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Abstract The purpose of this study is to examine the impact relation among the visitor satisfaction, it's
antecedents and the modification of images of Korea perceived by Chinese and Russian Tourists after their
visits to Korea. According to the data analysis, the satisfaction of Russian tourists is higher than that of
Chinese tourists within statistical significance. The result produced by structural equation model shows that the
satisfaction of Chinese tourists is affected by destination attractiveness, public order, shopping, food and
accommodations positively. Especially the public order and shopping of Korea are relative major attributes. In
comparison, the satisfaction of Russian tourists is affected by only destination attractiveness, public order and
food positively. Then again, the impact relation between overall satisfaction and the modification of images of
Korea perceived by tourist visited Korea is affected positively within statistical significance.
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The Study on the Structural relations among the visitor satisfaction, it's antecedents and the modification of images of Korea perceived by Chinese and Russian Tourists after their visits to Korea
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(Table 1) Demographic profile

Measure Chinese Tourist(N=1,828) Russian Tourist(N=382)
Ttems Frequency % Items Frequency %
Cender male 837 458 male 212 55.5
female 91 54.2 female 170 445
high school 305 16.7 high school 57 149
university 1,261 69.0 university 274 7.7
Education graduate school 137 75 graduate school 28 73
other 75 4.1 other 13 34
missing 49 2.7 missing 10 26
15~20 135 74 15~20 13 34
21~30 752 41.1 21~30 101 26.4
31~40 552 30.2 31~40 108 283
Age 41~50 251 13.7 41~50 7 20.2
51~60 109 6.0 51~60 54 14.1
>61 24 1.3 >61 21 55
missing 5 0.3 missing 8 2.1
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(Table 2) Descriptive statistics, reliability of scales and factor analysis

Construct Mean S.D. Fac‘tor etz % of variance | Cronbach’s &
loading ue
destination attractiveness(DA) 413 71 776
public order(PA) 4.38 63 636
shopping(SP) 4.28 65 188 2.831 56.62% 0.806
food(FD) 4.10 8 779
accommodations(AC) 4.22 67 N
(Table 3) Results of the independent samples t—test
Construct Nation N Mean S.D. T Sig.
. . Chinese Tourist 1,772 4.10 697 B
destination attractiveness Russian Tourist 35 1% Il 4571 .000
. Chinese Tourist 1,824 4.33 612 o
public: order Russian Tourist 30 462 656 T8 000
. Chinese Tourist 1,818 4.27 627 .
shopping Russian Tourist 369 437 744 2647 008
Chinese Tourist 1,823 4.07 153 B
food Russian Tourist 378 425 903 4007 000
. Chinese Tourist 1,819 417 644 B
accommodations Russian Tourist 37 442 743 6397 000
. . .\ Chinese Tourist 1,818 414 A% B
overall satisfaction(OS) Russian Tourist 30 1R R 4.865 .000
modification of Chinese Tourist 1,821 3.64 321 13807 000
images of Korea(MIK) Russian Tourist 372 4.29 321 - )
*xp<0.1, *xp<0.05, **++p<0.01
B 3RPOE T TP Bkt <Table 1> 245 9] SHEE T-testE A8 A3F= <Table
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(Table 5) Structural model:
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