Journal of Digital Contents Society Vol. 14 No. 4 Dec. 2013(pp. 573-580)

http://dx.doi.org/10.9728/dcs.2013.14.4.573

e R
oj g, =A%

2 o
AR7|e3 7)7]9 dee HRE AEE
7 A w=3

;‘g-z 3.0

S, 2HE A HAT E=E, Vs #E V|EY H2EV FE o]F

283 AAFIAI LR g A

**, zk“ %*** %EH :E‘_****

A48k Ao oo whel Jue Aarat A, dela &
A AT AFDEo] o)A AR AYME BNENF AnEV VS FE5le] AR

W AFgAe] Blol

B 2R olnlA, £4, G4 UsF HlHE FuW FHE AFseA HQon ofF Fatel

Qo] Anleh dolEH Y FE

M A HolE AR S FET el 3
_1?1_

I/ E : 8ldlol”, U-trade &2, Datamining, Data &4

1Bt doz sy HArh FAdE t2A waEA AAEEHIL &
FrolaA] 3 Yale Woz dubA EAsE=A7}
Aol e wH ol tate] AHHE T HAAEY HofoAe] & W

A Study for Electronic Trading Business System Using Big Data
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Abstract

With the growth of the smart-devices and information & communication technology, information
society has developed and information can be produced, spread and consumed at much faster pace
easily. Hence, individuals can utilize wireless communication and smart-devices to create, share and

consume information at anytime and anywhere.

The growth of technology has allowed the

large-scale transfer and sharing of image, sound and video data; it changed the users’ data
consumption pattern that was mainly consisted of the text. Therefore, the amount of data that an
individual consumes increased significantly. The importance of finding and analyzing practical and
necessary data among huge amount of data has arisen. In this study, the current status of Big Data
is researched and analyzed and the method to utilize Big Data in the electronic trading field is

suggested.
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(Figure 1) Data Overload Phenomenon
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(Figure 2) Trend for Data Information
Increase[3]
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(Figure 3) Systematic Integration of Big Data
Elements[3]

DCE “b%3t dolgz 4% Wt &
o) dlolE=E 14 A, oE g

et He

B

T,li_
Mg B3 AAHeR e HAE FEE F
AE=E HAld AAd 71Ed o7 EA ek
deeolelE Aosta Jouw[4], 7tEUE ‘O
o] HlolE 7} AA e s #AQo] thkd )
2 Eolex= ATolghar Agolstar Sith5] EFL
A= dE AR HolHMolA AZEYO R
= T4, A, dE, Z40] oy Axe 2



Fe] Hole"s wuo|e & Aolstn qrHel.
=%, WuolHE 495 4ol nedE o
_ﬁ_

23 2ol Ay, w4y, NP AR
g ATH3I
<3 1> "ol o] FF[6]
A9 Ay
IAE = HFgE HolH.
A8 |BAF HolEHola ¢ AxFPEA
E 5% 92 & F+ Utk
IAE o Ao °111L A
. o, dEtdolHy 271w 5& 233}
£ doJE. XMLe|\Yt HTML, Hl2E
5% 42 5§ U
AR o] AZHo] YA ¢S
o] E.
HAY HAE EHo] 7t H2E FA
2 olu R/ 5/ HolH 5%
Jd2 5 5 Jdg

<Table 1> Types of Big Data[6]
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<Table 2> 4 Characteristics of Big Data[5]
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4. U-Trade Hub System
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