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Abstract

Purpose - In urban regeneration projects, considerations for
rejuvenating traditional public markets are becoming increasingly
important. That is because the traditional market is not just a
commercial space but also a living center for local people’s
existence. Cultural contents like these are invaluable assets in
the contemporary economy. However, traditional markets are
gradually declining because of changes in distribution systems
and consumer lifestyles. New distribution systems such as mod-
ern distribution markets, home shopping, and online shopping
malls made traditional markets less competitive. Further, tradi-
tional markets have not been able to adapt to the changing
consumption styles of younger generations. Some say that it is
a natural phenomenon that cannot be stopped. However, tradi-
tional markets are not just another distribution system but also
a valuable resource that encapsulates the local people’s tradition
and history. Thus, a revitalization strategy for traditional public
markets has become an urgent task in contemporary urban re-
generation projects. This study aimed to find ways to activate
traditional public markets by making it a community landmark
based on visual merchandising perspectives.

Research design and methodology - This study focused on
analyzing Granville Island (Vancouver, Canada) as a role-model
project for rejuvenating the traditional market. It investigated
Granville Island both with walk-through evaluation and literature
reviews.

Results - We found that it has been developed not only to
improve visual aspects, but also to promote cultural contents
with high value added. For example, the developers maintained
the visual elements that tell the original history of the site as an
industrial factory. The renewal project had a balance between
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improving the outer look and creating attractive contents. The
following are the merits of Granville Island that Korean tradi-
tional markets should note. First, they kept the whole area
clean and hygienic. Second, merchants are well educated, busi-
ness-savvy, and consumer-oriented. Third, the area’s total envi-
ronmental designs were done by professionals of a high caliber.
Fourth, the city government and the merchants’association were
collaborating well in their efforts to accommodate the changing
needs of consumers.

Conclusions - This study made the following suggestions as
a conclusion. First, it will be a very powerful tool to rejuvenate
the traditional market if we can discover unique cultural re-
sources and develop them as cultural products, experiences,
and events. Consumers of the 21st century have a strong ten-
dency to consume not only material products, but also the ex-
periences and memories attached to them. Second, in order to
maintain the unique characteristics of traditional markets, foster-
ing the viability of the merchants’ association and local resi-
dents’ society would be essential. Third, it is necessary to make
the traditional market into a cultural place not only for the shop-
ping patronage of local residents, but also for attracting tourists
to increase sales. Finally, professional management and design
approaches are needed in order to make the traditional market
a pleasant space from a visual merchandising standpoint.

Keywords: Urban Regeneration, Traditional Market, Visual
Merchandising.
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<Table 1> Present Situations of Korean Traditional Markets

number of the number of the number of the
year
markets stores merchants
2005 1660 239,200 396,229
2006 1,610 225,725 352,646
2008 1,550 207,329 362,960
2010 1,517 201,358 359,375

Note : Kim, & Lee (2011)
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<Figure 1> Map of Granville Island
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sections display features sections display features
There are many interior
Facade of the public elementls(e.g. ceilings, little
, . decorations and props)
market's gate was Interior of . N
Gate : which tell the visitors
remodeled with glasses the market . ’
about Granville Island’s
structures. . . .
past history as an industrial
factory.
Meat is refrigerated in a This market has a
way that consumers can competitiveness in
Boucherie pick them up by o Vegetables vegeta.ble sales. Variety,
themselves. Descriptions low price, and the late
and prices are marked business hours are its
in a POP tag advantages.
Seafood is refrigerated
and displayed with ice. Fruits from all over the
The seafood corner is world, low price, and
Seafood very clean. This corner Fruits freshness are the merits
is also kept dry which make fruit corner the
because merchants do most popular place in the
not need to clean the market.
seafood on the spot.
There are many flower Food Court sells a variety
shops in the market. .
of foods from many foreign
Flowers They make the whole Restaurants . )
countries. It is favored
market area look fresh . )
. especially by tourists.
and smell aromatic.
Trash cans in the food
court are designed as
Trash . ;
recycling bins for a
cans
separate garbage
collection.

Note: All pictures had been photographed by the authors.
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<Table 3> Features of Road Shops in Granville Island

road shops features
It sells Canadian souvenirs
Crystal . .
and unique design products.
Ark
It sells various kinds of
Umbrell . .
umbrellas with unique and
a Store .
colorful designs.
The uniquely designed shop is
Pet ;
constructed by using one
Shop .
compartment of a train.
Shop for kid’s products(e.g.
Kids’ toys and kid’s stationery).
Market Children’s playground are
installed inside the shop.
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<Table 4> Features of Handicraft Shops in Granville Island

handicraft shops features
Workshops of various
crafts(e.g. wood craft, leather
Craftsman’s craft, metal craft, art glasses)
Workshop are located in this street.
Street Visitors can see the
craftsman make craftworks on
the spot.
Paintings Artists make qnq sell art
. works here. Visitors can ask
and Ceramic )
Arts what they want, and artists
Workshops irtnake it on the spot and sell
Workshop for wood crafts.
They make many products
with unique designs from
Wood Craft furnitures to little decorations.
Workshop It is a very popular place for
tourists and manias. They
also hold the Crafts Festivals
to publicize the area.
They make Canadian
Traditional traditional brooms. They are
Broom Shop usually sold not for a real
use, but as a souvenir.

<Table 5> Main Attractions of Emily Carr University of Art & Design

main attractions features

Buildings of Emily Carr
University of Art & Design.
They are located near
Granville Island and
became one of the
landmarks of the area.

Buildings

Practice room for sculpting
Canadian traditional
patterns and symbols.

Sculpture
room

Emily Carr University’s art
gallery. They sell the art
works not only of the
professional artists but also
of the students.

Art
Gallery
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<Table 6> Street Performances and Other Facilities in Granville Island

Street Performances and Other
features
Facilities
Various street performances
Street . L
give the visitors fun and
Performances
refreshment.
Graphic designs of high
Graphic qua!lty. Professional
Designs designers elevated the
environmental stature of the
area.
Ferries for Granville Islands.
Various Cheap price and nice
transportation seaside scenery make this
systems 8 transportation a popular
choice of tourists.
Garbage gathering system
Garbage which are located at the
gathering gate of Granville Island.
system They are cleanly maintained
and well designed.
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<Table 7> Comparison between Domestic Market of Korea and
Granville Island

M market of Seoul Granville Island

Boucherie

Fruit
Corner

Food
Corner
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