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A Comparison of the Overall Satisfaction of the Tourist Attractions at the
Terelj Tourist Area in Mongolia by Mongolian and Korean Travelers

Kim, Dong-Chan* - Byambajamts Nasanjargal™*

*Dept. of Landscape Architecture, College of Art and Design, KyungHee University
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ABSTRACT

The aim of this study was to reveal the advantages and disadvantages of Terelj Mongolian National Park based on
the impressions of foreign and domestic travelers, and subsequently suggest supporting ideas to make this tourist attraction
more enjoyable for travelers. A statistical program(SPSS 20.0) and an IPA matrix method were used to reveal the impressions
of travelers and the results showed the following ideas.

First, we made the technical analyses to demonstrate the characteristics of the current natural scenery which travelers
want to see and the results indicated that both Korean and Mongolian travelers overall were not satisfied and the Park
was not as they had imagined.

The second part of the research highlighted the differences between the impressions held by Mongolian and Korean
travelers, which showed dissimilarities in cultural resources, food, variety of events, cultural functions and parking, all of
which were shown as important criteria in sightseeing. The variations were found in scenes of nature, variety of programs,
and food, areas which revealed and were very important in the overall satisfaction of travelers.

Third, the IPA method was used for analyze the advantages and disadvantages of Terelj National Park. The Mongolian
travelers nominated the width of the road, cleanliness, variety of events and parking are the most essential things to feel
satisfied, but Koreans selected safety of travel, accommodation, the width of the road and cleanliness. Finally, we analyzed
the feelings of the travelers at the end of their trip. The Mongolian travelers preferred the area resource and environment
convenience to feel satisfaction. For Korean travelers, the area resource is the most important when choosing travelling sights.

Based on these results, if we take responsibility to protect the beauty of nature, and create a sightseeing place using
natural sources, while also making more comfortable accommodations and improving the services, it can be a more unique
place than others and lead to greater overall satisfaction for travelers.

Key Words: Terelj Destination Attractiveness, Evalution of Importance-Performance, Satisfaction of Tourism Resources
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Table 1. Precedent studies on the attraction of tourism properties

Researcher

Attraction of tourism properties

Ko, Kye-Sung | nature attraction, season and climate, natural scenery, sporting activities program, traffic accessibility, variety of accommodation facilities,

and Oh, character of the country, history and culture attraction, price, traffic convenience, tourist shopping, tourism information, variety of theme
Sang-Hoon | park, local festival, rest accommodation, night entertainment, variety of food, a tranquil atmosphere, free time, hygiene and cleanness, safety
(2005) of tour, staff service, resident’s attitude, exotic atmosphere, educational facilities
Kim,

KyungHoe

beautiful nature landscape, history and historical statue of Kihanji, character of the country, culture resources, attraction of tourist resources,

(2008) cultural events, tourist traffic accessibility, professionalism of tour guide, tourist cleanliness, kindness, image of Korean, spectacle

Kim, Jeong-Jun|

accessibility, distance, transportation, climate, environment, nature landscape, cultural heritage, pleasant local country, local features, safety,

(2009) recreation facility, dining facilities, entertainment facilities, shopping facilities, toilet, accommodation facilities, local transportation/parking,

resident’s attitude, tourism information, spectacle, activities, food, night activities, local price

Park accommodation facilities, accommodation price, accommodation service, professionalism of tour guide, guide’s sincerity, participation of

Kyung-Ho

education programs, variety of tourist attraction, ecology landscape and nature landscape, preservation of tour area, variety of spectacle,

(2008) accessibility of tour, resident’s attitude, resident’s kindness, information service of tourism, traffic convenience, parking convenience, distance

takes, variety of food, taste of food, local price, local shopping, costs

nature landscape, historical interest, variety of tourism's activities program, satisfaction of international travel, image promotion, variety of

Baek products, tourist experience, comfort accommodation, appropriacy of accommodation price, demand for improvement of accommodation, demand

Hyung-Shin

for improvement of tourism facilities, accommodation rate, satisfaction of charges, satisfaction of tour schedule, entertainment value,

(2009) understanding Korea, diversification of commodity prices, guide service, guide knowledge, language problem, demand for improvement of visa

policy, demand for improvement of immigration service, transportation comfort, adequacy of transportation fare, transportation safety, traffic

congestion
Shin, nature landscape, tour attraction, culture resources, cultural events, shopping, food, tourism accessibility, traffic convenience, cleanliness of
Dong-Chan | tour area, safety environment, resident’s kindness, professionalism of tour guide, driver’s kindness, foreign language communication problems,
(2010) easiness of departures procedures, berth facility, weather, price, facilities and services of the tourist information centers
Yoon, Seol-Min| price/costs, food, shopping, gifts/souvenirs, staff service, accommodation facilities, resident’s attitude, reputation, image, cleanliness, variety of
(2007) programs, accessibility, night activities, rest space, tourism information, traffic convenience
Yoor. Yoo-Shik nature attraction, climate comfort, nature scenery and ecology environment, leisure recreation activities, accessibility comfort, accommodation
’et 2l facilities, unique character of the country, variety of historic remains, tour traffic, local shopping, tourism information, theme park etc
(2010') activities, festivals and tourism events, night entertainment, hygiene and cleanliness, tourist personal safety, staff service, resident’s attitude,

experience of folk culture, region specific food

Byungilé%;) and entgrtahnngnt facilitiest dlmng facilities, regtaurant clearﬂin@ss, entertainment fapilities. shopping facilities, parking faqihties, toilet, ailrport
Byun fac11;t1es, alrpqrt accesslblllty, adequacy of clmte, .clean environment, nature Aenv1ronment, cultural .her!tage, hotel facilities, hqtel cleanlm(f,ss,
Woo-Hee traffic convenience, driver service, guide service. airport speed procedure. foreign language communication, safety of tour. service. shopping
(2004) costs, spectacle, systemicity, pleasant local country, variety of food, shopping price, traffic congestion, tourism information
Joéisnlgwliiun activities, spectacle, interest, emotion, amazing, family travel, cultural experiences, new experience, refinement, cultural value, historical value,
Jong-Hyuﬁ educgtion, shopping space, dining facﬂities,_ souvep‘irj environmental cleanliness, adequate convenience facilities, information facilities, kindness,
(2005) parking convenience, cultural color, recreation facilities, beauty of natural landscape, safety
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Table 2. Configuration and assessment scales of the questionnaire

Division Item Assessment

Personal properties | gender, age, status, occupation Nominal scale

Characteristics of | purpose, companion, information,

tourist number of use Nominal scale

Evalugtlon of IPA 17 items shown in Table 2 5 point lickertis
for tourism attraction scale

Overall satisfaction | overall satisfaction rate of tour | 5 point lickertis
rate area scale

revisit intention, recommend,

. - Nominal scale
selection decision

Intension
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Table 3. Selected properties of the precedent studies on attraction of tourism
Ko, . i } Yoon, Jang, Jo,
Kye-Sung Kim, Kim, Park, Baek, ) Shin, Yoon,. Yoo-Shik Byung-Soo | Jang-Hyun
and Oh, | KyungHoe | Jeong-Jun | Kyung-Ho | Hyung-Shin | Dong-Chan | Seol-Min and Byun, |and Kwon,
Sang-Hoon |  (2008) (2009) (2008) (2009) (2010) (2007) (%12({) Woo-Hee | Jong-Hyun
(2005) (2004) (2005)
Natural landscape 0 0 0 0] 0 0
Climate(weather) o ¢) 0 o] 0
Accessibility @) o} ¢} ¢ ¢)
Cultural resources ¢} 0 O ¢} ¢} 0
Traffic convenience o} ¢} 0 O
Tourism information 0 O O o} o} @) 0
Professionalism of tour guide @) @) 0 0
Safety of tour 0 0 0 0 0
Accommodation facilities 0 0 0 ¢} @)
Hygiene and cleanliness 0 0 ¢} O ¢}
Price/costs ¢} 0 o} o} ¢ o)
Festival and tourism events o] 0
Resident’s attitude o) 0 0 o) o) o)
Parking facilities 0 0] 0 0
Character of the country 0 0 0
Dining facilities O ¢} ¢} O ¢}
Variety of program 0 0 @) 0]

AT BAE AT FAAY S HEge, WY 5=
w4 817] S1te] BAZEIY SPSS 2005 F3 =4, 7]
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Table 4. Profile of survey respondents

o Frequency(N) Percentage(%)
Division - -

Mongolia Korea Mongolia Korea
Male 27 45 338 56.3

Gender
Female 53 35 66.3 4338
20-29 57 35 712 438
30-39 10 5 125 6.3

Age
40-49 7 12 83 150
50 above 6 28 75 3.1
Single 46 39 575 488

Status
Married 4 41 425 51.3
Company | 4 3 87 | 45

A employee
Qccupation [y ient 39 3 87 | 413
Other 2 9 2.6 113
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Table 5. The characteristics of tourism

Table 6. Result of reliability analysis on assessment scale

o Frequency(N) Percentage(%) ) Alpha if item deleted
Division - Variables
Mongolia | Korea | Mongolia | Korea Importance Performance
Visit 64 69 80.0 86.3 Nature landscape 893 901
Purpose Business 10 10 125 125 Climate 898 896
Other 6 1 75 13 Importance of Alpha(a)=.895 Performance of Alpha(a)=.897
Alone 2 - 2.5 -
Family % 16 38 | 200 3 ZQE-0EZo| J7|&8M
Companion Friend 28 27 35.0 337
Grouw U | » | 15 | %0 3] v g 71424 ANs] 2t 3B g 3
Other 1 9 L3 113 #ATE Ao (Table 7 %), #3419 &4 digh
Travel agency 11 9 138 113 Hyo] ZZol AP AL QT 4145 VEL 3292 3
Information| Broadcasting 26 6 325 75 g_?l ;&%7_]'4 g] 75] .?_ = S 396, UL 32312 _H?_ol 7 %1\ o
Orally e N A m, o) % o] B7o] Ao wjg &4 BB A
M AZ9) el B HHES FRI FHATA Fah Ao
Number Py " = 55 55 Z Uehth 3, HEA AFAE L] Aol 7P S8
of use A : ' Al Bk SAole A7 B kAol TP EA Uta, 1
A times ! ’ o0 58 U 407 2uh)d EEA E3ae 75WH 52 294
More than5 times| 27 36 338 450 s TS, T e, ALETATE, AT o ek
o ¥

7k, e FARA(H%) 0] 7 Bk, FE 5|4
5 74(538%. 81.3%)°] 7V =A UEt
o ST BF 53] o] (338%, 45%)°l EEETL B
t}. Bolortsetseg(2009) S1-+9] Aol A = #H37¢] WhE
58 WH 3~58) 325%, 6~103] 25%, 11~208) 16%2
woupe} o] Ao eSSt 53] oo ® vElE A
wFe] et P oy sl B 0
& AFAHNA & 5 Ue vkt 2ol A7 ol g
Fote] HEE7E Frhe A FRdA A Tk
& e)

B AM 2R NS B457] gste] £3 A
3 e o Ax dES T FETeER AR
o] A Hrkske WA gl shE 7P B
2 AM33l= Cronbanch's @ AIFE o] &3kch #3A] vy
& BEEE A S8 28 1709 SAES tiste
AREE SA4stgor, AAHL AT ¢ AFe FLE
8%, BEE7F 897E YEtth I8y Cronbach's ¢ RtET
22 W7t 270 UAATHTable 6 %), Lukz o2 ALE) 3
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Table 7. Difference between importance and performance

Mongolia Korea
Division Importance / ; Importance / !

performance Dif. performance Dif.
1. Natural landscape 441 /376 | 065 430 /420 | 01
2. Cultural resources 429 /335 | 04 394 /341 | 053
3. Climate 39 /363 | 032 414 /37 | 038
4. Dining facilities 4217334 | 087 381 /298 | 083
5. Safety of tour 439 /336 | 103 425 /321 | 104
6. Price 401 /320 | 081 386 /320 | 0.66
7. Accessibility 401 /316 | 085 389 /304 | 085
8. Accommodation 428 / 341 | 087 413 /320 | 093
9. Variety of program 416 /323 | 093 336 / 271 115
10. Tourism information 390 /321 | 069 3887323 | 065
11. Professional guide 390 /320 | 07 380 /303 | 077
12. Resident's attitude 409 /339 | 07 398 /331 | 067

—
w

. Country’s character 428 / 343 0.85 409 / 346 0.63

—
=~

. Festival/tourism events | 4.04 / 3.06 | 093 359 /283 | 0.76

Ja—
o

. Traffic convenience 423 7288 | 117 4137279 | 134

—
[op)

. Hygiene and cleanliness| 4.18 / 3.19 0.99 404 / 323 0.81

—
=

. Parking facilities 415 /318 | 097 364 /335 | 029

Average 414 /329 | 08 396 /323 | 072

staxgsts|x| H 413 6220134 12€) 101
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Table 8. Comparison of importance values between Mongolian and
Korean tourists

Importance
Division tvalue | p value
Mongolia | Korea

1. Natural landscape 441 430 876 382
2. Cultural resources 429 39 2.50 013**
3. Climate 395 414 -1.28 202
4. Dining facilities 421 381 2.86 [005™*
5. Safety of tour 439 425 1.07 285
6. Price 401 3.86 1.04 298
7. Accessibility 4,01 389 889 375
8. Accommodation 428 413 121 227
9. Variety of program 416 3.86 2.19 030%*
10. Tourism information 390 3.88 176 361
11. Professional guide 390 380 641 523
12. Resident's attitude 409 3.98 859 392
13. Country's character 4.28 4.09 1.55 123
14. Festival/tourism events 404 359 3.23 .001*
15. Traffic convenience 4.23 413 42 459
16. Hygiene and cleanliness 418 4,04 1.06 291
17. Parking facilities 415 364 3.56 .000*

*: Indicates significant at alpha 1%
**: Indicates significant at alpha 5%

102 st=zdstsix] & 4138 62(2013H 128)

Table 9. Comparison of performance values between Mongolian
and Korean tourists

Division Perfomence tvalue | p value
Mongolia | Koran

1. Natural landscape 3.76 420 -334 001*
2. Cultural resources 3.35 341 - 458 647
3. Climate 3.63 3.76 -1.01 310
4. Dining facilities 334 2.98 243 016™*
5. Safety of tour 3.36 321 987 325
6. Price 320 320 000 1.00
7. Accessibility 3.16 304 908 365
8. Accommodation 341 3.20 159 113
9. Variety of program 3.23 2.711 3.46 .001*
10. Tourism information 321 323 -.088 930
11. Professional guide 3.20 3.03 131 192
12. Resident’s attitude 3.39 331 539 590
13. Country’s character 343 3.46 —.260 795
14. Festival/tourism events 3.06 2.83 1.69 092
15. Traffic convenience 2.88 2.79 557 579
16. Hygiene and cleanliness 319 323 —.261 794
17. Parking facilities 318 3.35 -119 234

*: Indicates significant at alpha 1%
**: Indicates significant at alpha 5%
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Figure 2. IPA analysis of Terelj area to evaluate Mongolian tourists
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Figure 3. IPA analysis of Terelj area to evaluate Korean tourists
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Table 10. Result of factor analysis

Variables Factor
[ I I v
Dining facilities 137 041 166 317
Professional guide 721 421 144 126
Tourism information .21 243 101 09
Resident’s attitude 690 236 155 267
Variety of program 620 390 -.062 268
Traffic convenience 339 730 -.018 124
Festival/tourism events 384 7116 029 =019
Hygiene and cleanliness| 288 679 253 209
Parking facilities -.089 674 170 513
Accessibility 326 369 050 302
Natural landscape 000 -.066 835 0.20
Cultural resources 155 210 746 016
Climate 083 047 126 265
Country’s character 373 405 A65 -.007
Safety of tour 307 044 003 791
Price 197 186 222 646
Accommodation A3 213 055 A7
Eigen value(E.V) 6.48 182 116 1.01
Cumulative% 381 488 95.7 61.7
KMO 870
Approx. Chi-Square 1,162.69
Bartlett's test df 136
Sig. 000
< 3k, 891 32 wiEH A WA 0= (Lee and Lim, 2009)
3 %H(Eigen Value) 1 o139 2915 FZa5ich W 4=
2] BRAZL THE W5l o8] AEE JEE ey

HE A

= KMO(Kaiser-Meyer-Olkin) #2870 (p>0.5) 2 =4 YUEl

1;]. 1:1:5} oo]aﬁ,] ;Gtﬂ-}\ quT‘;-:'_ ‘/]’ﬂ'LH arﬂettg] :rL
A ARAE x2=1162604, F28F0] 0002 Vel &
A9 Aol Afstn, FEacle] EAs & ¢ Ql‘jr.
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=13.651, p=.000, 2|712]¢] Ao
=9.018, p=.00001", dEHo] 325%, FH == F4k=9.808,
p=.000011, A o] 343%, AR Fak=10.868, p=.000

Table 11. Result of multiple regression analysis for Mongolian tourists
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Table 12. Result of multiple regression analysis for Korean tourists

g el =y [FC PR PRSI ool = =1 [ R P
Constant 3,66 079 | 462 000 Constant 3716 072 518 000
Provide service 137 0838 1.55 124 Provide service 227 065 350 001%*
| Bovionmental o0y ges | g1 | oo Environmental | o100 | g | 9gp | o1
Satisfaction|  amenities Satisfaction|  amenities
Local resources 285 0o 4.00 .000* Local resources 293 081 362 0017%*
Availability 245 070 | 349 0017 Availability 269 076 355 0017
F(Adjusted #) = 421(390), F value=136 F(Adjusted £) =.364(.330), F value=10.74
Constant 393 079 | 499 000 Constant 3817 003 | 4124 000
Provide service 197 087 2.25 027 Provide service 162 034 1.93 057
Revist | ol | oo | oarr | oo Revist | oeomeental g | ows | 12 | a9
intention - intention
Local resources 251 0o 354 001%* Local resources 324 104 310 003**
Availability 161 070 | 231 0247 Availability 118 098 120 23
R(Adjusted £) =325(.289), F value=9.01 E(Adjusted £)=.170(126), F value=3.84
Constant 3848 08l | 477 000 Constant 3919 081 482 000
Provide service 280 090 | 312 003 Provide service 176 074 239 019
— E“;ggﬁ:@ 24 | 069 | 350 | oor+ — E“;’;;erﬁzwl 1965 | 05 | 205 | ow
Local resources 207 072 2.85 006%* Local resources 248 092 271 008%*
Availability 085 o1 | 119 235 Availability - 017 086 | -.192 848
R(Adjusted &) =.343(.308), F' value=9.80 E(Adjusted £)=.157(112), F value=349
Constant 3723 091 | 411 000 Constant 3774 081 4638 000
Provide service 286 101 2.84 006%* Provide service 221 073 3.02 003
Scection | orommenlel )| oo | 3@ | o0 Seecton | ommental | any s |20 | o5
division - division
Local resources 277 081 3.39 001%* Local resources 343 091 377 000*
Availability 131 080 | 163 105 Availability 105 085 123 220
F(Adjusted £)=367(.333), F value=103 R (Adjusted &) =275(236), F value=7.116

*: Indicates significant at alpha 1%
**: Indicates significant at alpha 5%

104 &=zZs3x M 413 62(20134 12€)

*: Indicates significant at alpha 1%
**: Indicates significant at alpha 5%
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