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Fig. 1. Research model
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Table 1. Demographic characteristics

. Frequency | Rate
Variables (number) %)
Male 94 46.1

Gender Female 110 53.9
less than 30(yrs.) 54 26.5

31-40(yrs.) 34 16.7

Age 41-50(yrs.) 59 28.9
51-60(yrs.) 46 22.5

more than 60(yrs.) 11 54

less than 1 (million won) 42 20.6

1.01~2 (million won) 59 28.9

I\I’Illonillly 2.01~3 (million won) 59 289
come 3.01~4 (million won) 36 17.6
more than 5.01 (million won) 8 3.9
Management/ White collar job 27 13.2

Service occupation 28 13.7

Professional job 35 17.2

Occupation Self employment 34 16.7
Housewife 33 16.2

Students 38 18.6

The others 9 44

Mddle School 3 1.5

Education High School 112 54.9
level University 87 42.6
Graduate school 2 1.0

Martial Single 79 38.7
status Married 125 61.3
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Table 2. Verify the reliability according to sense of values
Factor Items Factor loading Eigenvalue Variance (%) Reliability
Logical 744
Sense of responsibility .684
Positiveness .654
Society Sense of achievement 615
oriented The power of self-control .609 3810 19.048 867
Tolerance 578
Equality 512
Security of family 478
Love and volunteering 761
644
Happiness Peaceful world 603
pb A comfortable living : 3.170 15.851 821
oriented N .555
Wise living
Well rounded livin, 330
& 535
- Social recognition 732
(;?ilz:riltg;l Ability 17 2.859 14.297 732
Financial security .635
Freedom Freedom .698
oriented Enjoying life 695 2.311 11.554 .689
Independence 539
Methods of extration: Principal Components, Rotation: Varimax, Eigenvalue: 1, Cumulative %: 60.750
Table 3. Verify the reliability according to select eyeglasses stores
Factor . Variance -
Factor Items loading Eigenvalue %) Reliability
Quick resolution of customer complaints by staff. 798
Favorable countenance of staff. 790
Identifying customer needs by staff. 787
The friendly and polite staff. 767
Immediate response and explanation to customer questions. 705
Service |Customer complaints and claims handling. .683 6.769 24.177 929
Repair service about service complaints. .603
The cleanliness of an optician's. .598
Comfortable and relaxed latency. .565
Whether the service maintenance when staff is changed. .559
Comfortable interior atmosphere. 556
Staff is capable of a wide range of glasses with design proposals. .689
Glasses-related information and knowledge of the staff. .628
Skill Whether glasses design rendering about a customer needs or not. .619 3.146 11.235 .850
Eyes examine and glasses dispensing skill of staff .596
At the time the problem occurred, whether customer notices is taken or not 536
The scale size of an optician's. .668
o Convenient parking facilities. .617
Facility An efficient spatial structure. .563 2.330 8321 627
Opening time and closing time. .556
How many famous maker glasses are equipped? .826
Trend |New fashion styles introduced? .676 2.168 7.744 759
A variety of glasses design degree. .666
Giving away free gifts 725
Access [Close to home or work .679 1.894 6.764 .600
Affordable price 495
Price Whether cr.edlt cards can be accepted or not. 765 1.872 6.686 72
Eyeglass discounts 764

Methods of extraction: Principal Components, Rotation: Varimax, Eigenvalue: 1, Cumulative %: 64.927
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Table 4. Property of select the eyeglasses stores based on sense of values

Non-Standardized coefficients Standardized
B Standard error coefficients t p
(constant) 3.126E-017 .019 .000 1.000
Society oriented 170 .019 416 8.821% .000
Happiness oriented 134 .019 328 6.964* .000
Ability oriented .166 .019 406 8.602* .000
Freedom oriented 137 .019 335 7.112* .000
R*=0.558, Modified R>=0.549, F=62.724 p<0.005
*p<0.001
Table 5. Satisfaction based on sense of values
Non-Standardized coefficients Standardized
B Standard error coefficients ‘ P
(constant) 3.574 .060 59.704 .000
Society oriented 173 .060 .198 2.888 .004
Happiness oriented .049 .060 .056 .823 A11
Ability oriented 128 .060 .146 2.139 .034
Freedom oriented -.051 .060 -.058 -.848 397
R?*=0.067, Modified R*=0.048, F=3.579 p<0.005

*p<0.001
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Table 6. Satisfaction based on property of select the eyeglasses stores
Non-Standardized coefticients Standardized
B Standard error coefficients ' P
(constant) 3.574 .060 59.182 .000
Service 182 .061 207 3.000 .003
Skill .036 .061 .041 5901 555
Facility -.003 .061 -.004 -.054 957
Trend .027 .061 .031 445 .657
Access .000 .061 .001 .007 994
Price .106 .061 121 1.746 .082
R*=0.060, Modified R*=0.31, F=2.200 p<0.005
*p<0.001
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Purpose: We propose an effective marketing strategy for eyeglasses stores on the basis of surveys about the
relationships between customers' social values, customer satisfaction and selecting glasses store. Methods: All
245 surveys were conducted about customers had visited the eyeglasses store located in Seoul and Northern
Gyeonggi-do regions from January 1 to June 30, 2014, and it were analyzed by SPSS v.20.0 statistical package
program. Results: The order of customers' social values factors which have an influence on ‘Selecting Store’ is
“Society oriented”, “Ability oriented”, “Freedom oriented” and “Happiness oriented”. Also, the order of
customers' social values factors which have an influence on satisfaction is “Society oriented”, “Ability oriented”.
In addition, Customer Satisfaction is affected by Service, one of the factor of ‘Selecting Store’ factors.
Conclusions: Each type of marketing activities should be conducted for customers by their various values. The
best plan to elicit good reactions from customers is meeting them through “Society-oriented” factors. Meeting
with customers through the “Ability-oriented” factors is second only to the best option. It is shown that the
method to increase the satisfaction for customers' return visit is to manage ‘Service factors’ well.

Key words: Sense of value, Select store, Satisfaction, Eyeglasses store
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