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A Study on Hospital Promotion Using Ubiquitous Contents
-Focused on Dermatology in Seoul City-

Tae-Ho Lee, Sung-Kwon Bae, Kyoung-Won Cho¥
Department of Health Care Administration, Kosin University

<Abstract>

There are rapidly increasing in the number of SNS users according to quick supply of smart phones
and expansion of wireless internet services, but there is no much researches on hospital promotion
using SNS. In this paper, we proposed methods for development of effective hospital promotion by
investigating current status of homepages, mobile web contents and SNS operated in 21 dermatology
hospitals located at Seoul city and by analyzing contents according to functions as hospital promotion
media. In the investigation results, all of three contents such as homepage, mobile web content and
SNS are opened in 76.1% of hospitals and external companies occupied the main management body of
the three contents at the largest portion(56.2%). There are hospital information, clinic, reservation in all
hospitals” homepages and followed by broadcasting(90.5%), medical treatment(85.7%), consultation
information(80.9%), member information in ‘mypage’(42.9%), staff information(14.3%). In the analysis
results, there is need to enlarge departments or staffs taking full charge of in order to manage the
three contents professionally and also there is need to prepare and conduct hospital promotion methods

using prevalent SNS.
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<Table 1> Internet usage rate and user

unit : %
year usage rate user
2000 447 1,904
2001 56.6 2,438
2002 59.4 2,627
2003 65.5 2,922
2004 70.2 3,158
2005 72.8 3,301
2006 741 3,491
2007 75.5 3,559
2008 76.5 3,619
2009 7.2 3,658
2010 77.8 3,701
2011 78.0 3,718
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<Table 4> Supervisor of homepage, mobile web and
SNS

no. homepage address mobile web  SNS SUpervIsor 2222 2?12 £ P

1 http://www. kangskin.co.kr O O out-sourcing (82.1%) (52.4%)

2 http://www.beautyforever.co.kr @) O 1'0 2 1‘0 bt

3 http://www.skinlaser.co.kr O self 704 <0.01
4 http://www.dainskin.co.kr (17.9%)  (47.6%)

5  http://duoclinic.co.kr @) total 56 21

6 http://www. dreamskin.co.kr O (100%) (100%)

7 http://beautyleader.co.kr @)

8 http://www.sasclinic.com
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19 http://www.beautyskin.co.kr O AL tEAQ o2 dFs WEel HTHL
20 http://cnpskin.co.kr O 2 Hda, A5, Y, AE, A AFYE,
21 http://www.snuclinic.co.kr O
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<Table 5> Structure and contents of homepage

. # of o
rank group item hospitals %
1 introduction introduction 21 100
1 clinic clinic 21 100
1 reservation reservation 21 100
2 community broadcasting 19 90.5
3 treat treat 18 85.7
4 counseling counseling 17 809
4 community information 17 809
5 my page member 9 429
5 my page staff 3 143
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<Table 6> Service of new medical information(good:
update within 1 month, bad: no-update over 1
month)

Update 2002 2012 ” 0
o 28 21
y (50%) (100%)
28 0
no 50%) (0% 165  <0.001
total 56 21
(100%)  (100%)
Update 2002 2012 " o
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<Table 7> Analysis results of communication and
interaction

. # of o
analysis results hospitals %
real-time 3 143

interaction

messages from 5 238
customers

existence of

foreign language " 52.4
homepage

ex@ence of SNS 1 66.7
service
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<Table 8> Status of internet reservation of treatment
and shopping mall management in dermatology
hospitals’ homepage

analysis item  exist non—exist total
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reservation of  16(76,2%)  5(23.8%) 21(100%)
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