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Abstract
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The purpose of this research was to study the affects of atmosphere and convenience attributes on restaurant selection of
customers aged between 50 to 60, referred to as new seniors. A survey was conducted with questions including convenience
and atmosphere attributes (5 factors, 24 questions), respondents’ dining-out behavior (6 questions), and general characteristics.
For the analysis, SPSS 20.0 was used for the frequency analysis, factor analysis and ANOVA. The findings of this research
are as follows : First, new seniors considered cleanliness (4.23) as the most important factor when choosing a restaurant.
Convenient facility (3.89), ease of use (3.68), atmosphere (3.33) and children amenities (3.18) followed. Second, the impor-
tance of factors were compared according to the general characteristics. Based on gender, cleanliness and convenient facility
showed a significant difference (p<0.05). Depending on whether they help raise their grandchildren and household type, the
difference of ease of use and children amenities showed significance (p<0.05). Third, the importance of factors were compared
based on their dining-out behavior. According to the average visits made to restaurants and the average payment per person,
the difference of cleanliness and ease of use factors showed a significant difference (p<0.05). In addition, there were
significant differences (p<0.05) on convenient facility and atmosphere factor depending on the average payment per person.

The results of this research hopes to provide useful information to marketers targeting new seniors.
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Table 1. General characteristics of the respondents

(N=188)
Variable Frequency(N) Percentage(%)
Male 90 47.9
Gender
Female 98 52.1
g
= Hrlfclll jtcehml 80 426
Education - gU .u it
> University 108 574
graduate
Married couple 111 59.0
Household Multi-generation 55 29.3
type Alone 16 8.5
Other 6 3.2
Help raising Yes 99 527
grandchildren No 89 473
Car Yes 149 79.3
ownership No 39 20.7
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Table 2. Dining-out behaviors of the respondent

(N=188)
Variable Frequency(N) Percentage(%)
Average number 1~2 112 59.6
of dining-out
(weekly) 3= 76 40.4
Korean 155 82.4
Western 7 3.7
Type of menu Japanese 8 43
Chinese 11 5.9
Other 7 3.7
Average <¥10,000 42 223
payment per $11,000~
82 43.6
person 20,000
(won) $21,000< 64 34.0
Self 86 457
Grandchildren 19 10.1
Husband
Menu decision us én o 19 10.1
wife
maker
Adult in 55 29.2
family
Other 9 4.8
Family 62 33.0
Past
Source of experience o7 S16
t t
.res aura.n Magazine 4 2.1
information
Internet 10 53
Media 15 8.0
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Table 3. Validation analysis of convenience and atmosphere attributes using factor analysis

Eigen value

Fact Factor loadi . ’
actors actor loading (% of variance) Cronbach’s o
Clean dishes and utensils .870
Employees hygiene (uniform and appearance) .824 3.490
Cleanliness . .893
Clean tables, floor, etc. .822 (20.530)
Clean bathrooms .803
Fast meal delivery 75
Shorter waiting time 726
Ease of use 2422 745
Accessibility of restaurants 704 (14.245)
Convenient reserving system .661
Availability of children facilities .874
Children . . . 1.988
amenities Children's cutlery and chairs 817 (11.695) .687
Easy to bring children 554
Interior and furnitures .805
Atmosphere Music 797 1.963 700
P ' (11.560) '
Temperature and humidity .582
Parking .598
Convenient . 1.537
facilities Comfortable tables and chairs .557 ( 9.039) .634
Separated smoking zone 515

Total of distributed explanatory : 67.1%, KMO : 0.775, ¥ = 1347.906, df = 136
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Table 5. Comparison of perceived factor importance accor-
ding to gender
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Table 7. Comparison of perceived factor importance accor-
ding to giving help raising grandchildren

Help raising grandchildren

Gender (Mean+S.D.) Factor (Mean£S.D.) Fovalue
Factor F-value
Male Female Yes No
Cleanliness 4.06+.72 4.39+.77 8.593" Cleanliness 4.21+.69 4.26+.84 168™
Atmosphere 3.27+.89 3.39+.95 .760™ Atmosphere 3.37+.82 3.30+1.02 250
Ease of use 3.71+.90 3.65+.82 256" Ease of use 3.82+.81 3.52+.88 6.205"
Children i
- 317482 3.19£1.07 009" Children 3.46.86 2.87+.97 19.683"
amenities amenities
C ient ¥ i
onvenien 37674 4.01+.82 4.834 Convenience 5 o, 66 3.81+91 1794
facilities facilities
p<0.05, “p<0.01, ns : not significant. "p<0.05, “p<0.001, ns : not significant.
Table 6. Comparison of perceived factor importance according to household type
Household type (Mean+S.D.)
Factor F-value
Married couple Multi-generation Alone Other
Cleanliness 4.16+.68 4.34+.81 4.33+.96 4.38+1.30 .893™
Atmosphere 3.27+.94 3.38+.85 3.52+1.07 3.44+1.05 454™
Ease of use 3.82+.79° 3.49+.88% 3.63+91° 2.96+1.05° 3.441"
Children amenities 3.30+.90° 3.16£1.04® 2.54+.98° 2.94+.57% 3.155"
Convenient facilities 3.86+.68% 4.10+.73° 3.44+1.35° 3.61+.95% 3.426"

*® Different letters indicate significant difference by Duncan multiple range test.

*p<0.05, ns : not significant.
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Table 8. Comparison of perceived factor importance accor-
ding to average number of dining-out

Average number of
dining-out (Mean+S.D.)

Factor F-value
1~2 3<

Cleanliness 4.39+.80 4.00+.65 11.980™
Atmosphere 3.34+1.01 3.32+.78 .019™
Ease of use 3.54+.87 3.89+.79 8.006™
;Ejirz:s 3.0741.08  335+71 3.867™
Sazﬁrfizence 3.98+.87 3.75+.64 3.613™
**p<0.01, ns : not significant.

Hop folstAl E=A4 JeEbTh(p<0.01). nARte 2 AJd A
Ao gk ZQEE 11,000~20,0008 A3 1174(4.06)3
21,0009 ©] A& 174(3.87)°] 10,0009 ©°ld} A= 14
(3.58) .t} 93l E=UTHp<0.001). ©]213 Au= 2w &
H A 78 2R/l e YHAIES AlEsket Park & Oh
(2012)9] A9} Blwsl] HokE wf, FAYo]o] j2H]go]
10,0009 )4 7%, lelelole] tehghs Zhxste] A
g T71E fAlehe Aol Fasttta 49 Aok At
SEAINE FAA Q] 7S, 21,0009 o) A& el Faxio]
Aoz B yet tE 23S Bk ol e

B ATE AU 248 e Agshd 9gE v

Table 9. Comparison of perceived factor importance according to average payment per person

Average payment per person (Mean+S.D.)

Factor F-value
<¥10,000 W11,000 ~ 20,000 W21,000<
Cleanliness 4.13+91° 4.42+.77° 4.06+.59° 4.554"
Atmosphere 2.97+.88" 3.35+.98° 3.55+.81° 5.344"
Ease of use 3.4241.04° 3.53+.81° 4.04+.63° 9.964™"
Children's amenities 3.13+.96 3.03+1.05 3.40+.80 2.769"™
Convenience facilities 3.58+.92° 4.06=.79° 3.87+.64° 5.322"

*® Different letters indicate significant difference by Duncan multiple range test.

Hkok

p<0.05, “p<0.01, “'p<0.001, ns : not significant.
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