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Abstract

The purpose of this paper is to find out the applicability of relationship marketing
concept in a professional ship management context primarily on ship management service

business.

The dramatic growth

in ship management

industry leads to the

intensified

competition among professional ship management companies in the world. Thus they have
tried to find out ways of ensuring competitiveness to be a market leader in this industry.

The fundamental base

of marketing is that it

involves exchanges.

Professional ship

management involves a series of transactions and exchanges between client and ship
manager. Ship management companies will ensure competitiveness by applying the concept
of relationship marketing to real practices.

Key words @ Ship management, Ship management business, Shipping business, Relationship

marketing, Shipping company
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