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Abstract In order to enhance the understanding of social commerce which is widely
spreading globally in a few years, the characteristics selecting social commerce company are
analyzed by using quality function deployment(QFD) that is popular in quality management
area. To achieve this purpose, this study investigates the concept, market environment, and
major competitors of social commerce and interactive relationship between customer’s
requirements and service characteristics was uncovered by using the house of quality(HOQ)
which is a method of QFD. In addition, this study proposes the conceptual model integrating
analytic hierarchy process(AHP) and QFD by quantitatively evaluating the importance of
customer’s requirements and service characteristics.

Key Words : Social Commerce, Quality Function Deployment(QFD), House of Quality (HOQ),
Analytic Hierarchy Process(AHP)
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