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ABSTRACT

Research on the Strategy to build the Tourism Brand
Image for the Inducement of Foreign Tourist in

Chungnam

You Ho-Jong*

This research was performed to review the marketing PROMPR) strategy to build the brand image of
Chungnam tourism for the inducement of foreign tourist. Because each local governments are looking for
the industries of new growth power from the tourism industry recently, we applied the BI strategy of
Chungnam tourism with expended BLC model and GRID model after we analyzed the variety of PR
situation and tasks to build the Chungnam tourism’s brand image in the competitive domestic and foreign
tourism industry. In the result of the study, we set up the limited brand image of Chungnam tourism newly;
also we derived a specific action plan.

First of all, they need every possible means for Brand Awareness PR, Issue PR, Brand Loyalty PR,
etc. depend on brand life cycle with the Chungnam’s tourism service products. Secondly, for the each
tourism service products, it is requiring to repositioning from present position (B, C, D area) to A area
by MPR strategy. Finally, many additional MPR strategies should put in to support for building the brand
image for the ‘Tourism Chungnam’. The strategic SNS public relations are required with considerations
of items that are necessarily need to have the reasons and circumstances for the new foreign tourists, so
they can have experiences for the Chungnam Tourism. For the existing foreign tourists, we should keep
to build relationship in order to give them trusts and to feel sympathy.

Key Words : Brand Image(BI), MPR(Marketing PR), BLC Model, Grid Model, SNS(Social Media), Tourism
Service Products(TSP)

* Dept. of Entertainment Management, Joongbu University, hjyu@joongbu.ac.kr



