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Abstract  This exploratory study deals with the digital policy proposal through emotional perception of real
name SNS and WOM effect. Research was based on the audience trends analysis of the movies having official
SNS sites and the movies not having official SNS sites among the opened 90 movies in Korea from 2012 to
2013. Therefore, researchers confirmed that the representative real SNS, facebook was utilized as emotional
marketing tools and tried to analyze the effectiveness of SNS critically. The research results are the follows.
First, the movies to actively utilize facebook showed statistically significant differences in terms of daily,
weekly audience and seat share (occupancy ratio). It is indirectly confirmed that real name SNS such as
facebook is much effective in WOM marketing. Second, in the daily trends and weekly trends, the movies
showed a similar pattern and above all, the movies to actively take advantage of facebook maintained their
audience trends. Thus the government and the corporation have to understand the emotional WOM effect of
real name SNS for policy effectiveness. Therefore this study gives the contribution practically for boost up the
policy effectiveness through emotional ripple WOM effect of the strength of weak tie of real name SNS.
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<Table 1>& #o| 28-S ulAE xjdz A= gg3tg 129837 BAL 3l =550, 18471 AL wlo]g]
EEERDIELERERPREDIE ZU RV e
AA e EE Aole Eolalike)d] Fob G, 2
F 52 FAstn AFAre) A AEILe] 3o Bl A (Table 3) Average audiences by Facebook activity
At Ho| 25 H= SgAlo|Ex FA| +°P—9L 7} 33 Classification FB Active | FB Inactive| Average of
T 13406702 232 AFo|E9) 641370 BTt T vjel] 23 site site No FB site
o AR} o)} A& A HE Alo]ER YRyttt Pay audiences(a) 4928 1,390 2,958
’ . . Screen(b) 779 553 663
(Table 1) Active Facebook site case Audience/S(a/b) 63 o 10
Classification Movie title Remark D+0 244 80 147
A Snowpiercer, 2013 EEET= P D+1 244 104 165
B Dancing Queen, 2012 A D+2 307 139 245
C A Werewolf Boy, 2012 Sdlad D+3 413 170 272
D The Berlin File, 2013 Bﬂ%:‘“ﬂ _ D+4 33] 103 172
E A‘;dnt‘ecture 210112 2012 Sfﬁ—hﬁ—‘f D45 208 55 123
F_{The Tower, 20 EH D6 04 51 118
G The Flu, 2013 o D7 201 2 0
H The Spy, 2013 2~31}o] —
i Cold Eyes, 2013 AAAE D+8 L7 52 114
D+9 240 89 179
D+10 320 101 198
(Table 2) Average audiences of Movies D+11 215 51 119
T D+12 186 3 71
Classification Au\(;iig:s Max case | Min case D+13 140 33 64
Pay audiences(a) 2,981 12,983 184 D+14 145 25 50
Screen(b) 663 1,381 302 D+15 122 27 58
Audience/S(a/b) 40 16.3 05 D+16 150 47 93
D+0 149 601 63 T 1% o 109
D+1 166 919 6.3 —
D2 240 894 171 D+18 150 21 3
D+3 274 821 3438 D+19 80 17 51
D+4 180 751 7.0 D+20 73 16 44
D+5 124 492 6.5 ~
D+6 120 551 50 * {4000, F3: http://www.kofic.or.kr/
D+7 104 616 4.5
D+8 114 806 3.0 _ _
bl 5 o 18 APl E, 18] At ﬁﬂ o] 2 %Ol %it Q3= ?To}fﬁ Az
D+12 78 542 2.2 sk ylgolt} Ho|agg A d8dte s A
D+13 63 325 2.3 -
D+14 57 319 03 7} 4928 o= ii% 6,300l o]2& o= 1
D+15 61 2% 0.3 Ul o kg A=A = o= Ao}
D16 91 10 04 1207e= ‘] o Hhall &4 AlO]E = 1,390 7§_» = -u:A
D+17 111 622 05 o, 03] Ho|~ES 3 ¥ F3rt 29587
D+18 6 744 0.3 _
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(Table 4) One—way ANOVA of Daily audiences
by Facebook activity

(gat‘:;lfg:;(;;) Mean Sq. False Sig. Level
Facebook like 139.3 285 0.000
Pay audiences 30.5 4.3 0.017 =
Screen 125 24 0.100
D 647.9 48 0.011 =
D+1 4539 2.2 0.113
D+2 719.0 24 0.101
D+3 1,412.8 41 0.021 =
D+4 1,354.6 53 0.007 *
D+5 563.0 6.3 0.003 =
D+6 510.2 48 0.010 =
D+7 612.2 58 0.004 =
D+8 369.6 2.7 0.071
D+9 570.4 2.0 0.144
D+10 1,140.0 39 0.025
D+11 1,306.7 7.1 0.001 =
D+12 661.4 10.7 0.000
D+13 293.6 74 0.001 =*
D+14 4116 135 0.000 =
D+15 236.9 6.0 0.004 =
D+16 262.3 2.5 0.084
D+17 556.2 40 0.021 =
D+18 408.8 3.1 0.050 *
D+19 95.1 1.0 0.387
D+20 75.2 1.2 0.317

(Table 5) One—way ANOVA of Weekly audiences by
Facebook activity

(lgé:;lfgfgls) Wiz Sa, | Biks | S el
Ist Week 520 14 0264
2nd Week 1205 52 0.040 =
T 1574 44 0015 *
Ath Week 1435 60 0.004 *
5th Week 77 41 0020 *
6th Week 21 30 0058
7th Week 146 14 0264
8th Week 93 13 0288
9th Week 30 05 058
10th Week 11 03 0.779
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