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Abstract

With the advent of the Internet era, most industries are actively taking part in the
web—based electronic commerce markets. To come up with the trend, Korean shipping
companies have built their own websites and tried to take advantage of the
state—of—the—art technology. This paper aims to analyze recent developments in
e—commerce of shipping industry and, Also the study suggests several solutions to
invigorate the virtual transactions. To analyze recent developments, this paper carries out
a cases study on the websites of 5 major shipping companies in Korea. Each sites are
evaluated with respect to 4C’ s(Contents, Commerce, Community, Connection) analysis.
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71 S @A A ZlxE, WdH, EDI
Muj 2o} 22 2 g5 FE] wF dH 4 oh ABYEZA AJn)
HE AN AgshHa REstal glou $4Y ARYUEE ALOlE YoA TAS 2 31Uzt
Aapel APE 284 X AeR BAEUR o) yxe AUste AUET 5 F 27
ole F4Y A A% AEU AP YTl =) ¢ Alo)Eo] Gd A&7S U= Ao
A BEHOR ST AES AESA XL = owim gt slerde s, Aedn Al
A AdEHE FEo2 & 5 de Aot gy o], EAARET} 7|E FeBAAT
ofeb el o =3, A P T @ go] =9 P sg W B Alo]E P
AAR B, 28 A BF EE STl A8t =) g A ase AL gEMA, =48
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<Table 3> Website Community of Korean-flagged
Shipping Companies

Han |HM|KM|[fev] X @
jin |[M |TC A |ng
Company Overview | O O O (¢] O
CEO Message (@) O O (¢] O
History (@) O O (¢] O
él)out Vision O |O |O |O
Certification o (o |0 |0 |O
Ethical Management| O | O O
PR O @] @] O O
No. of Foreign 3 9 3 3 |
Language
Recruiting (@) O O (¢] O
Notice Press Release O
Awards (@]
R O |O
Table of o
Organization
News/BBS o |o e}
Work Process O
Useful | Glossary @) le) @)
Inform | IT (@]
ation |Foreign Exchange |O |O |O |O |O
Other Links O |0 |Oo |O |O
Source : Websites of each company
Note : O = In Service
2 ANAZE Aul
Aude nAgse] oAaEe ot &
GAste ddel Wy B Aol U SH
A0 nmehy FAAA ] BRE AL o
|2k oA B o 2AE HHAE 9tk =¥
St eSS T <Table 4>5 F3ld & <
glow DAl 7 Aelul @A 3 A9 A

gE &gt Aok
<Table 4> Website Connection of Korean-flagged
Shipping Companies

Hanjin | HMM IéMl Heung-A |Namsung
Sitemap | O O O O O
Q&A ) ) ) @)
FAQ @) ) ) @)
e-mail O ) ) e)
Source : Websites of each company

Note : O = In Service
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1. si271gel EAOIE o|so| tfgt &2

—

Ir
:?L_',
Ho
N
jind
B
)
)
ol
-0,

il

A L BHLEYA BARES] LY
9 AAelES ARl ARE AP 9

948 B3] Herld Aol

m © T o

Auy e 7H e AAE olgstd
slolets HRel £2Y QrE AR
B Ry QAST BHeEdA FAAE

HEHoR AdE TR /0E 54 A
Bl 25 dAkeh A 7t wE EEE 1
W wlgko] 49(27%), 1~3d wlgko] 2473(16.3%),
3~5d wlnko] 259(17%), 5~10d wgto] 529
(354%), 109 o]Jo] 4215 (28.6%) 22 LIEFRITY.
AE A £E57Y9Y] SFdgd e BEEs
3d  mRke]  479(32%), 3~61d  mIRko] 399
(26.5%), 6~10%d w|¥ke] 22W(15%) 101d °]/de]



397(26.5%) 02 A AT,

147949 & SFA AAE FoE =4 &
ALY APl EE T3 459 TS UE
= Aoz, v 5/ 54 FleAdAke &
# o] ]'3— Bl AA AFHIL de AdEA A

B9 AM2FEE] O FF-=3(F=
, ]E]o, FH/GFETA =3), @ B/L,
D/O, A/N %3], Way Bill/Surrender, @ S/R,
Booking, EDI &%, @ CFS AR % izx3]
A”ely 9IAx3], WiARAHR, © = F3,
st= §hg, SERE, SEeF, e 54, ©®
T AR, BHAIE Link 23], @ A4
JAAR, $4, © AAATALA, =%
8712 W& Foll AA SEAES AHY AH]|
o] HE FAHEHAE ZABATE FAHL
A RH, AAG oA JAHUFFY] HE ¢
9= T <Table 5>9F o] YEMRTH

m o 2

<

olow =
SRS

<Table 5> Pageview Priority

o= &S YA gtk AT
NAHEL, ABY ARz F ANAGE ol§
A, A& SAEE ou Qe ARE BrtE
& et

2. 3l27| HAIO|E ALSAL ZEEE ZA

B 2o BAe #8193 AF
9 YA 2 BFesYA TAREol 3
QB Aol =] H&sta Fusy o
Fagl gold #8719 Axelest Al
Age) f84, 244, Aol e
B2 AR AT Vs 52 st
o @4 e9HL g WAlES el A

A5 MEYEE 2ASC] A871Y YAolE

FEAECNA A S AEstal sl <l

—_

P

do O W orlr Mt z@

>

HUmAY =rEse 4ge F43 FUs)
7 APoltk. ALY WAIE ASA BE
Sol U@ BRHEL F 7RFoz UAE 73

HZ(7 point Likert Scale)E Ab&3te] ZAFSIS]
al, AR v <Table 6> Zt.

<Table 6> Customers’ Evaluation of Website

Mean | Rankin;
1. e-service(Report, Mailing, Person 541 5
In Charge)
2. B/L, Way Bill / Surrender, 230 1
Delivery Order, Arrival Notice ’
3. SR, Booking, EDI 3.01 2
4. CFS §torage, Tracking, 428 4
Confirmation

5. Cargo Tracking, CY Status, Cargo

Arrival Notice 4.01 3

6. Useful Information, Other Links 5.73 8

7. Demurrage/Detention, Invoice 5.66
8. Tax Invoice 5.57 6
N 147
Kendall’s W(a) .288
X-square 296.247
degree of freedom 7
Asymp. Sig(2-tailed) .000

a Kendall's coefficient of concordance

£9 A% BAAse) B2 Age dxw

AF7F 02882 &AH=HAoH, FolgE°] 0.000

Mean
1. Convenience of use 4.53
2. Usefulness of information 446
3. Sufficiency of information 4.56
4. Time-saving 4.37
5. Productivity improving 4.76
6. Information updates 4.68
7. General satisfaction 4.62
3. sff27|2l el niAE T

B ATAE 871 AAolE AeEA )

2988 F T4 AN 52 %JJA}O]EOH/H
ABHL Q= ARz WE F AR, A

U F)ol a7, £7ts BE 2, Tw
Az o

71%@, FgEnde] &7 Fo] e
;ﬂ *1\_] -{1\—7H/ Z‘“ﬁ-/;ﬂ T
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<Table 7> Degree of Benefit Perception on Website

Contents
Exporter/| Freight |Mea
Importer | Forwarder| n
1. Schedules, callmg 53 58 57
Ports, Terminals
2. Fleets and Equipments 4.0 44 43
3. Cargo Handlings 44 45 45
4. Work Process 4.5 4.3 44
g Avz 0
er1e WAolE Ao R F 7
Aol AdAF 5L YAl EoA AlFstal e
Avat YAOIES B T FYFEE 1}
HE AS 2oty dFY 2I(HZE, WY,

/AT EBeA=3 B/L, D/O, A/N,
Way Bill, Surrender), 452} <l<KS/R, Booking,
EDI), 3l& ZJHlo] Z3|(CFSARE/Y1=3], 7HE
oy, k=54, wE, v, &%, 3EFA,
TUTAEE, Wiz R, - A]E Link), t=
o AAANNB/AAR, 4, AAAFTALEA,
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9] <Table 8>94 371 ShACIE
Bz @89 dEsEs ackslel LA,
<Table 8 Degree of Benefit Perception on Website

Commerce
Exporter/ Freight
Importer Forwarder Mean
1. Report 4.7 5.8 56
2. Booking 47 56 55
3. Cargo Tracking 4.8 55 5.4
4. Settlement 45 53 52
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<Table 9> Degree of Benefit Perception on Website
Community
ER] Exporter/ Freight Mean
Importer | Forwarder
1. About us 41 4.0 41
2. Notice 4.0 3.9 3.9
3. News/BBS 41 3.8 3.9
4. Useful Information 45 43 43
2. AHET
Aer1d WAolE AN 98 3 7

A2 AAF 532 flAto] EoA xﬂ*fs}l A
ANALE IAEHR] YAAT S oJrlEtH &9
Aete] AAo A B AF ot 7 A=
2, 29 <Table 10> 3714 lAlolE
A F5E FYLEs 8o FA SHTh

rl

O

I

i

<Table 10> Degree of Benefit Perception on
Website Connection

o] | i, | e
1. Sitemap 4.0 4.2 41
2. Q&A 42 3.7 3.8
3. FAQ 4.0 3.7 3.7
4. e-mail 42 43 43
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