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Abstract

Purpose: The purpose of this study is to find that university advertising and PR which are five factors influence
on prep students are choosing university.

Methods: The collected data through the survey using causal effect relationship.

Results: The results of this study are as follows; First university advertising positive influence on choosing
university. Especially, high school visiting and recommend of home room teacher are strong influence on
the university choosing

Conclusion: Today, regional universities are now intense competition between schools to attract students.
Thus they must suggest short—and long-term strategy, vision of university, IEP, industrial-educational coop—

eration, international program and others for prep students through university advertising and PR.
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Figure 1. The number of Students
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Table 1. Results of EFA

Choice Apply L University
Promote Realization .
Factorl Factor2 Factorl Factor2 Choise
items 6 6 8 6 4
final items 3 3 3 4 4 3 2
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Table 2. Results of CFA

Number of items
Factors Cronbach’s a CR. AVE
Before After
Promote 3 3 0.653 0.857 0.670
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H6(0.293, **)
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Realization H4(0.086, **)

Figure 3. Results of the Research Model
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Table 3. Statistical tests for Research model

Hypothesis Path FL T-value | P-value Psliz(;tokizlds
H1 Promote — Apply 0.219 10.832 0.000 ok
H2 Promote — Choice 0.224 12.088 0.000 s
H3 Realization — Apply 0.080 18.833 0.000 ok
H4 Realization — Choice 0.086 2.095 0.000 ok
H5 Apply — University Choice 0.212 7.188 0.000 ok
H6 Choice — University Choice 0.293 9.182 0.000 ok
x. P<0.05, *x: P<0.01, ns: not significant
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