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A Study on the Current Status and Activation of Food Tourism
Festivals - Centering around Gwangju, Jeonnam Province -

Jang-Ho Kim'
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Abstract

This paper investigated the awareness and activation of food tourism festivals in Gwangju, Jeonnam
Province. A survey was conducted for the visitors of the Gwangju Kimchi Festival at nearby Gwangju
Jeungoe park from October 15 to 19, 2011, and finally 207 respondents were analyzed. As a results of this
study, the visitors who visited the Gwangju Kimchi Festival have a lot of interest in local food and food
festivals. Also, most of the visitors have much more affection for the area and the food culture developed
by geographical influence. The Gwangju Kimchi festival proved to be the most popular food tourism festival
in Gwangju, Jeonnam among others. There are much more food festivals than other regions in Gwangju,
Jeonnam because of popularity of food festivals, a variety of food, and various kinds of food ingredients.
What is necessary to activate the food tourism festivals in Gwangju, Jeonnam includes a variety of programs
related to food tourism experience, the development of competitive food tourism products, and PR for
well-being food of these areas.
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<Table 1> Food tourism festivals in Gwangju - Jeonnam province

Food festival

Place, Date

Contents

Kimchi festival

Gwangju, October

Kimchi food competition, Kimchi and fermentation food
exhibition, food competition for foreigners, making Kimchi

Sansuyu flower

Jeonnam Gurye, March

Japanese cornlian cherry flower food competition, Food

festival experiences, pen market, Nongak festival, song contest
G ak: . . .
Ortfc)ess(t)ii/};l su Jeonnam Namwon, April Gorosoeyaksu tasting party, gathering sap
Hampyeong butterfly Jeonnam Hampyeong, May Hanw food competition, traditional food exhibition,
festival operating of local food restaurants
. Sunch: huj food tition, Gochuj food
Sunchanggochujang - Jeonnam Sunchang, i S L ey, making gochujang, Korean fok
festival November . . g party, g gochuyang,
music performance
Beolgyo.kkomak Jeonnam Bosung, October l\./Iak.ing Big Kkomak Bibimbob, variety performance, amateur
festival singing contest
Dahyangje Jeonnam Bosung, May Picking green tea leaves, tasting green tea

Bamboo festival

Jeonnam Damyang, May

Bamboo work, making bamboo alcoholic drink, tasting
bamboo sprout dishes

Namhaean Fish
cuisine festival

Jeonnam Yeosu, May

Food festival, sports dancing and Pumba performance,
seafood and health seminar

Youngchisan azaleas
festival

Jeonnam Yeosu, May

Exhibitions and sales of Yeosu special products and
traditional local food

Jangbogo festival

Jeonnam Wando, May

Gilnolyi, Korean folk dancing, seafood festival, fishing
competition

Namdo food culture
festival

Jeonnam Suncheon, October

Theme food exhibition, special products exhibition, making
food using local ingredients

Jeoneo festival

Jeonnam Gwangyang, October

Festival of cutting Jeoneo, Jeoneo bibimbob, fishing
competition for gizzard shad

Goheung aerospace
festival

Jeonnam Goheung, October

Fishing competition, Local food market

Yujagol festival

Jeonnam Goheung, October

Yuja food exhibition, Yuja sales

Jipyeongsun festival

Jeonnam Kimje, October

Rice food and table coordination, rice exhibitions and sales,
catching grasshopper
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{Table 2> General characteristics of the subjects

135

Variable Group Frequency Percentage
(N=207) (%)
Male 101 48.8
Gender Female 106 51.2
Under 20 0 0
20-29 10 4.8
Age 30-39 88 425
40-49 81 39.1
Over 50 28 13.5
. Not married 83 40.1
Marital status Married 124 509
Under 1.0 5 24
Monthly 1.0-1.5 22 10.6
income 1.5-2.0 42 20.3
2.0-3.0 99 47.8
(million won) 3.0-5.0 30 14.5
Over 5.0 9 4.3
Student 6 29
Self-management worker 29 14.0
Salesman 14 6.8
Producer/Technical expert 53 25.6
Occupation Service worker 44 213
Office-management worker 21 10.1
Professional worker 26 12.6
Housewife 14 6.8
Others 0 0

A3}, 2ol tial] o] BWrh e gl
a - 2E kIt 15978(76.8%), ‘HAZ 1%
TP7E 419(19.9%) 2.2 =7 VEbs T S 3

(24.2%) 0.2 VJEPsEaL, <phagol
£ HITo] vl Ava Ak = ] s
A elg- 2R 7t 1077

7} 90T (43.5%) 2= A Ve

o vhal Sl Aol gciol el w1 12 Ak o
b 147T9(71%), AE aZEorh 50 = SAIE e wEAEC] 24 del Balel
<Table 3> The awareness of food tourism festivals N)
0
Factor Very well Well Aware Not  Not aware MSD Cl;onbachs a if
aware aware aware at all item deleted
I have interested in food 159(76.8)  41(19.8)  7(3.4) 0(0) 0(0) 1.26+0.51 .674
I've heard about food tourism 147(71)  50(24.2)  10(4.8)  0(0) 00)  1.33+0.56 654
I have many concerns about food
tourium by fourism types 121(585)  76(36.7) 10(4.8)  0(0) 00)  1.46+0.58 694
Ife;‘l’:; been to a food tourism 106(51.2) 91(44.0) 10(4.8)  0(0) 0(0)  1.53+0.58 674
Food is important in tourism 107(51.7)  90(43.5)  10(4.8)  0(0) 00)  1.53+0.58 661
I am surfing the Internet to get
o ot food o 103(49.8)  94(45.4)  10(48)  0(0) 000)  1.5540.58 696
I have been traveling tourism
e o 104(502)  95(45.9)  8(3.9)  0(0) 000)  1.53+0.57 693
I want to have the food of various 1,g> 3y 67304y 11(53)  00)  00)  143+0.59 637
provinces.
A food tourism festival is important ) 53 4y 45217)  104.8)  00)  00) 1314055 655

enough to be held in each province
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<Table 4> The awareness of food tourism types based on gender

ZAul= 30,000~40,000ul
FAAM 7}

2 o

o

N(%)
Gender )
ftem Male(r=101) _Female(n=106) Totaln=207)  ~
two times a year 19(18.81) 28(26.41) 47(22.70)
g‘(’)vdv &iﬁgnfoagr";tgi:ﬁl o three times a year 77(76.24) 64(60.38) 141(68.12)  7.068"
four times a year 5(4.95) 14(13.21) 19(9.18)
one day 2(1.98) 0(0) 2(0.97)
What's your favorite traveling ~ one night and two days 2(1.98) 6(5.66) 8(3.86) 3937
period? two nights and three days  79(78.22) 82(77.36) 161(77.78) :
three nights and four days 18(17.82 18(16.98) 36(17.39)
) never 34(33.66) 19(17.92) 53(25.60)
fDO you have an experience of 1~4 times 54(53.47) 78(73.59) 13263.77)  9.221"
ood tourism? .
over 5 times 13(12.87) 9(8.49) 22(10.63)
under 20 0(0) 1(0.94) 1(0.48)
;‘)‘;Vio ?gi‘;uf;g;eiefoay;;sgﬁz 20~under 30 24(23.76) 39(36.79) 63(30.44) 2.856"
(thousand won) ’ 30~under 40 77(76.24) 63(59.43) 140(67.63) ’
40~under 50 0(0) 3(2.84) 3(1.45)

"p<0.05 "p<0.01
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{Table 5> The awareness of food tourism types based on age N
Age
Item 20~29 30~39 40~49 over 50 total X
(n=10) (n=88) (n=81) (n=28) (n=207)
two times a year > 16 17 o 47
Y (50.00) (18.18) (20.99) (32.14) (22.70)
How often do you travel
to food tourism three times a year (50500) (736 586) (66527) (65 772) (618411 2) 8.510
attractions? ’ ) 1'0 2 1’9
four times a year 0 7
(7.96) (12.34) (7.14) (9.18)
2 2
one day 0 2.27) 0 0 (0.97)
one night and 0 5 3 0 8
What's your favoritc two days (568 (70 G839 0103
traveling period? two nights and 10 63 67 21 161 '
three days (100.00)  (71.59)  (82.72) (75.0)  (77.78)
three nights and 18 11 7 36
four days 0 (2046)  (13.58) (25.0)  (17.39)
never 3 20 21 9 53
(30.00)  (2273)  (2592)  (32.15)  (25.60)
Do you have an
experience of food 1~4 times ( 40400) (625 550) (675 590) © i 28) (6133727) 9.735
tourism? : ’ : ) ’
over 5 times 3 13 > ! 22
(30.00)  (1477)  (6.17) (3.57)  (10.63)
1 1
under 20 0 0 (1.23) 0 (0.48)
How much money do 20~ 30 3 26 32 2 63
you pay for food tourism under (30.00) (2954 (3951 (714 G4y o
0 X
per a person? 30~under 40 7 61 46 26 140
(thousand won) (70.00) (69.32) (56.79) (92.86) (67.63)
1 2 3
40~umder 50 0 (.14 (47 0 (1.45)

"p<0.05 "p<0.01
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<Table 6> The awareness of food tourism types based on marital status N)
Marriage
Item Not married Married Total X
(n=83) (n=124) (n=207)
two times a year 29(34.93) 29(23.38) 47(22.70)
How d"ffl‘l’riggl ﬁ‘it‘;aii?(fﬁl;" three times a year  41(49.39) 89(71.77) 141(68.11) 7017
* four times a year 13(15.66) 6(4.83) 19(9.17)
one day 1(1.20) 1(0.80) 2(0.96)
one night and 5(6.02) 3(2.41) 8(3.86)
, . two days
What's your favorite two nights and 4182
: o .
traveling period? three days 67(80.72) 94(75.80) 161(77.77)
three nights and
four days 10(12.04) 26(20.96) 36(17.39)
D h . never 11(13.25) 42(33.87) 53(25.60)
0 y‘(’)‘; fjgg t"g‘ur‘i’;‘é’l?f‘e“ce 1~4 times 52(62.65) 80(64.51) 132(63.76) 31.931
‘ over 5 times 20(24.09) 2(1.61) 22(10.62)
u N . under 20 1(1.20) 0 1(0.48)
a"WfOT“ff)O dmt‘(’)‘f{smo Zr‘"; 20~under 30 31(37.34) 32(25.80) 63(30.43) 4847
pay P 30~under 40 50(60.24) 90(72.58) 140(67.63) :
person?(thousand won)
40~under 50 1(1.20) 2(1.61) 3(1.44)
"p<0.05 “"p<0.01
{Table 7> The awareness of food tourism types based on monthly income NC6)
Monthly income(million won)
Item under 1.5 1.5~2.0 2.0~3.0 3.0~5.0 over 5.0 total X
n=27) (0=42) (0=99) (n=30) (n=9) (n=207)
two times a year 3 7 2 1 ! 47
y (1L11)  (16.66) (2525) (36.66) (11.11) (22.70)
How often do you
travel to food three times a year 2 32 64 17 6 141 18.643"
: . (8148)  (76.19) (64.64) (56.66) (66.66) (68.11) :
tourism attractions?
four times a year 2 3 10 2 z 19
(740)  (7.14)  (1.01)  (6.66) (2222) (9.17)
1 1 2
one day 370 @38 0 O (0.96)
one night and 1 1 4 1 1 8
What's your favorite two days (3.70) (2.38) (4.04) (3.33) (11.11)  (3.86) 15.084
traveling period? two nights and 17 33 76 28 7 161 ’
three days (6296)  (78.57) (76.76) (9333) (77.77) (71.77)
three nights and 8 7 19 1 1 36
four days (29.62)  (16.66) (19.19) (333) (1L11) (17.39)
never 4 18 25 6 0 53
(14.81)  (42.85) (25.25) (20.00) (25.60)
Do you have an
experience of food 1~4 times 14 2 6 21 0 132 30.1417
° o (51.85)  (54.76) (65.65) (70.00) (100.00) (63.76) :
tourism?
over 5 times ¢ ! o 3 0 22
(3333)  (238)  (9.09) (10.00) (10.62)
1 1
under 20 0 (2.38) 0 0 0 (0.48)
How much money 7 1 21 18 6 63
do you pay for food 20~under 30
. (25.92)  (26.19) (21.21) (60.00) (66.66) (30.43) -
tourism per a 34.547
person? 30~under 40 20 » 77 12 z 140
(thousand won) (74.07)  (69.04) (77.77) (40.00) (22.22) (67.63)
40~under 50 0 ! ! 0 ! 3
(238 (101 (11.11) (144

"p<0.05 "p<0.01
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{Table 8> The awareness of food tourism types based on occupation

N(%)
Occupation )
It X
o O © o ® © ©® @
two times a year ! 4 0 21 12 3 3 3 47
How often do you W Y (16.66) (13.79) (39.62) (27.27) (14.28) (11.53) (21.42) (22.70)
travel to food three times a year 3 21 14 29 28 13 22 1 141 32309
tourism YA (50.00) (72.41) (100) (54.71) (63.63) (61.90) (84.61) (78.57) (68.11) °*
attractions? four times 2 4 0 3 4 5 1 0 19
a year (33.33) (13.79) (5.66) (9.09) (23.80) (3.84) (9.17)
2 2
one day 0 0 (14.28) 0 0 0 0 0 (0.96)

, one night and 1 1 2 1 3 8
fav‘(’:’r}i‘gstrgsglrin two days 0 (344) (714 (77 (227) (1428) 0 0 (3.86) 0o
period? & two nights and 4 20 8 44 35 14 24 12 161 ‘

' three days  (67.33) (68.96) (57.14) (83.01) (79.54) (66.66) (92.30) (85.71) (77.77)
three nights and 2 8 3 7 8 4 2 2 36
four days  (33.33) (27.58) (21.42) (13.20) (18.18) (19.04) (7.69) (14.28) (17.39)
never 1 5 1 25 10 3 3 5 53
b X (16.66) (17.24) (7.14) (47.16) (22.72) (14.28) (11.53) (35.71) (25.60)
an experience of -4 times 4o s 8w 88 9 1326146
tood foucise? (66i66) (723.41) (35;1) (43.39) (655.90) (85.71) (88.46) (64.28) (632.276)
over 5 times 15 66y (1034) (57.14) OB (1136)  © 0 O (1062
1 1
under 20 0 Gapy O 0 0 0 0 0 04n)
Hg:’ fgucgam‘}gey 20 ~ 2 9 5 1811 7 9 2 63
you pay lor under 30 (3333) (31.03) (35.71) (33.96) (25.00) (33.33) (34.61) (14.28) (30.43)
food touri 14.358
0 ;’;‘;‘;E]?pera 30 ~ 4 18 9 3033 14 17 12 140
(thousand won) unfgr 40 (66.66) (62i06) (64.28) (62226) (75.00) (66.66) (65.38) (85.71) (67.63)
under 50 O g4y O @y O 0 0 0 3(144)
'p<0.05 “p<0.01, "p<0.001

@OStudent(n=6) @Self-management worker(n=29), ®Salesman(n=14),

@Producer / technical expert(n=53), ®Service worker(n=44),

Office-management worker(n=21), @Professional(n=26), ®Housewife(n=14), @Total(n=207)
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{Table 9> The considerations in choosing a food tourism attraction

Male(n=101)

Female(n=106)

Total(n=207)

ltem n % n % n %

What's the most Transponatl(.)n 0 0 1 0.9 1 0.5

. . Accommodation 2 2.0 4 3.8 6 2.9

important thing in

¢ selecti food Food 71 70.3 73 68.9 144 69.6

case of selecling a 9°° Sightseeing 26 25.7 25 23.6 51 24.6

tourism attraction Shopping 2 2.0 3 28 5 2.4

Food culture experience 51 50.5 58 54.7 109 52.7

In case of selecting Local food 39 38.6 38 35.8 77 37.2

a food tourism attraction, Famous restaurant 4 4.0 5 4.7 9 43

what do you consider most? Food taste 7 6.9 4 3.8 11 5.3

Nothing 0 0 1 0.9 1 0.5

Travel magazine 2 2.0 3 2.8 5 24

What's your information source TV,. newspaper 11 10.9 11 10.4 22 10.6

of choosing a food tourism Family, relatives 29 28.7 31 29.2 60 29.0

g8 . Travel agent 1 1.0 0.9 2 1.0

attraction! Food cafe | 1.0 1 0.9 2 1.0

Internet 57 56.4 59 55.7 116 56.0

What's the most important Me.nu 13 12.9 24 22.6 37 17.9

A . . Price 29 28.7 22 20.8 51 24.6
thing in case of selecting a

) . food Taste 57 56.4 58 54.7 115 55.6

o 1 8 oo Hygiene 1 1.0 0 0 1 0.5

fourism attraction? Atmosphere 1 1.0 2 1.9 3 14
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<Table 10> The awareness of food tourism festivals based on gender

Item

Male(n=101) Female(n=106) Total(n=207)
n % n % n %

Gwangju World Kimchi Culture Festival 27 26.7 29 274 56 27.1

Namdo Food Festival
What's the popular food Sunchang Gochujang Festival
tourism festival in ~ Damyang Bamboo Festival
Gwangju - Jeonnam? ~ Wando Changpogo Festival
Gurye Sansuyu Flower Festival

Hampyeong Butterfly Festival

18 17.8 32 30.2 50 242
13 12.9 7 6.6 20 9.7
7 6.9 5 4.7 12 5.8
5 5.0 2 1.9 7 3.4
13 12.9 9 8.5 22 10.6
18 17.8 22 20.8 40 19.3

Awareness of festivals
Diversity of food

There are much more .. . . .
Diversity of ingredients

food festivals than other
regions in Gwangju
+ Jeonnam, Why?

Geographical influence
Affection for local food cultures
Accessibility

Convenience

31 30.7 47 4.3 78 37.7
30 29.7 26 24.5 56 27.1
18 17.8 15 14.2 33 15.9
2 2.0 1 0.9 3 1.4
15 14.9 14 13.2 29 14.0
2 2.0 1 0.9 3 1.4
3 3.0 2 1.9 5 2.4

Government support

Building infrastructures
What's needed for
activation of food
tourism festivals in
Gwangju * Jeonnam?

products

Public relations of well-being food
Development of competitive food-tourism

3 3. 9 8.5 12 5.8
15 14.9 6 5.7 21 10.1
22 21.8 21 19.8 43 20.8

30 29.7 20 18.9 50 242

Diversification of food experience programs 21 20.8 37 34.9 58 28.0

Publicity and Marketing for foreigners 6 5.9 7 6.6 13 6.3
Preparing a food-style configuration system 4 4.0 6 5.7 10 4.8
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{Table 11> The awareness of food tourism festivals based on age

ltem 20-29 30-39 40-49 over 50
(n=10) (n=88) (n=81) (n=28)
Gwangju World Kimchi Culture Festival 2(20.0) 19(21.6) 23(28.4) 12(42.9)
What's the Namdo Food Festival 2(20.0) 16(18.2) 25(30.9) 7(25.0)
popu]ar food tourism Sunchang Gochujang Festival 1(100) 18(205) . 1(36)
festival Damyang Bamboo Festival . 8(9.1) 4(4.9) .
in Gwangju Wando Changbogo Festival . . 6(7.4) 1(3.6)
* Jeonnam? Gurye Sansuyu Flower Festival 3(30.0) 5(5.7) 12(14.8) 2(7.1)
Hampyeong Butterfly Festival 2(20.0) 22(25.0) 11(13.6) 5(17.9)
Awareness of festivals 8(80.0) 32(36.4) 35(43.2) 4(14.3)
There are much more Diversity of food 1(10.0) 22(25.0) 24(29.6) 9(32.1)
food festival than Diversity of ingredients 1(10.0) 15(17.0) 11(13.6) 6(21.4)
other regions in  Geographical influence . 1(1.1) 2(2.5) .
Gwangju - Jeonnam, Affection for local food cultures . 15(17.0) 9(11.1) 4(14.3)
Why? Accessibility . 3(3.4) . .
Convenience . . . 5(17.9)
Government support 4(40.0) 4(4.5) 3(3.7) 2(7.1)
Building infrastructures 1(10.0) 12(13.6) 5(6.2) 3(10.7)
What's needed for Public relations of well-being food 2(20.0) 22(25.0) 11(13.6) 8(28.6)
acti.vation qf fOOfi Development of competitive food-tourism 1719.3) 26(32.1) 6(21.4)
tourism festivals in products
Gwangju - Jeonnam? Diversification of food experience programs  2(20.0) 18(20.5) 30(37.0) 8(28.6)
Publicity and marketing for foreigners : 12(13.6) : 1(3.6)
Preparing a food-style configuration system 1(10.0) 3(304) 6(7.4)
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