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A Comparative Study on the Tourism Satisfaction Factors between
Korean and Chinese in Incheon Chinatown
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Abstract This study is a comparative study of the factors to affect Korean and Chinese tourism satisfaction in
Incheon Chinatown. Namely, by showing the tourism satisfaction of Korean and Chinese to examine which
factors affecting tourism satisfaction each of both. As a result, first, tourism infrastructure affected the tourism
satisfaction of two countries tourists. Second, human service affected Korean tourism satisfaction but not to
Chinese. Third, information service affected Chinese tourism satisfaction but not to Korean. so that, we can find
the differences between the factors to affect Korean and Chinese tourism satisfaction and expect to provide
suggestions to the relevant industry professionals.

Key Words : Incheon Chinatown, Tourist satisfaction, Foundation infrastructure, Tourism activity infrastructure,
Human service, Information service
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Factor Cronbach’s  alpha
Tourism infrastructure 0.842
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General Nominal scale 16
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(Table 3) Factorial Analysis
. Part
Factor Variable ar
1121314
resting 92 [-.009] .037 |-.108
parking
. 782 |-.09%].129| 108
Foundation facility
) infrastructure | amenities |.767|.156|.030|.088
, nﬁz"m‘f;re accormodation| 71| 17| 27| 163
infrastruc amusement | 674 |.410 |.000 |-.057
Tourism activity attraction |-.070|.800.230|.200
infrastructure food |01 |733|-016] 080
SCIVICE 195 | 216 | 77| 108
Human service quality
Tourism kindness  |.031 |29 .720| .273
service price 170 | .35 | 616 |-.121
Information |special guide [-.055).005|.225 .89
service other service|.175|.172 |-030| .81
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(Table 4) Korean Satisfaction: regression analysis

Variable Independent B | B ¢
variable
(Constant) 3.041 30.741
_ Foundation = oz 1oz | o 575
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Human service 159 | 168 | 1.716"
Information |~ o5 | 70| 721
service
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