http://dx.doi.org/10.14400/JDPM.2014.12.1.273

agu|te] $53 &4 o)se) B AT

— *
O|&=
AMistm CIXH0|C|ofsis @4/ CIXIQIRSSIRHEHTA

The Relation of Addiction and Sustainable Use of Social Media
Service

Sang-Ho Lee
School of Digital Media, Design & Culture Contents Research Center, Kyungsung University*

2 o £ A7k dolaumt e sdvitele] $53 A4 olme] e ATE Bl tiE Aol o
ANSRIA B QApoltk. ol ¢l ATA: 2Hulle] AL QS F5 4l thal A T
2 Fohua, Al A olgo] ek et W B ahe $I3 o2 dud stedrh AFAT 1) Al o
e Auls wE, 5, ASAgolme] G vAI, 2) AulA ghEo 254 &Aool ofaEe T, 3)
A1 55 Slol A4 el YA Ak v of He olEAe] FRAAL AL A% i
Aoli7h B Anshe Augich £ Ao G Ak the F bR ackEth 1) AL AT o84
7} FEAQ ASAE B W o8 FEOR olF) AHARNE TS| FEE F0E 7| gelof e,

2) AR Al F59 e 96 oAt FEo AT BHFL AT © AT 4 Qs AL, A
2 52 Aol & Aow slrck

FH|0f @ dujde], Ho| AR, F=, A&HARE, SNS

R 2
ro o

122

Abstract  This study deals with the digital policy proposal through the study about the relation of the
sustainable use and the addiction to social media such as facebook. Researcher tried to figure out the
antecedents and consequence factors about the service addiction recognized by the social media users and to
obtain the measures for the sustainable use of service and the implications for the prevention of addiction.
Research results showed that 1) the individual innovation had an effect on the service satisfaction, the
addiction, and the sustainable use, 2) the service satisfaction influenced on the addiction and the sustainable
use, 3) the perceived service addiction had a reverse effect on the sustainable use. This is described that user's
addiction recognition is the obstacle of sustainable growth in service. The proposed policy of this research is
summarized as the following two. 1) When the users act the addictive using behavior, service provider has to
pay attention to user's withdrawal from the service because of their addiction. 2) The government should offer
healing facilities, service etc. for the addicted users and the prevention of the service addiction when they
recognized their discomfort.
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(Table 1) Breakdown of respondents

Demographic categories Range Frequency Percentage
Under 30 189 41.3
30-34 70 15.3
Age 35-39 30 6.6
40-44 55 12.0
45+ 114 249
Male 253 552
Gender Female 205 48
Seoul/Capital area (Korea) 273 59.6
Address Busan/ Other area (Korea) 185 404
Professional 36 79
Office worker 173 378
) Technician 33 72
Occupation Sales person 9 2.0
Self-employed 27 59
Others 180 39.3
Under 35 140 30.6
Income 35-49 119 26.0
(Mil. KRW) 50-79 126 215
80+ 73 16.0
) ) Under 200 343 749
Friends in Facebook 200+ 115 5.1
A A 7FRA ABERbe] ool T 3ux] 2o AT E
‘1 {RAZAER gi—_-o , 3EE9 5 74 TREAEE P - _—
a3l F5S S5 ATS FASN Ve o Innovativeness Addiction
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(Table 2) Results of reliability and validity analysis

Variables of proposed model istteaﬂf:‘dizsg T-Value CR | AVE Cr%';izh S

Innovativeness<— innl 0.837 -a)

Innovativeness Innovativeness«<— inn2 0.769 16.625 0.790 0.557 0.829
Innovativeness<— inn 3 0.761 16.477

Satisfaction < satisfactionl 0.909 -

Satisfaction Satisfaction < satisfaction2 0.839 24.011 0.898 0.746 0.898
Satisfaction < satisfaction3 0.841 24.145
Addiction < Addictionl 0.597 13.081
Addiction < Addiction2 0.657 14.659

- Addiction < Addiction3 0.776 18.061 _ -

Addiction Addiction — Addictiond 0823 - 0857 | 005 0861
Addiction < Addictiond 0.823 19.435
Addiction < Addiction6 0.613 13502
Sustainable  Use <sus-usel 0.885 32.188

Sustainable Use Sustainable  Use <sus-use 2 0.956 - 0.801 0.573 0.936
Sustainable  Use <sus-use 3 0.897 33513

Summary of model fit indices : X?=326.051, df=84, p=0.000, X*/df=3.882, GFI=0.911, NFI=0.929, RFI=0.911, IFI=0.946, TLI=0.932,
CFI=0.946, PNFI=0.743, PCFI=0.757, RMSEA=0.079
*) P< 0.001, a) fixed to 1
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(Table 3) The square root of AVE and factor correlation coefficients

Variables of proposed model 1 2 3 4
1. Innovativeness 0.746*
2. Satisfaction 0.601 0.864*
3. Addiction 0.39 0.397 0.711*
4. Sustainable Use 0.527 0.703 0.145 0.757%

* Values in asterisk and bold type along the diagonal indicate the square root of the AVE. These values should exceed off-diagonal
correlations for discriminant validity.

=g <Table 4>9} o] X2=3260b1, df=84, p=0.000,
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(Table 4) Results of Model estimated by AMOS
Standardized
Path of proposed model item loading T-Value Results
Satisfaction < Innovativeness H1 0.601 =% 11.708 Support
Addiction <— Innovativeness H2 0.252 % 3.718 Support
Addiction < Satisfaction H3 0.245 st 3.766 Support
Sustainable Use < Addiction H4 -0.200 sk - 4.586 Support
Sustainable Use < Satisfaction H5 0.653 % 12.181 Support
Sustainable Use < Innovativeness H6 0.215 st 3.989 Support

Summary of model fit indices : X?=326.051, df=84, p=0.000, X?/df=3.882, GFI=0.911, NFI=0.929, RFI=0.911, IFI=0.946, TLI=0.932,
CFI=0.946, PNFI=0.743, PCFI=0.757, RMSEA=0.079
*) p< 0.1, =) p< 0.05, +#x) p< 0.001
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