXE SISt 3.63 1.19
M= (Title) S &I ST 3.62 0.96
7tA4(H7he bl matct 352 1.06
CHAQF Bt ThA EH Szl HEE, SEHRIM)E oA 2Ct 3.29 1.24
EEALS] XBEE 2Tt 3.28 1.22
XA AR HdeX S =HelEot 3.06 117
EXLt 22 CXiels #H2Ct 2.99 113
ZA Fof et 3.44 113
T A 2t FoiSk oLt ChAl M2Zbs 2ot 3.13 1.08
322 Fofstot 245 117
Tof = LIS 2 BEItehot 3.50 0.96
Tof = #E A M=z gHEsh= ol 3.44 0.85
SUHEAHZ Z2c ACE 3.37 0.96

HANZAAT M6H R3IZ (3A21R) 13



o

2 BerlEEA e T d el BN F oA
oluy] Slate] JEEARAL AN 7145 AR A Descriptive
Analysis)& B BAHE Ao @A Ar BEo 54L& ARE 5 9t

FARAIMOR, MERHe] FE ol WEE v W EEALALS ol

AEA AFAH S FA
[e)

Maro] ohleh A% WSE BAST ¥ AFE oA e BAEE 1A
a7 St BAANTGAARE FRGA, By, Fagy, P
T BRI 2 aA] Hetel BEROR SHE WROLE NEEARNL

H=
B3l B BEAAE GopRoeH 74 PR FLES BRI

5.1 79 22 U AJAH

EARJQA DA N =REA] Dasitty Azto] 5 wpolu YHEGATA oA =G
o, A, wg, Y, A gl oA JRE derhel kg ridA A=
WP AR A g GRSk Ae & F ATk Wbl A EE YAl e 1
A & TS AAEA et A AT, Tl AP DA N SA T
weteh 7t b A vERd whde] FE A ez 7 Bes gobd = itk A
vl & FridA =T  dEulE Fristohrl giAR wSehs A2 Hojxith

Aol wpel 204 o]atell HEHH 314~404] o]&tel A EAS T Wol QA& Q)
RaL, 204 o]stell HlEtE 414 o] dellA AREANS o wo] olod, 304 o]skd
AHTHT 314 o] AFZelA tikE7tag e o %ol AXL USS & F U
Ak ela e & F7EE S 2040 olskel AR Sl HlE] 3140 o] del AP S el
A=A QA S of wet Aol gl AFEel B

EAAEAAE R/ SEA FoF F # 2 olFu Tk ABAATLLL
1

e 7%
W oot 2 AAES 9AFD dn

A, (NS 28R o4 A SR FYATIE Btk ol AE ol
Bl oA WA I Geol ohin ofyolAw WA FAG dF £A3 o5
e S oATE e AR £ At B4, ASFoR A4 wa} 245 27w
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o AEA A AG s mAe] B AT s AHEak dEEobrt v
APTAA AgAE mdsta vk 28y AEs| o AlE v J5A] g Ao
Apdelal Axlo] 3D fFor FHista ok IR BTt dFAE ATE
AHEAEAE 5 Akl 9l

G, AE ERAL G de AAElol BTk AVE IRE FEee 4, 1EE

2 A wel SAlstt o, Walt BAY BAUA, A% A5

At Aol AL F5L BF dao] Tolokw HAL 9wst i olu.
5.2. 9170 AL BE ATYY

A% #Ae Qo] B Q77 AW #AHel ek

; 9ol ERF7L AT SHAT hEAZT BEH o] A=A

stetsbl el 27t Asleh

B, AREA B ke WE PuAE TuRE dde Y West WA
4% Foh7k ol TN A ofel A o3t ARl wet AT
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An Exploratory Study on the Buying Decision—making
Process of Automobile Books

Kim, Kil Hyun® - Ha, Kyu Soo*

ABSTRACT

Publication Industry of scientific technology is showing tendency of decreasing in sales,
which clearly draws down curve since 2000. The printing culture is declining whether it is
because of trend avoiding pure science or technological science and engineering,
advancement of mass media or increasing frequency of using internet.

Nevertheless, researcher considered car industry in publication industry as a life-long
purpose for study. For this reason, the researcher tried to find the wvariables of the
marketing which give impact on the customers such as student group and consumer who
buys cars, when buying professional books. The found variables are expected to have a
huge impact on the publication industry of professional books.

As a result of research, in the area of the vision and motive, most said that they have
"chosen a major in car because they liked car in usual base." In the stage of recognizing
the problem, they buy the books when it is inevitably necessary. In the stage of searching
for the information, they get information from advertisements, friends, professors, internet
or sales clerk in book stores. In the stage of evaluation, they look for the title and the
publication date of the books. In addition, in the stage of deciding purchase,"buy
immediately" was the most frequent answer while impulsive purchase is the least frequent
answer. In the stage of evaluating after purchase, many of them mostly are satisfied with

their purchase.

Keywords: Automobile books, science technique books, buying decision
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