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Abstract : This article aims to explore and discuss research trends in global cruise industry using keyword network analysis. We visualize
keyword networks in each of our groups of 1982-1999, 2000-2004, 2005-2009, 2010-2014 based on the top 20 keyword nodes’ degree
centrality and betweenness centrality which are selected among four centrality measurements, comparing them with frequency order. The
article shows that keyword frequency collected from 240 articles published in international journals is subject to Zipfs law and nodes
degree distribution also exhibits power law. We try to find out research trends in global cruise industry to change some important
keywords diachronically, visualizing several networks ocusing on the top two keywords, cruise and tourism, belonging to all the four
year groups, with high degree and betweenness centrality values. Interestingly enough, a new node, China, connecting the top most
keywords, appears in the most recent period of 2010-2014 when China has emerged as one of the rapid development countries in global
cruise industry. Therefore keyword network analysis used in this article will be usefill to understand research trends in global cruise
Industry because of increase and decrease of numbers of network types in diflerent year groups and the visual connection between
Important nodes in giant components.

Key words : keywords, network, degree centrality, betweeness centrailty, NetMiner, cruise industry, research trends
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Table 1 Distribution of Numbers of Articles and Keywords
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Table 3 Top 10 Keywords Extracted from Degree
Centrality in Each Period

Rank 1982-1999 2000-2004 2005-2009 2010-2014
1 tourism cruise cruise ship cruise
. . cruise . cruise
2 cruise . cruise .
tourism tourism
3 marketing tourism tourism cruise ship
cruise X . ise .
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industry industry
5 . cruise cruise
5 culture caribbean . .
tourism industry
cruise . .
6 trend . ecotourism motivation
industry
distribution . perceived .
7 pricing caribbean
channels value
virtual . . . . .
8 A star cruise satisfaction satisfaction
reality
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9 internet p&o . .
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