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Abstract The purpose of this study identify factors affecting the purchasing behavior of consumers flowering
distribution only by spring flowers and distribution of sustainable growth strategy to provide the basic data for
the purpose of the study.

Thus, conclusions about the factors on the purchasing behavior of consumers flowering distribution only, and
propose suggestions for the proper management of retail industry flowers.

Key Words : Information communication technologies, the exhibition, Convention, exhibition and Convention in
effect, satisfaction

Received 18 May 2013, Revised 15 June 2013 © The Society of Digital Policy & Management. All rights
Accepted 20 June 2013 reserved. This is an open-access article distributed under the
Corresponding Author: In-Oh Jeon (Hoseo University) terms of the Creative Commons Attribution Non-Commercial
Email: eric@hoseo.edu License (http://creativecommons.otg/licenses/by-nc/3.0), which

permits unrestricted non-commercial use, distribution, and
reproduction in any medium, provided the original work is
ISSN: 1738-1916 properly cited.

The Journal of Digital Policy & Management | 57



St K87 AHIXE OISO #E AT

1. M8

TS Z7tet 3 S FEs] sl
gtor F BEoM 1A5 AEow 7gs
o}, ksl A 22 1980 1,280hacll A 7,500ha =,
AE7E 9 27335004 1202152 AAtel e 2]
A 923791 o2 FIedtt. o] shalAtd ol
WAskal S-S HolEtls]. dA 3ele
oA AA| Bl HlFo] EolAaL glom Ay 3
watel B R TN HelFet BeF
2 AZTY wPeE wHsta vk

T3} n] AR M= 1980 ot 53190l B-xkahd 191

3 33| do] 20073l 18736902 78t
olzlgh st o] Akt An} FUHelE B8tal 5
BEg 73] v 3] 4|2k 23] W] gk 230]
161.
Aujatsol A slgllanl el S7h= 1 ALl 9] A AA
o] o= AZIME VRS § e FA HVI=
to), 7] =7ke] GNP7F E4°5 8184 o] T
FE veR glon, EuEtE e AT
UHES AALHT g8 g Anvt el F
7he] 3 dvH14]. ek -guhel wwle] 109 sk A&
e o 1588 59 v, F3 DW= 334
2 7] 200220 SEFska 9lo] shglanel] lofA
= AR=FETe] apo] 7} uf9- ATH8].

A Sl S WHAIT)AL, &S FTHAL
7] $1aiA = AR|AES] Tl EE
a7t k. o] Ante] Fuj ) o] Awste)] w
H]AdgFo] viH I 917] wiiEo|tt.

AHR}F &0 vt AR el Eo]

o] 7ka glom A EUS Adoshe

WA A AL e TS Ak

Tl elzF vehtar dek gtelskalat

st AlES Hold 4T V)5 BB e s v

TVARA 1A A A}k Feistaal s AlEed

Aol 7HE 5 ARE 1 A6l wetkste] JE

7¥el7] Bhs thdek Bopxuls &) e} o8
]

& st £ Jx= g EH o] HE & (Entertainment

off
]ﬁ—tj
oz H 5
O o N
o Hl & O o  yo

of¥ o

&

N oon oo )

Al

o
d
o
2
24
K5
o
i)
)

R

RO
B

to
il
(W

lo

oo by
H
NI

=

—.~
o= 7
ol &

B> o z{

R
ot
fu)
o2
e

=

=

¢}
r

e rlo

S, A BO 20870 AnlR BES o
steb] gahAE anlael TS steteke Aol F
astths RS Be S5 AXsta Utkaed,
200). FulE7lo] B AFAIE k] ulH
o disl A= gl ol E 5 gl W
&7 AT vHIY ARUACIAS ABeES =
oK 5 glold, AHIA BHEE el 4 gleH2s). 2l
o T/ AAAEL TASEE B8 e T
ulays kel B WSS TPk dew
SEEREIEA]

aem g aAg FrelAAge AF A

Peh el FEANA TUS AP e A4

TAE A9 Gl vehe HE
waelel v# 58 Fuiststel £gel
Fg),

ich

o

ofl =t
&

o
rlllo_u._ﬂ

£ & M OHE
- lO Hil rﬂqf

=)
B

cigaislol 7 o= 7he, o5 ol
AT BagelE BPsha

ed 7% FaEd, A 79n ARaT 5ol 12
% B BARAL ux B, WA, S50l g
AWAL 1B 37 G5ho] olsh VAT 75 WL
ASe) ATRIA, S - 98] AW -3} st
Al GEAE Bgstel FUAT FAH ATE WAl3)
ik =@ SHIFE B VRS BA3) 915t
Fhsle) ABUAR A, A, ARSI, EAAE, A
d 5o ARE BN, ol e BARE 23]
oNF AT # g olBF PR A%

H
H
ohgel ol24 st BHH Aol B
AZ37) A15tel 4FA ATHES WY - AAIE) 9
sol Q7ML om HEEAE AAsa
2 ATE 540 TR,
AFE AEow AFe Bays 24e 71%s,
S

Agel M= sl el ae

58 | The Journal of Digital Policy & Management 2013 Jun; 11(6): 57-71



Study on Flower distributors of consumer buying behavior

Hal Aol old AN DA B 3o B
Q7o) o2 WAl =Y 2AE PR & AT
EAIsh W, el 7 A7 gl ohal ot 490
A AERALF 24 Al dhal ol

Ao AsYE AROR AT DG U
& O SHIHE BAE o] gak 2] ey
Fol 9L A adlo] B ARH 2w Al
FA19) A9 913 AR AR et

SRS F7tet ¥ shEakele s Al
ghom F FRoA AAE AEOR ZFg H&i
o} shalAuiE AL 1980 1,280hadl Al 7500ma s, 3
A7}t 5 27333004 1202152 At e 215
oA 923791 o2 FIet o shalaky ol
B ASS HOEHEHM] A 3= FAAAE
oA A 8= le | ol glow A F
Eolel W ST FAlA HelRe ek 5
2 3=y %0,305—; %ﬁﬁ}i Atk
Jrﬂ 531 °J°ﬂ

X‘Z

MN 19 ot
o o 2y

o> g
o H1 12

stk 19

%:rL O}J— e

anjgke zfa nu) g 5ol

AriAkalol A skl erel Z7he 11 A1sle] A
o] ofi AEQE ArE Gl FAV HYIE
ah oA F7kel GNP7E 245 sslanlgo] Be
Age erla glov, Seung A% Ai
7 ekse AASA tkol 4] An)} it %
5 QeH24), Trefuh Selvket swel 1909 skl &
o I5%e] 79l vk, f9) AR Bl

F

e 2ol a9l wiolth,

SEFE A &) s Ll ool
Sw2 whlo} Zba glov], AT BAL AEsts
B3} AL WAA g3 AE) AR Az

H 5 cheke Pl F ez et Qe ek

Sh= AF] Hold B} 715 B2 AUHoR
o AARA el AglEh Folsa sk AF
FAoIY 4 5 AFL 1 Aol Fikse] AFS g 3

ALY

7Vel7] Hth= thekst FUbAH| A~ & Fele eEhs
gy st 4+ A= o 151]°]@Eﬁ%(Entertamment
Shopping) & AE Ade] Fad HFE M 5

sk @A) e il —;— ol @[20]
B, 2 Sela
SEMICEBEPNY u

O}E}t 1S ‘f—a%

l

I R 3
AAES FYstel 5718 OME} Tl zd_ ol 7t
Ael MRS Eeshe ldom 4elua Ul

Selm AwH o uAe Fue AR AE AE
el oluje} oW HxelA FAL A e 24
% EFF 1AL AN GgelA Hhehus PEA
g Ea FulRgel dF 58S Fuissel £yl
dat wEe Fac

thpstslo] shn Qi ke, ol5S uhd
4o i A} AL T
Aol wap &

2 Ao AE At AL 28] S8t Aot
A 4% FaEd, A 28a dgdT 5o
S B TS st} gk WA, shElfEol uigt
ZAREARl aLzE 317] ste] ol of WAd Aok Wikt
e AFHIA, T - 9] HPAT =7 B st
Aol sreAE gl PSS FHHY AFE AASH

A

The Journal of Digital Policy & Management | 59



ohgel ol Ao BN ATel B ofnE
Az Zo]—7] A5te] A=A o:]:rLuoI—u]j% w3 - A5 9

Ae Aoz Aol Ways 542 7%,
AN BAFE B 0, 2] FrjaE,
49 gl e AW 22 e, SRS ¥

2.1 &t8lAH|

o] AA Ao Qe K75 FHAA] 9
sof Bad B4 5 £ o
T S AER0 4 g
7171 A% ZH§H A8e onlsts g dow 4

S AH26].

L_
;

A, 2 NPT} FARS UERITE A, E4 7 7]
o] oulE yepdith o}EThe £8 vhX AL AALge R
# Apale] ER ol 979 WS Hataat shs 3l
o) AR, 28 ofH ] AR Fuweth tlA, Be

vele LhERIth oS, 2& A4S e thehit,
& hskste] MBS AlBolA] Wol i Aeld T
2 7443 Q3 o)A 1zbe] 4 fAfale e 9l

FrashAR 28 vk o) bl Astshs A4

5 9] e A FAL AL

ool 2ol YA 54wl sl thest 2
[e]

o
< & s AY A M‘D}. A, ﬂﬁﬂh LA S
RER S E ’

o, e P 2
#7} Oim AE7h Bekaa B e
78 7287 Bk 24, Sale 79

A ANE 8 TS Autks BAE 98 Tl
= go] B& A WAZ 449 54L AUn
A, 5, 347k G5 Aol ool A1, e

#7ol Qo4 A} F8 52 wAS) SF oAz
#o] w53 QIck A, shals el whel may 5
Aok el S U 5y
3 A a4 2 sl )

o= F}, ojwlold
FAT SRS /D 9f £ 988 U1 gt w
4 salolth v, A%
94 ke 7 vl A 2o
olol me} 1ela BaFE 23t 9ol A, 9le] A7),
7 1 g0l ek 29)ol Qo] FE 2m gk
SHlARE AS R B WA e 548
M A A A4 2UE AT A

I <IN L
4

L
1=
K
[y
N
o
o =
Y
N
N

N

2.2 22|Ltzt B3N
Sl BE AgelA - 27k ool glo]
ARAE QA3 TR ol thik A7l
A AR B2 FEESE Sla AHE AP
o} B % AREG 5 AR 2Ao] LIeh 4
A 5o AN & 5 Ak 19964 ol 214
At A 27 Whash SRR FE
FEAA o] Rxaa odrh. 3R S AL vo}
LERDEEEEREEEEE
o FAAL G370 201 4]
SRR} G RAH o] BT wulAY F T
g AR YRR G4

=3
Zrf 7)so] aEaL olvk AmfeAol

ol RSE2

_()|L
o
=h
bt
=2
R
off
A
3

o2

5 glot shglo] e 3

60 | The Journal of Digital Policy & Management 2013 Jun; 11(6): 57-71



Study on Flower distributors of consumer buying behavior

A& et
shle] frEdEE

Ak TlA s F4102 AEd 2] 1}

29 AN BRE 7HA A vk 2y gk Aae

JrmfA L] Affo] w2 Hste] dile EAE

of Hf-go] =k A3l &

AA A 7HZ EFEch FH A

EAAS AR aHRb] o2 ARE EF3N|FS o

42%0°l| o] 2t} AAAF — dAlE ST REF - - &

Ak — Lu|ake] AR oF 18%E &3 o}

7F MEA 9] ErA S Bate] fEE L ek e

A 40%= AR — kA A

—)E-iﬂﬂ%—)ﬁ\_ﬂ

oM.
i

>
o,
oM.
i
9
v

Local K
Retailers
collectors

Consumer

Producer

Place of Retailers

Origin sale collect

[Fig. 11 Flower of distribution channels

w3 e 9 B HAEMARE S8 e
¥= v 10%4 =0l &3 Az ZrfA 7] sl

X,

of
o
ol
o
of
o
R
2
)
L)

Kl
%o,
M
t
=
ox
i

N
oL K

ot
I

rle

ox

o ol

o
>
oo A o

ox o I

-

2.2 MH|XIS| oS IHE

Q17 Al 91014 AH](consumption) ¥ A 2} 7S
frAE L Hag T35S 9% a8 AF P59
shuR, &7 S o Q17| AL A&
A7) YFols TS
o] Rkt

o] T BAH o= A}, An|29] 7Y ARSI} T E
© W E 2R} AFolet sk Az} AF, gl o
Al o] AR5 IR ARz A AR AR
3ol E3E

ZHEPES o5 SEHA77] g 571
o] MAE wf wAYge}, Av|ate] FuljdEe
o] AF gAY 7] FelA Ry H%
A P5S doIA sk UL Qlzte
2 FAsk "rH23].

2R Fru g Eol
23 @9l F3}4 - A1)
T3l o3 Am)Rpe] x| Zbo] PAJH L 1ol whet
Apo] Fufg)Eo] o] FoxitkE= ot

aH|ze] 5t
AQaRle] Al 7HA] 84 o]
2-gap A2 ALA o7 F]lgle] WS
a7t EEE e olsE
L EofofF grH29).

Tl sl A 33 QA= A

W3S 7 etk 7438 7 (feeling) A WH-E-5, <1

1.0 2y

i

o
B

AN o U
o oo 1 2

I o

B
)
o2
ol

2 o
o
o
=y
N
re
fo
r'O
rlo
o
X

)
o
fo
e
o
=
by
1o
o>
B o
Z oo

rlet
o
ol
oX,
&
ro,
Y

o 1

o <

T
2
™
£
o,
AN fo
T o B

kb
B

i

&
%
~
=
Sl
=2
o o

)

>
K
)
o
rlu
o
o

LN

=
o
[e3
o
O oo

R

oX,
=
-0,
)
2>,
[>
i
=
1o
o,
&L
)
Ho
s
e,

o ox X

2 ¥d
A A28 A2 Zpo7F AR wlS- #AATE 2
dS mAh
McGuire(1974) = 1A1¢F 747} #5719 &3
AAAR] F/HE AN 1= 9AA F

718 TRtk

>
fetl
2
0
tlo o

AAH B Bel AL o|wd BHS @
Hal) 918 S8 S, 4AH 570 24 4
of wEe] meEAL AAA BAS By 98 &
T2 et stk Foleiak Aol gleld 914
A 71 AE) A%, 4E) A8 51, 4F S43)

The Journal of Digital Policy & Management | 61



St K87 AHIXE OISO #E AT

o}, Al
Soick. & the wolA) Aun gelet of
A = o] Alghe] Ao
S Al B e S

e 7 AR QR 7] dol 2]

r =

2.4 AH|IXF B0 Menmby
A 900D AMARE 4
24 2913 44 2209 Aok sl TolARAA S
AR A 2 AusE G5 de g
Aolsta gk
aHlA e §75% AFHoln G #7]7}
207 ebage] Fue] Bk 878 $5412 2
AR e 2 oo dAFE FoA b AAH FUe
ol Rlo] SjAAeln olelat ZRlo) A 879 &
?l_

7] QI8IAE FEE 5717} ol solof Ik, & &
HlA g 706 oA Fow g drh e
W avlA PES FEATE £ DA AL
ABBR= Aol mkz oly] diolh. ol 1L
§971 A Agor FHHESE T8 L v

aulAe] FojEe foifEst ) 4Y Ao

ABEAQl A2} Fe] glojA] HEFARA B
3 %)= Engel & Blackwell 2.2 2:1]#} 3
O & o] mds} skl it of | 71A] Aol

3L o]Zlo] MR} U Ftel Eo7kA 719
B A #HAo] i FujejAbd A o] 8412 —
A — ik 7E > — ) $ 99 dAle] AA
o ojggt PFof P m
803 A B4 a9le] IS yehla ok

o] mdle AH|A}7} o gl z
3} Tl JAAAEE b, el & HrbA T ofd

al

afa
Pgol verte & Als =

1%
o

oft
tjo
>~
&=

rr

[

rr

N

rr

¢

it

fru

X

foh o

o [

) ol o Hn Hr o

__

ol
A
o
tjo

A4 HAL ANE BERES BTk

w
re
o
lo
%
=

% e
> H
e H
> oQ
g
SN
Lo
iy
K7
i
mt
)
fr
i1

30
Rl
o
[o
A
)
i
o
o
2
&
o
-
Rl
ofl
lo
ol
ox,
o
(S

=)

R

Hown 4y

-

“
oo T e 0

19 rr HE N ;Tﬂ M
ol . X 4
2P a2l
=T 2o
L o 2
2o ol %L e E I o wlt
— >
o % Do o
N ol
Eaxig
| r\l p
N
T2
= 4
=)
22 o
o o
==
of foi
o
-4
=2
o
offt
o

[
=
>
lo
-
=)
of
o
1=

Motivations
Intrinsic motivation

Extrinsic motivation

Customer

/ Satisfaction

Consumer

Quality of Service Behavior

Type Gender,
Reliability, Response
Certainty, Empathy

[Fig. 2] Conceptual research model

62 | The Journal of Digital Policy & Management 2013 Jun; 11(6): 57-71



Study on Flower distributors of consumer buying behavior

3.2 #o| ZEE Ho|

AZATE SaAE WA o AFH Z4e
ahz o] AukAel ol Z4o kA YA A
A Bash ek EF 241 Qo S $4
alo] Aoy YA 4)E urh TAA e v
she I4E o) AFHF) AAHE BF FeH
%, 24 7bsA AdE gololt, & e 4% =
AE 99 EAsaA she AdE] 248 gl o
23 2.

3.2.1 FHEIRSETHX|C| MHA EF
shefrE dAe] Aulx F4E F78517] e iR
Ho g AEe AH|A FE Q
(Parasuraman Zeithhaml & Berry, 1988)&
F(2008)¢] ATelA ASe EE AT
‘%ﬂl Akt Auls F42 f-8
A, B, TS sl e ® et Likerto] 5
A =R 243191, A== Chonbach's a=880.2

Aol Fmahh

Hhgo.z
o] B30

4, AHA, o

3.2.2 20457

Tl E 7|7 &R 7)%10] Zhe vhekek B4 2 4lE]
o Aol 2L jE 249 BL AH|AE B
A AR 2 oju gl Elxbel 2 ALE A o
el wh} tpgst A2E AA FAX] 7 SFE A
o= 8l sl SARE FusiE e
aHRre] Fujo) e g vhotetr] 3 A F 7|9k WAE
718 gl oR RR3IATE AEA= Likerto] 5%
L2 ZA3 a1, AFEE Chonbach’s a=830.2 &
T Fz skl

2HE dojxl AFRERA £, Hrte] HAHo R A
3t 4= 2dtHEngel & Blackwell, 1978, &%, 2008). ¥
Aol M= uuES =4317] 948 Engel & Blackwell
(1978)¢] 7Mratar -&AH2002)9F -8 2)(2008)¢] HZ
S EFE ulE o R B AT gl Al ST A
A= Likerte] 5% HEZ A,

AMF ==

Chonbach’s a=67Z - F53}

3.2.4 AH|XI SO S

sl Aol sHlE sk 2lde) PEe
we wiEe] ol ool YL We w ohje}
A WS 7ho] 5280 2 93fo] & Exlslr) A&
a4s] Fol BEE AFel 2 Polshe 1A
o= whdl ol 39 AA7E ohviek Abdel FEE T
w o)} walo] Ak AvlApe] vl o wi FujaE

A9 24 aclolwl, A% o) EE ol BES o

A Lo

o

- itk
Arlde ulAte] ol PES Frjomw
95}3L, Engel & Blackwell(1978)7} A A gF Zxu]2}e]
AARANALS Edz UASQ006)0] AT e Eat
LR %mﬂ S| 5 - mekalo] A}%}om
& Fujolw AFujelE, FH 5w

N
mlo lo

[SRms ——|
FgoR 5o HEE Likerto] 58 He= A}
Sl B3 AR200609] A W 3—45 w3l

Chonbach's a=932.2 41Z|&qet 30
3.3 gtdel 4™
9o AFRY S v o= & AFlM = FHAFed
A9 W WS A Asl S-S EA o)A
AR|=FA] gk Q1A Fuls7], A g
AR s3] AAE T staat gtk ol&
& 7HA13 28 o3t 2t

=

RS

B Ao} BEE ATER A0S AHe)
Aelgo] wASe] BEmel op2) TR EolE 33

& vt sl w9 ﬁ%ﬂ%(2006)b Az 87
7ol ek v 2E A S
A

=
7Hd 11 @A 1A o] foldk 9FE v
ial

The Journal of Digital Policy & Management | 63



St K87 AHIXE OISO #E AT

7H 12 A nA BEwe feld e vl
3 Aol

7H 13 g 2 BEwe] feld e vl
3 Aol

7H 14, S 2 BEwe] feld e vl
3 Aol

M 15, BRAE 1A wEwe feld dFe
3 Aol

b0, FAEAE A e feld dee vl
A Aot}
7Hd 2-1. WAS7)E 1 wER §o3t gt
m) = 7—]0]1:}
7Hd 2-2. 9)AEYE Al wELR §o3t gt

v Aotk

Asker & Keller(1990)= A= djgt =49 XV—.‘O]
EHol AEAT e Ao Ao gk g
=

ogt

g 2

gk shgleh A% 54 AR AL ARl
b AR B4 @ Al FAAZ B &
w7 7)eje] Agolear shelrh(Keller, 1903).

2

o

oz Fdol B AztE St 284S
Seel olg R Sk, wEEt 2
AT E)EA ol Aoz ot gk

A B AFAE thevh 2ol FH 48 A

B )

u}
o,

vz} ) B Frol g

4. el

FE 9% AREAE FEA A0 AT Qi
204 olel 49 ¥ F SAFERAE ol 2
HMAES QT o AT olF A% HER
AR B3 AEEAA 2050 A4 Ak <lste]
AN @A vz FPske P Adsad
BB} A ARZA] BH3} WY 53 A5 gl

o )
o
[o ol
of
X
N
)
il
Mo
0%t
B
=
=
:<I)l:4’,
N,
Mo oml
N
jin
o
AU o)
N
N
N

ol
ol
rlr
>,

AL ZAR 717HE 20129 149 1095E 20124 1€ 30

U7HA] oF3FE o] R ATt v e 20052 HEA F
3|4 H AEAE I57HEA SHES B%olH, o] & &
JABHA SHer A 4375 AlQe 15777 frE A
A ATk

3.4.2 EHEMI|H

B 2AA " 259 BAATE volH 29
(data coding) @} wlo]8] Z2]d(data cleaning) ZHdS A
2] SPSS 20.0 for Windows $7 #}7]#] 23S &

g3le] thoT 2o wo g RAsd.

A, ZEo] dukd BEAQE motsly] 9ste] HER
A(Frequency Analysis)2 A A5t

A, SHAETY ARIEES J9HE &
3Fo] 2 9184 (Factor Analysis)2 AAIEIA oW SHE
7] 2B %5 Fetslr] $5ke] Cronbach’s a AlFE 4t
=3Ik

AR 7 ASS flske] te 3HEA (Multiple
Regression Analysis)= AR5}t

7] 98te] 1579 0] HF B4
of AREEIQITE o]59] UnkA AlgRS Awuw, dud
01*401 86.0%= T4 2] 14.0%e] HIste] @okeh W&

= 24 fHXH/rH Z27} 41.4%, 43A A/ HEA7}
40.8%ME}. E R uERT} 509%= 7]EAte
40.1%¢l vlse] wokeh 13E 30t)7h 44.6%, 4007}
255% ol

ON

(Table 1) General characteristics1

Rate (people) (%)
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Single A 59.9
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20 14 89
Years 30 70 44.6
40 40 255
50more 33 21.0
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commercial 11-15 times 17 108
distribution  Nfore than 16times 39 248
Gift 10 6.4
Flower Home 12 76
Buy Business 74 471
Use Evening 49 31.2
For resale 12 76
Flower basket 9% 61.1
Purchase Wreath 35 22.3
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Goods Orchid 4 25
Leaf 1 6
Rose 106 675
Purchase Lily 3 22.3
Flower Carnation 8 51
Kind Chrysanthemum 4 25
Etc. 4 25
Kinds of flowers 20 127
Most Quality 86 548
Ii“ﬁ;ﬁg Color 43 274
Details Price 7 45
smell 1 6
Total 157 100.0
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AABIAT) iz o et A} 777 47.8% = vhE}
Wtk o2} 847 52.2%= WFERETE Hd 9] Hlgo] A4
&7 2ALE ATk Yol Akl b 20t 14678 90.7%
2 vebdoh 30t 119 68%= UEREt 40t 25%=
UERTE 2008 g o2 2AE AR UERY
H2 oA 1199 739%= etk

& 407 24.9%= UERsTh thetelol s 28 1.2%=
UFERS

digtule]l A3t FQl sHo] il Ao UE
ol AT TAA 2919 9 A5S AN A3 1009
o3} 135W R 839%= LRSI 101~200%+¢ o]3}
159 9.3%= Uebdth 201~3009) o8} 78 4.3%=
LFERstTE 301~400%H9 o8k 37 1.9%% WERsTh 401
el ol 19 06%= RSt AR IF-EAA A}
Fof ofapd o] Bl An|atEo] tigte) Ajgtel=

O:

SAER 15 A5L 2008H wvho] 1509 93.2%0
29

(Table 2) General characteristics2

Division Rate (%)
(people)
Less than W 50,000 40 255
Purchase ¥ 60,000-100,000won 59 376
Amount of ¥ 110,000-200,000 won 23 146
money #210,000-300,000won 14 89
More than 310,000won 21 134
Red 52 331
Mainly Yellow 27 172
Finding Purple 33 21.0
Color Pink 25 159
White 20 12.7
Visit 120 76.4
Flower Phone o7 172
Order Fax 3 19
How to use '
E-mail 7 45
Flower The price is cheap 28 178
distribution The quality is excellent 12 76
Downtown Excellent service 22 14.0
Reasons for There are a variety of
not using products Y 86 548
one Kindly storekeeper 9 5.7
Kindly storekeeper 8 51
Flower Delivery Service 18 115
distribution Surrounding amenities 32 20.4
Downtown
Why use A/ S's convenient 19 121
Convenience of
o transport 80 oL0
Mother’s Day 64 40.8
o Graduate / admissions 51 325
Utﬁf;telo“ Teacher's Day 17 108
Coming-of-Age Day 9 5.7
Birthday 16 102
Discount Store 10 6.4
Store Flower Store 47 299
Form Internet shopping 31 19.7
Flower retail shops 69 439
Total 157 100.0
4.2 W40l NN S U ElN S
M AHEE Z4eE el FUSHET 2
3] AT (test-retest reliahility), S5 3 2714 =4
Lol o)gt =4 %] 9] 3= (alternative—form reliability)
fz} %ﬁg =7 M CRiAs (Spht half rehablhty ), WA Y
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(Table 3) Reliability Analysis

Area and content Question Trust
Number
Intrinsic Joy 4 7%
Purchase | motivation Distraction 2 681
Motive Extrinsic Society 4 663
motivation | Sales Activity 3 769
Response 2 186
Quality of Empathy 3 47
Service Certainty -
Usefulness 2 786
Reliability 2 752
Customer |Flower market on the use of 4 638
Satisfaction Overall satisfaction ’
Consumer Purchase Intention 2 187
purchasing Repurchase Intention 2 122
Action Also recommended 2 807
4.3 EbEHY B
Q98 o wE o] 7Y T AR 45
Y FolWA FHE WFES Fsw e ol 29l
o7 Zolgd &HHol 9y FAHE X (principal
component analysis)& AAI8FiL, 821€] 342 59
a9 7F 891 A Ay flE 81E e A

rotation)
|

% 89lo

[z |
AR

2947 o] 04 o]4<
alo] Apgalag @tk 29l
Aol 03 oldo]

mEogw QoA

S |
ZZA 7] AoZ B (4 oo
2 it

Kol
=
Ha= 7)) o

]
] (eigen value)7} 1 ©]*dl

(Table 4) Validity for the motivations

1Factors 2Factors 3Factors 4Factors

Question Number  Sales I Societ Distracti
Activity oy =ocIety on
Question 17 872 181 049 -.031
Question 18 351 130 041 063
Question 15 593 107 134 -.429
Question 2 313 781 023 -183
Question 3 264 7168 .263 -182
Question 4 257 708 .100 211
Question 1 -214 532 012 105
Question 12 170 184 811 -012
Question 11 -.028 -.299 637 A79
Question 13 -.498 081 651 094
Question 10 .396 368 639 -.096
Question 9 -.160 184 -.038 818
Question 8 063 -.080 152 120
Eigenvalues 2.579 2.351 2.083 1.748
Distribution ratio 19.84 18.09 16.06 13.44
Cumulative _
distribution ratio 1984 3793 5399 6744
ol §7)0) e R1RA Au oleAo AT 8
A3} JolstAl FAxl £3-S AASAL 4 8%1¢] F=
2le} 47 9lite] HAl AEw ke 67.4%0]1 o]
& FAHoR Ay 1821 dvf g5, 28202 £
%, 30918 AL, 42918 7)% Agolet WY 4 oI}
Au) 22 EF-ol digt QR A o]lEHo2 Y
& 2913} olshil Hold $ae AASL 47 £.910]
FEH AT 4l 8lre] A AW e 83.12%0]%
o olg TAYoR Avind 180 FRY, 28908
SHA, 38902 2184, 48902 F8A0 HWHE ¢
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A4, 84, A F ] AAR F 1Y & HE Aot E HSE] kel tsdARAs 4
808 AH|2~ FHZ A A3t AH] 2~ Fdo] 17 e v X ]
dat SRR A AAAe FEYe Bus) A9
Tabl Validity for th lit f rvi _
(Table 5) adlyo 2iqua%yo se4;/ce Fel 188 pato] 00002 374L o7t 9gich
Factors actors 3Factors actors
1 Ama o 0, [e) 5 oddEo- z| = 2= O
Question Number " reopomoe  Betimee  Utility a2 3L7%R o Fold FE A= W S
Question 7 843 189 119 119 T4 (B=287, p<0l), 84(B=323 p<00l), A=A
Question 6 342 124 261 003 (B=.308, p<.001) o2 Elyict =, %%/‘3, -‘E’r%/‘j, Al
Question 8 770 391 192 -.040 o] o2 1) WELE ol 702 eI
Question 4 216 387 .005 -.095
Question 3 A85 733 197 -.046
Question 17 248 -09% 859 153 (Table 7) The impact of service quality on
Question 18 188 284 832 177 customer satisfaction
Question 12 - 087 072 093 949 Non-standardized Standardized
Question 1 4 224 7332 287 798 DiViSiOl’l coefficients coefﬁcients t D
Eigenvalues 2449 1733 1619 1620 B SE Beta
Distribution ratio 2721 1925 1866 1800 ‘;‘mft) 1'118478 g‘f - g'ggg 0‘830
Cumulative distribution _ mpathy . B : : 0L
ratio 2121 4646 6512 8312 Response  -059 053 -101  -L106 270
Utility 215 .050 323 4269 000k
(Table 6) Validity in consumer buying behavior Trust 219 066 308 3740 000k
1Factors 2Factors 3Factors R = 317 F = 17606 D = 000%sx
Question H& Purchase Repurchas chac:;;r;en #ikp< 01, #kxp< 001
Intentions e intention .
intended
Question 2 825 216 291 3.2 F0f S7|7t DM ot=Eo| Ojx|= HEF
Question 1 196 386 196
Question 4 188 861 210 ) )
Question 5 399 770 180 (Table 8) Impact of motivations customer
Question 7 13 364 872 satisfaction.
Question 8 491 077 790 NO?d’izteadIlda Standardized
Eigenvalues 1.719 1.669 1.584 Division coefficients coefficients t p
Distr‘%butioTl rjatioA 28.66 21.82 26.40 B SE Beta
Cumulative distribution 0 o 56.48 087 (Constant) 2922 309 9468 000
fato Internal  Joy -0 063 104 1190 236
Motive Distraction .193 .056 283 3476 001
282} ) S]] ek QQ18A Ay o]2H o=z A e SOV 095 060 -131 L5914
na -
A3k @013} AolatAl Hold 3k A sk 371 29 Motive As?;ei 067 052 1l 125 204
o B i ctivity
o] FZHALE 37/ Slwre] HA| A 82.87%¢] RE = 037 F = 3634 b = 007
T} o] FAX o R AHEH 1291 Fuj] & 2891 wp< 01
S AT 9, 3891 F o= HHEE & gtk

b 291 ) B A WEE]
WA AoltbE AZa] SAste] tFaARA L A5
3. 7t HS glet. ) 5717k A W] mA)
ARY A3t FA 9] §842 \1%6}71 s1% Fel
S 38 pgol 000 B4
879500 W4 5719 7]
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(Table 9) Customer satisfaction, the impact on
purchase intentions.

Non-standardized ~Standardized

Division coefficients coefficients t D
B SE Beta
(Constant) 2.169 29 7359 .000
Satisfaction 568 .091 449 6.248 000k
R’ = 317 F = 17.606 p = 000w
sxp< 001

(Table 10) Impact of customer satisfaction on
repurchase intention.

Non-standardized Standardized

Division coefficients coefficients t D
B SE Beta
(Constant) 2453 .303 8097  .000
Satisfaction A7 093 379 5106 000k
R’ = 144 F = 26074 p = 000w
wp< 001

= s
T a-
F842 B A9 P FoIE
pgkol 00022 317122 &Jn|7} Qiiet. A=
a7 -2 B=379(p<00DE g A(+)9] 9

(Table 11) Impact of customer satisfaction is

also recommended.

Non-standardized Standardized

Division coefficients coefficients t D
B SE Beta

(Constant) 2221 336 6613  .000
Satisfaction ~ .501 104 .362 4834 000k
R* = 131 F = 23363 D = .000%x

< 001

27 WEEsL 33 olwe] HAE el ua 51
24 23} 519149 §-842 Bos] 99 Pl frolg
% pate] 00002 HAAAE oJulzt golth. AwEe

(Table 12) Reject | whether to adopt

Question &

712}/ 318

ol

Hypothesis 1. Service quality, customer satisfaction
will have a significant impact on

Adopted

Hypothesis 1-1. Type of sex on customer
satisfaction will have a significant impact.

Adopted

Hypothesis 1-2. Reliahility, customer satisfaction
will have a significant impact on.

Adopted

Hypothesis  1-3.  Responsiveness to customer
satisfaction will have a significant impact.

Adopted

Hypothesis 1-4. Sex assure customer satisfaction
will have a significant impact on.

Dropped
(Deletion)

Hypothesis 1-5.  Sex empathy on customer

satisfaction will have a significant impact.

Dropped

Hypothesis 2. Motivations customer satisfaction will
have a significant impact on.

Adopted

Hypothesis 2-1. Customer satisfaction, intrinsic

motivation will have a significant impact on.

Adopted

Hypothesis 2-2. Extrinsic motivation customer
satisfaction will have a significant impact on.

Dropped

Hypothesis 3. Consumer buying behavior Customer
satisfaction will have a significant impact on.

Adopted

Hypothesis 3-1. Customer satisfaction purchase

intention will have a significant impact on

Adopted

Hypothesis 3-2. Customer satisfaction repurchase

intention will have a significant impact on

Adopted

Hypothesis 3-3. T intended to customer satisfaction

Adopted

will have a significant impact on
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