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Abstract The purpose of this study is examine the factors influencing performance of long-term orientation and
Corporate Social Responsibility(CSR) activities. This model tests various theoretical research hypotheses relating to
social enterprise, CSR activities and long-term orientation. The proposed model is analyzed to target 115 social
entrepreneurs with Smart Partial Least Square(PLS) 2.0. The result of hypothesis testing are as follows. First,
long-term orientation positively influence community responsibility, environmental responsibility, and product(service)
responsibility. Second, community responsibility positively influence financial and non-financial performance. Third,
environmental responsibility positively influence non-financial performance, but does not significantly influence
financial performance. Finally, product(service) responsibility does not significantly influence financial and
non-financial performance. The results of this study will provide various implications to improve performance,
long-term orientation, and CSR activities in social enterprise.
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[Table 1] Characteristics of the respondents
Classificai F Percentage
assiiication requency (%)
Male 69 60.0
Gender Female 46 40.0
Total 115 100.0
Under 30 7 6.1
31~40 40 34.8
Age 41~50 57 496
51+ 11 95
Total 115 100.0
High school under 18 157
. Two-year college 15 13.0
Education Four-year college 58 50.4
level Graduate school or above 24 20.9
Total 115 100.0
Under 5 5 4.3
6~10 27 235
Number 11~20 32 278
of 21~50 31 270
employees 51~100 14 122
101+ 6 5.2
Total 115 100.0
Social service 6 5.2
Type of Child care 4 35
business Cleaning service 15 13.1
Manufacturing 36 313

2708

Service 22 19.1
Healthcare 4 35
Environment(recycling) 12 104
Others 16 139
Total 115 100.0
Under 5 million 11 9.7
5~10 million 7 6.2
10~20 million 17 15.1
Monthly 20~50 million % 230
sales 50 million~1 hundred million 25 22.1
(W) 1 hundred million+ 27 239
missing data 2 -
Total 115 100.0
s wAT A3, (A3 A9)e] CR3 4%
S AARGAE W A=de] 2A A CR3 55
1942 ¥ A=e RS mE W
Cronbach’s a #te] 0.7 ¢/, CR %2 0.8 ¢/, AVE #
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A& & 4= Uk Table 22 FTEFGA T} A B4
3ol 31, Table 3¢ FHEA 34 Zsfoltt,
[Table 2] Convergent validity and reliability test
Variable | Ttems | 127 | avp | cr | Crombach’s
loading a
LO1 893
Long-term ]]:823 2;: 764 928 897
LO4 840
CR1 864
Community CR2 860 703 876 188
CR4 189
ER1 778
Environmen ER2 7195
tal ER3 318 610 862 791
ER4 142
PR1 839
fmd‘,”) PR2 | 881 | 77 | 910 851
service PRB 912
FP1 805
Financial ?ﬁg g;é 764 928 8398
FP4 898
NP1 351
Non-financi NP2 344 _
al NP3 812 705 | 905 863
NP4 350
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[Table 3] Discriminant validity test

CSR activities

Variable 1 2 3 4 5 6
Cammunity 314 Business
1 874 -505 (3122™) performance
2 205 874 AT -304 Financial
Long-term Enviranmental (33707 performance
3 A6 3% 781 orientation responsibility
4 262 | 192 | 512 | 878 Neanela!
@5117) Product{Servicel (Zf:f-»)
5 162 | 346 | 203 | 04l | 874 responsléllly..
6 263 409 387 249 308 839

Notes: 1. Long-term orientation;; 2. Community responsibility; 3.
Environmental responsibility; 4, Product(service) responsibility; 5,
Financial performance; 6, Non-financial performance.

Note: The bold scores (diagonal) are the AVEs of the individual
constructs. The off-diagonal scores are the squared correlations
between the constructs.
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YA, A E (R 2) 9 AL A 2R A F-A 2}
of BF foet d3S wRA %= oz veh 7hd
2-5(AZAF=-0079, =0702)¢}, 7}2 2-6(AHZAF
=0.075, t=0.736)2 712t= Atk

[Fig. 2] Results of the structural equation

[Table 4] Summary of hypotheses testing

Path -
Path coeffi Result
. value
clent

Long-term orientation-—>

Community responsibility 06 6.450 Support

Long-term orientation-—>

Environmental responsibility A% 6.361 Support

Long-term orientation——>

Product(service) responsibility 262 251 Support

Community responsibility——>

Financial performance S 312 Support

Community responsibility——>

Non-financial performance 30 3310 Support

E'nV1romnentaJ responsibility—> 118 0901 Not-sup
Financial performance port

Environmental responsibility

——> Non-financial performance 230 241 Support

Product(service) responsibility B Not-sup
——> Financial performance 079 0702 port
Product(service) responsibility _ . Not-sup
——> Non-financial performance 07 0736 port

Significance level: ™ : p<0.05 ™ : p<0.01
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